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Executive Summary

We have Facebook for social media/community (A community where people interact with
other peoples) and Amazon for e-commerce that is the largest Internet retailer in the world as
measured by revenue and market capitalization and also LinkedIn that is a business and
employment-oriented service. All of these platform have different functionalities, services and
features. By inspiration all of these we are going to introduce a new online
community/platform that is Brand Media. In Brand Media we give services (entertainment,
ecommerce and professional networking). Basically we are going to combine (Amazon
+Facebook + LinkedIn) in this project. The intention will to bridge the gap between Consumer
and Brand and also to help Pakistani Entrepreneurs (start-ups) to promote their products and
brands.

Many platforms like daraz.pk, olx.com, goto.pk. They provide shopping services in their
website but not any Social services like Facebook. Actually people want to like, comment, share
their favorite brand products and also to see the choice of other peoples like friends, family
members and colleagues. In Brand Media community we have not allow to any whole sellers to
sale products. Only Manufacturer /owner of the product can sale the products to consumer so
people can facilitate with original quality and actual price of product. It will become World first
brand community, where a consumer can fully engage with their favorite brands.

A community/platform of official brands where all brands can directly communicate with
their consumers. A platform for consumers where they can meet with their needs and demands
and get high quality products at one click. A community where quality is more important than
money. To facilitate 193.2 million Pakistan’s people with high quality product at low price. This
platform will become very helpful for Pakistani Entrepreneurs and especially helpful for
Superior Technopreneurship program. All students who will make innovative products in
Technopreneurship event can be easily promote their product at global level and easily get
customer attraction. This platform will be going very helpful to make Pakistan economically
superior.
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Chapter 1: Introduction

This chapter describes the introduction of system. This describes the complete motivation and
challenges that system face. This chapter describes the complete goals and objectives of
system. Also this describes the existing system and what are the gap that people face with

existing systems.

1.1. Background

Many platforms like daraz.pk, olx.com, goto.pk. they provide shopping services in their
website but not any Social services like Facebook. People want to like, comment, share their
favorite brand products and also to see the choice of other peoples like friends, family
members and colleagues.

Big problem is that Supply chain from manufacturer to consumer. In this supply chain there
many people and whole sellers involve.

For example

1. Manufacturer of product sales product to their customer in 600 Rs

2. Customer sales the same product to local whole seller in 900 Rs

3. Local whole seller sale that product at shops in 1200 Rs

4. And then consumer buy the same product in 1500 Rs from shops

In Brand Media community we have not allow to any whole sellers to sale products. Only
Manufacturer /owner of the product can sale the products to consumer, so people can

facilitate with original quality and actual price of product.

1.2. Motivations and Challenges

Motivations
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By using the “Brand Media” people will be motivated. In this platform users easily see
the branded products, easily buy the products, share the products with friends, comments and
like the product, easily see the new and upcoming products in home page. In this platform user
easily create their profile with no difficulty. This platform will be usable for users. In this
platform brands introduce a jobs for buyers. For example if brand will be wanted to hire the
employee(s) in his company then it will issue the job(s) with full description. User see this
opportunity in his main window and also user apply for the job online by sending CV. This
opportunity will also highly motivate the brand media’s users. User will see the other’s profile.
In this profile user easily see the products which will be purchased by other user. This feature
will increase the motivations of every user in Brand Media. And this feature will motivate the

users.
Challenges

The big challenge is that How let we create the positions in facebook.com and
amazon.com users. Because their users are strongly linked with facebook.com and amzon.com.
We should that we highly market the “Brand Media”. So that every user know the brand media.
And be interact with Brand Media. And also big challenge is that this platform must be
developed quickly. And this platform require a much of time to be built. But we will achieve it

in time frame.

1.3. Goals and Objectives

Goals

We will introduce a new social media network. We will provide the facility to buy
products with some social media features. We will provide the platform in which our users see
others likeness about products. We will provide the facility in which manufacturers of the
products will deliver the products with the facility of map. We will provide the search engine in
which user search the products, another users, and brand pages. We provide a platform to our
user in which users will be updated with new information about friends, products, brands on

the daily basis.
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Objectives

After achieving our goals users will be use our platform (Brand Media). Users can buy
the products. Users share the products of brands to others. The objective of our platform is that
we create fun in the user’s life. Brands can check his product’s customers. User buy the
products in his/her home with not difficulty. Users easily can see the product of brands with full
information. Our users will prefer Brand Media to others. Users can make the friends in Brand

Media. When our users will be 5000 then | will earn money from Brand Media.

1.4. Literature Review/Existing Solutions

First of all, there is no this type of community/platform available for people which we are
going to provide in Brand Media. We have system/platform (Facebook, Amazon, and LinkedIn)
that available in market. All of these system have their own unique features. But there is no

system available in market that provide all of these feature at one place.

Amazon

One of the largest online shopping websites in the world. The site is sell electronics,
fashion, furniture, and apparel. Users can purchase and also can sell items using Amazon's
online marketplace system.
Facebook

Facebook is a social networking website where users can post comments, share

photographs and post links to news or other interesting content on the web, chat live, and
watch short-form video. Shared content can be made publicly accessible, or it can be shared

only among a select group of friends or family, or with a single person.
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1.5. Gap Analysis

In the world, there is no any system that provide the social media functionalities to
online sellers and buyers. Customers want that they get entertainment by using ecommerce
system. Customer cannot view the other customers. Customer wants that they view other
customer’s choices about products. Famous website amazon.com that have not social media
feature in which customer view the other customer’s choices. This website just provide the
ecommerce features to users. In addition, amazon.com does not provide any news feeds of
products to customers. Customer feel problem to buy products.

Facebook.com is a very famous social media system. This system provides the social
media features. By using facebook.com, user always connected with another. But users can’t
buy branded product from facebook.com. In this website many of the users have created their
own pages for sell the product. Those users sell the branded products in their own rates. As
everyone knows that brands sell the product to other in maximum price 200Rs. And other
person sells that product in 2000Rs. This is the big gap that customer buy the branded product
in much price.

Both have the good functionalities but people use both and spent much time. And no

any system is developed that provide the ecommerce with social media features.

1.6. Proposed Solution

| want to give solution of these problems by making new community/platform that is Brand
Media where people can buy product directly from manufacturer of that product. By using this
technique there is no confusing about quality and pricing of products because people are
buying products directly from manufacturer/ Owner. They can directly meet with their favorites
brands

e First of all, our platform provides trusted relationship with our users.
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e Consumer can buy all their favorite brands product at actual price from Brands

e We have no whole seller

e People can buy original quality product directly from brands

e They can see upcoming stories of product at different events Like Eids, Winter, Summer
collections. Or in wedding seasons

e A community for start-up brands, promote their brands (customer attraction)

e Deliver product with same day delivery with new delivery methodology

e Provide entertainment to people who join our community with different games and
methodology so people can buy product by enjoying themselves

e (Entertainment) There is no this type of functionality available at currently ecommerce
sites even in amazon

In foreign countries large numbers of people prefer to buy product online. that's why amazon

an American e-commerce platform ranked in top of the world companies.

1.7. Project Plan

1.7.1. Work Breakdown Structure
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1 Brand Media
_
_ _ _ |
1.1 Requirments 1.2 Project Plzn 1.3 System Design 1.4 Implementation 1.5 Testing
_|_J [
_ 1 |

1.1.1 requirment 1.1.2 requirment : 1.2.2 General | | L3.1 Architecture o 142 Website . | |L5.1 Userinterface

gather analysis 121 planning Management Desing 141 Web Disigning Devalopment 143 Android 2pp testing

11.1.1 Mest with 1.1.21 analysiz 1211 Cost 1221 | | . 1411 User ' 1831 User || | .
7| stakehalder || |gather requirments|| | Managsment || | Communication 132 Umi Dizgram B Interface | L4bLCeding Interface 152 code testing
| |1112Bectther (| | 1122 Functional || | 1212Time || | 1Z222Team || | 133 Datsbaze | | 1412Graphics || | 14121 | 123900 |1 15.3 database

Vigws on system Requirments Mangement Building design diagram Designing Configuration o d testing
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Figure 1.1 Work Break Down Structure
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1.7.2. Roles & Responsibility Matrix

WBS WBS Deliverable Activity Activity to Duration Responsible Team
" # Complete the (# of Member(s) &
Deliverable Days) Role(s)
1 Requirement 1.1 1.1.2.5 16 Days M Faizan,

M.Imtiaz,Ammad

2 Planning 1.2 1.2.2.5 13 Days M Faizan,

M.Imtiaz,Ammad

3 System Design 1.3 1.3.5 15 Days M Faizan,

M.Imtiaz,Ammad

4 Implementation 1.4 1.4.3.3 90 Days M Faizan,

M.Imtiaz,Ammad

5 Testing 1.5 1.5.5 24 Days M Faizan,

M.Imtiaz,Ammad

1.7.3. Gantt Chart

Task Name Duration ~ Start Finish Predecessors Resource Names
Brand Media 148 days 2/(;(;2/18 222/19 ﬁnmsr:r?,(ljr:trinaj: (:;IZTiiljan
Brand Medi 795 Lo 10148 nsarmtin Mt
Brand Media 2 days 2/(;72/18 13?9/18 Imtiaz Malik
Brand Media 2 days \1/\(/)6/3(;0/18 13711/18 3 AMr;]m(ad Amjad,Imtiaz
Brand Media 1 day 22/12/18 ig/12/18 ﬁnms?r?,?r:t??: (:/]I;Tiiljan
Brand Media 1 day >at >at 3 Faizan Ansari

10/13/18 10/13/18
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Brand Media
Brand Media
Brand Media
Brand Media
Brand Media
Brand Media
Brand Media
Brand Media
Risk management
Quality management
System design
Architectural design
UML diagram

Database diagram

design review $
document

Implementation
web designing

Web user interface

9 days

1 day

2 days

4 days

13 days

1 day

2 days

1 day

2 days

6 days

15 days

1 day

8 days?

3 days

5 days

34 days

34 days

10 days

Graphical Designing 5 days

Database Model

8 days

Mon
10/15/18
Mon
10/15/18
Tue
10/16/18
Fri
10/19/18
Tue
10/23/18
Wed
10/24/18
Thu
10/25/18
Mon
10/29/18
Tue
10/30/18
Thu
11/1/18
Mon
11/12/18
Mon
11/12/18
Tue
11/13/18
Wed
11/21/18
Mon
11/26/18

Tue 1/1/19

Tue 1/1/19

Thu 1/3/19

Tue 1/1/19

Wed
1/16/19
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Wed
10/24/18
Mon
10/15/18
Wed
10/17/18
Tue
10/23/18
Thu
11/8/18
Wed
10/24/18
Fri
10/26/18
Mon
10/29/18
Wed
10/31/18
Thu
11/8/18
Fri
11/30/18
Mon
11/12/18
Thu
11/22/18
Sun
11/25/18
Fri
11/30/18
Thu
2/14/19
Thu
2/14/19
Tue
1/15/19

Sat 1/5/19

10

12

13

14

15

10

10

10

18,19,20

Fri 1/25/19 21

Ammad Amjad,Faizan
Ansari,Imtiaz Malik

Imtiaz Malik

Ammad Amjad,Faizan
Ansari,Imtiaz Malik

Ammad Amjad,Faizan
Ansari,Imtiaz Malik

Ammad Amjad,Faizan
Ansari,Imtiaz Malik

Ammad Amjad,Faizan
Ansari,Imtiaz Malik

Ammad Amjad,Faizan
Ansari,Imtiaz Malik

Imtiaz Malik

Imtiaz Malik

Faizan Ansari,Imtiaz
Malik

Ammad Amjad,Faizan
Ansari,Imtiaz Malik

Imtiaz Malik

Faizan Ansari

Ammad Amjad

Ammad Amjad,Faizan
Ansari,Imtiaz Malik
Ammad Amjad,Faizan
Ansari,Imtiaz Malik
Ammad Amjad,Imtiaz
Malik,Faizan Ansari
Ammad Amjad,Imtiaz
Malik

Ammad Amjad,Imtiaz
Malik

Ammad Amjad,Faizan
Ansari,Imtiaz Malik
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Imtiaz Malik,Faizan

Faizan Ansari

Ammad Amjad,Faizan

Faizan Ansari,Imtiaz

Faizan Ansari,Imtiaz

Ammad Amjad,Faizan
Ansari,Imtiaz Malik
Ammad Amjad,Faizan
Ansari,Imtiaz Malik
Ammad Amjad,Faizan
Ansari,Imtiaz Malik
Ammad Amjad,Faizan
Ansari,Imtiaz Malik
Ammad Amjad,Faizan
Ansari,Imtiaz Malik

. Mon Thu
Backend Coding 14 days 1/28/19  2/14/19 21,24 Ansari
. . Sat
Android App 32 days Fri 2/15/19 3/30/19
User interface 1wk Fri2/15/19 /Y 21
2/21/19 Ansari
Database model 1 wk Fri 2/22/19 Thu
2/28/19 Malik
Back End Coding 22 days Fri3/1/19 “UM 21
g Y 3/31/19 Malik
. Mon Wed
Testing 18 days 4/1/19 4/24/19
. . Mon Wed
User interface testing 3 days 4/1/19 4/3/19 29,24
Database testin 5days Thu4/4/19 Wed 30,26
g ¥ 4/10/19 ’
Coding testin 7 days Tue 4/9/19 Wed 27,31,21
8 8 y 4/17/19 2%
. Thu Wed
Bug Fixing 1 wk 4/18/19  4/24/19 33,34,35
Table 1.1 Gant Chart
Oct 7, 18 Oct 21,18 | Mov 4, 18 Mov 18, '18 Dec?2, '18 Dec 16, '18 | Dec30, 18
T S F W x| S T T S F W x| S T T 5 F A
i

tiaz Malik
mmad Amjad, Imtiaz Malik

mgnad Amjad, Faizan Ansari, Imtiaz Malik

Ancari Imtiaz Malik

|

lAmmal:I Amjad| Faizan Ansari, Imtiaz Malik

mmiad
Imtiaz Maljlk
llrntiaz lik

zapAncari, Imtiaz Malik

10



Project Report: Brand Media

Mov 25, 18 Dec 16, 18 Jan g, 19 Jan 27, 1% Feb 17,19 Mar 10, 19 Mar 31, "19 Apr21, 19 May 12, 19 Jun 2, 1% Jun 23
7 T F 5 5 ] T W T F 5 5 ] T W T F 5 5 M T W T F 5 5 ] T W
|  Raizan Ansari
v

#\mmadﬁmjad
A I Amjad Fai m i Imtiaz Malik
I T
|

— An1|1ad Amijad, Imtiaz Malik
— I H
— h
L 1
— u

ik

— :
— n Ansari,Imtiaz Malik
I_I I--_é
- LAy Amjad, Faizan Ansari,Imtiaz Malik
- 3 ad@Am jad, Faizan Ansari,Imtiaz Malik
- 3 Amimad Amjad,Faizan Ansari,Imtiaz Malik
— Ammad Amjad, Faizan Ansari Imtiaz Malik

Figure 1.2 Gant Chart

Faculty of CS&IT, The Superior College Lahore, Pakistan 11



Project Report: Brand Media

Chapter 2

Software Requirement
Specifications
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Chapter 2: Software Requirement Specifications

2.1. Introduction

2.1.1. Purpose

Brand Media is one platform which we will provide services of buying and selling of
branded products with some social media functions. Brand Media provide the functionality to
Brands and customers to make their accounts. Brand Media provide the functionality to brands
to add products so that customer buy products. This system provide the facility to customers to
follow brands. This system provide the opportunity to customers to like, share and comments

on product.

2.1.2. Document Conventions

This document uses the following the requirements:

DB Database
MYSQL My Structured Query Language
AP| Application Programming Interface

Font size is 12 and font type is Calibri.

2.1.3. Intended Audience and Reading Suggestions

This document is intended for project manager, designer, developer, and tester. This has
been implemented under the guidance of senior professor “Sir Ifraseab Afzal”. First this
document contain the complete overview of the product which describe the Brand Media. Then
this document contains the summary of major features of the Brand Media. This feature’s
summary describe the way that how users will use this product. Then this document contains
the how many categories of user for use this product and whose are the features that are used

by particular user’s category. Then this document describe the operating systems in which this
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System will be run. Then this document contains the constraints to developers to develop the
system. Then this document contain the external interfaces requirements. In these
requirements, user, hardware, software, and communication requirements will be provided.
After external interface requirements, all the complete feature’s description will be mentioned
with complete feature’s priority. And then this document contain the complete description of

Brand Media’s nonfunctional requirements.

2.1.4. Product Scope

Brand Media provide the e-commerce system with some social media features to
customer to buy the products of different brands. This system is available on internet in the
form of website and also available on android OS. Brand Media provide the feature in both
website and android application to order products to brands for buy products. All the features
are available in both website and android app. User will give the order to brands with address,
this address will be in the form of location of user that show on map so that brand user deliver
product through customer’s location (manually). This system provide the opportunities and
some social media functionalities like, share, and comment on the product, see notifications,
view shopping cart, give order for buy the product, follow user, view own profile, view other’s
profile, view business page, for brands can add, update, or remove product and manage orders.
The notifications can be different from both side users (Brand & Customer). Both users have
different profiles. The profile contain all the user-related data. Users first create their accounts
and then access the feature that provided by brand media. The objective of this system is that
users buy and sell products of brands in less price with some social media features. When 1000
users use Brand media daily, then we add ad’s in Brand Media. We earn money from ads. These

ads will not decrease the zest of users.

2.1.5. References

Website Ul design Guide:
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[1] https://www.smashingmagazine.com/2008/01/10-principles-of-effective-web-design/

[2] https://visme.co/blog/website-color-schemes/

Android App Ul design Guide:

[3] https://www.ui.guide/

Standards:

[4] https://krazytech.com/projects/sample-software-requirements-specificationsrs-report-

airline-database

2.2. Overall Description

2.2.1. Product Perspective

Brand Media is exist on tow systems one is website and other is in the form of android
application. Brand Media provide the feature in both website and android application to order
products to brands for buy products. At the delivery time, android application show the
location of customer on map because the GPS is perfectly work on mobile devices. Brand Media
provide the ecommerce functionality as add, remove, update products, buy and sell products,
product ratting, shopping cart with some features of Facebook like share, comments, like
products, send friend request to other user(s), accept friend request, new feeds, notifications,
user profile, follow Brand Business Page (contains the Company’s Page with his products). All
the data will store on MYSQL which perform as the central database for both android app and
website. Brand Media will replace Facebook and amazon in future. Brand Media consist on two
domains (Website and Android). Website will be uploaded on internet for which we need a
server and its domain. By the help of domain we will take the Brand Media features in android
app through APIs (Application Programming Interfaces). In android app all the data will be fetch
from server’s database, insert into server database, update, and remove from server database

with the help of APIs.
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2.2.2. Product Functions

Brand Media provide the feature to brands to create their business page so that they
can add products to sell to customers. Customer order the product online through the brand
media. Then brand media show the notification to brand user. Brand Media provide the feature
in the form of map. This map show the location of customer. The feature of ratting the product
will be performed by customer provided from brand user through brand media. Brand media
provide the feature to users to upload CV to get the jobs from Brands.

Provided features are:

Customer/brand — Primary Actor

e login account
By using this feature customer and brand will login their accounts and get the
features to perform that provide by brand media.

e Forget password
By using this feature, users can change their passwords.

e Update Profile
Users can change his/her profile information.

e Search Engine
This feature helps to users to search for other user profile. But condition is that
particular user should have profile.

e Timeline
By using this feature users view his/her timeline. This timeline will show
products.

e Newsfeed(Like, Share, Comments)
By using this features users will view the products of brand and can like,
comment, or share the product.

e Follow user
By using this feature users can follow other users. If customer follow the brand
then customer get the newsfeeds of that brand.

e Unfollow user
By using this feature users can unfollow the other user.

e View follower List
This feature show the followers to users.

e Notifications
By using this feature users get the notifications of daily changes.

e Verified Address Using Map
This feature provide the map facility to set the location on giving order time.
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Customer

e (Create Customer Account
By using this feature customer will create their accounts and get all the brand
media’s features.
Shopping Cart
By using this feature, customer will manage added products in shopping cart and
can order the products.
Add to Cart
By using this feature, customer will add products in cart to buy.
Product Ratting
This feature helps to Customer to rate the products.
Place Order/Checkout
By using this feature customer will order the products to brands.

Brand

e Register Brand
By using this feature brands will create their accounts and get all the brand
media’s features.

e Manage Products
By using this feature brand can add, delete, or update their products.

e Manage Orders
By using this feature brand can add, delete, or update orders that coming from
customers.

e Deliver Products
This feature provide all the customer’s order details and customer’s location. So
that brand can deliver the product.

Admin — Secondary Actor

e Dashboard Login

e Approve Brand
When the brand register his page the first this request come to admin and will
approve the request. After approve the request brand can get all the features
provided by brand media.

e Manage Categories
By using this feature admin will add the category and also add the sub category
of that category.

e Manage Accounts
By using this feature, admin can view/delete the accounts of users.

e Delete Business Page

By using this feature, admin can delete the business pages.
e Manage Reports
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By using this feature admin will view the reports coming from brands and
customers.

e Reset Passwords
Admin can reset password.

2.2.3. User Classes and Characteristics

Brand Media exist for three types of user first is Brand User, second is Customer User, and
third is administrator.
Brand User:

Brand user will create his/her business page. In this page Brand will add products to sell.
Also the brand user can update and delete the products from his page. Brand user see the
feedback appear from customer for his sold products. Brand User use the map to see the
location of customer user for delivery the product. Brand user can also change his Business
page information.

Customer User:

Customer will create his/her account to perform his/her functions. Customer view the
news feeds. In this news feed they view the products of brands, like the product, comment on
product, and share the products to friends. Customer will see to brand’s product which will be
followed by customer. Customer see the opportunity of job provided from Brand Business
page. Customer send the CV to brands users. Customer add products in shopping cart. This
shopping cart show the list of products which will be added by user. Users will send request to
other users to make friend by follow them. Other Customer will either accept the request or
deny the request. Customer ratting the product after buy the product. This ratting will be
provided from Brand User. User search the Brand Business Pages and other Customers.
Administrator:

Administrator login the account. Admin will see the request from Brand Users. Admin
will approve the Brand Users. Admin can delete the Customer Account, and Business Page.
Amin can view the Customer Profile and Business Page. Customer will view the reports comes

from users.
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2.2.4. Operating Environment

Brand Media perform in two different ways. First this system will be used by users in
the form of website. This website will be perfectly run on google chrome. Second this system
will be used by users in the form of android application. Android application will be run on
android devices. For android application, the version of android OS must be 5.0. And for
website, the latest version of google chrome must be latest 2018. For windows OS, the version

should be windows 10 or higher. For Mac OS, the version should be mac OS 13.0 or higher.

2.2.5. Design and Implementation Constraints

The Internet connection is a constraint for the system. Since the application fetches
data from the MYSQL database over the Internet, it is critical that there is an Internet
connection for the system to function. Both the website and the android application will be
constrained by the capacity of the database. Since the database is shared between both
application it may be forced to queue incoming requests and therefor increase the time it takes

to fetch data.

2.2.6. User Documentation
Brand Media will provide the videos for using the Brand Media. These videos will help
the users “How we can use the Brand Media?” If something will not perform perfectly then user

send the report to admin. This is very helpful to users for solving the problems.

2.2.7. Assumptions and Dependencies

Data fetching components like view news feeds, notification can be affect in the
development in the both website and android application. There is good algorithms will be
required for fetching the data from MYSQL. If customer sent the friend request to other then

other user will see the notification in the website. If other user run the android application then
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he/ she will see the notification of friend request after few seconds depending on the
algorithms. Same fetching data algorithms for both android application and website are used, is
very difficult. We used the map in brand media. This map can only be get from google API. If
this APl is crashed then the map in brand media will be crashed.

Intend to reuse from another project, unless they are already documented elsewhere (for

example, in the vision and scope document or the project plan).>

2.3. External Interface Requirements

2.3.1. User Interfaces

We use the natural (familiar) elements in the Uls. These Uls are responsive that response
to user at every time. If any error will be occurred then system’s Uls tell the users about error.
We use the standard button, text fields, image views, text views that create the entertainment
for the Brand Media’s users. In website we use the jQuery, Ajax, html, and css3 for Ul. These
tools make the Ul’s elements familiar. But website is not responsive. And android application’s
Uls are the same as website Uls. But we make the app’s Uls by following the mobile application
interface standard. We make the app’s user interfaces by using the xml language. This is very

familiar language.

2.3.2. Hardware Interfaces

Since neither the mobile application nor the web portal have any designated hardware,
it does not have any direct hardware interfaces. And the hardware connection to the database
server is managed by the underlying operating system on the mobile phone and the web

server.
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2.3.3. Software Interfaces
We get Map from google system in both android app and website. We make the API to
get the Map from google. In android application we make APIs to get all the functionality into

android application. These APls are used to do data transactions with MYSQL.

2.3.4. Communications Interfaces

The communication between the different parts of the system is important since they
depend on each other. However, in what way the communication is achieved is not important
for the system and is therefore handled by the underlying operating systems for both the

mobile application and the web portal. We use the HTTP communication standard.

2.4. System Features

2.4.1 Login Account
2.4.1.1 Description and Priority
This feature provides an interface where any user of the system (customer, brand or
admin) needs to authenticate their self before using this system. This is the first page
that user see when he/her visit to Brand Media platform. This feature has high priority. If
this feature will not exist in Brand Media, then no anyone will use other features of the

system.

2.4.1.2 Stimulus/Response Sequences

1) First user visits the brand media.

2) User must have a register account to login otherwise create a new account.
3) User should need to enter credentials to login.

4) Click on login Button.
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5) After Successfully login user get “Login Success” message.

2.4.1.3 Functional Requirements

REQ-SF1-1:

TAG: LOGIN ACCURACY.

DESC: User should need to input accurate email and password. Without email and
password user not be able to login.

REQ-SF1-2:

TAG: EMAIL MATHCH

DESC: If email and password will not be matched with system database then system
generate a “Login Success” message. Now user ready to use other feature of the system.
REQ-SF1-3:

TAG: LOGIN ERROR

DESC: If email and password do not match with system database then system generate
“Invalid username or password” message. In this case User need to enter correct

credentials for authentication.

2.4.2 Forget Password
2.4.2.1 Description and Priority
This feature provide help to users in case if they forget their login password and want to
reset password. By using Recovery email user can successfully reset their password or

can contact System Admin for further help. Feature has medium priority.

2.4.2.2 Stimulus/Response Sequences
1) On Login Page there is link to open forget password page.
2) User should need to enter recovery email to get a link to reset password.
3) After clicking reset password button an email sent to user email address.

4) User need to open that email from Inbox to check link or recovery code.
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5) By using that link/code user can enter new password and use this password in

future.

2.4.2.3 Functional Requirements

REQ-SF2-1:

TAG: RECOVERY EMAIL.

DESC: User must have a recovery email, set in their account registration. When the user
forgot password then user get the message from recovery email. This message contain
the recovery code.

REQ-SF2-2:

TAG: RECOVERY CODE.

DESC: A Recovery code that user gets from recovery email need to input accurately to

reset password. User enter the code and then rest the password.

2.4.3 Update Profile
2.4.3.1 Description and Priority
This feature has the high priority. By using this feature customer/brand can update their
profile information. Its very important feature because profile provide identity of every
user whether its customer or brand profile. User can change their profile name, bio,

profile photo, cover photo, recovery email etc.

2.4.3.2 Stimulus/Response Sequences
1) User need login his account.
2) User should click to Profile Page.
3) On profile page user can click on edit profile to update profile information.
4) After click edit profile user now update profile and change username, email,
profile photo and cover page etc.
5) After changing profile data user need to click on Save Changes.

6) System display the message as “Profile Updated Successfully!”.
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2.4.3.3 Functional Requirements

REQ-SF3-1:

TAG: CHANGE RECOVERY EMAIL.

DESC: User can change recovery email after verifying new recovery email address.
REQ-SF3-2:

TAG: UPDATE ERROR.

DESC: if user enter inaccurate format of email into email field then system generate the
message “please enter right email”.
REQ-SF3-3:

TAG: ADMIN PERMISIION

DESC: Brand cannot be changing their profile name without admin permission. Brand

should need to get permission to change brand name.

REQ-SF3-4:
TAG: USERNAME LIMIT.
DESC: Username should be in character format and in specific length and username

changes must have limits in specific period of time.

2.4.4 Search Engine
2.4.4.1 Description and Priority
This feature has the high priority. If this feature will not exist in system then users will not
find things easily. Search engine help to user search/find anything that available on Brand
Media. User can search product by using product name, brand name and by category
name. User can search to find their friend and family profiles. Search Engine provide

flexibility to users to find anything easily without wasting a lot of time.

2.4.4.2 Stimulus/Response Sequences

1) User need to login his/her account.
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2) Go to search bar and input text to find anything user want.

3) User can get result of their search text characters by hitting Enter button.

4) In Search result page user get three kind of information i.e. customers , brands
and products name their profile photo and view profile for users and view
product detail for products.

5) By click on view profile button user can get detail of customer/brand profile.

6) There should also have follow button for following users.

2.4.4.3 Functional Requirements

REQ-SF4-1:

TAG: DATA AVAILABILITY.

DESC: Search result should only provide that data which is available on Brand Media

system database.

REQ-SF4-2:

TAG: SEARCH ACCURACY.

DESC: User need to enter relevant or accurate (get good results) character to find data. In
case of irrelevant search system cannot find any result and display result with “No record
found” message.

REQ-SF4-3:

TAG: SEARCH ITEM.

DESC: User can search brand page and customer profile.

2.4.5 Timeline
2.4.5.1 Description and Priority
This feature also has the high priority. Timeline feature is very important and interesting
feature of this system. Every user(customer/brand) has their own timeline page where

they can share their favorites products of different brands by clicking on share button on
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product post available on newsfeed page. Shared post display on timeline according to

time when user share the post of product from newsfeed to their own timeline.

2.4.5.2 Stimulus/Response Sequences
1) User need login his account.
2) Go to profile page.
3) On user profile page timeline section will available.
4) Users can see timeline of each other by clicking on profile page of the user.
2.4.5.3 Functional Requirements
REQ-SF5-1:
TAG: TIMELINE ACCURACY.
DESC: Customer can share only those products on timeline that will uploaded by brand
which will followed by that user.
REQ-SF5-2:
TAG: SHARE BUTTON.
DESC: On news feed page every product post has share button so by clicking on that
button user can easily share product on his/her timeline
REQ-SF5-3:
TAG: TIMELINE ON PROFILE.
DESC: Timeline show shared product of each specific user on that profile timeline section

in order to time of post shared.

2.4.6 News feed

2.4.6.1 Description and Priority

This feature has the high priority. This is very important module/feature of our system.
First time we are introducing a new layout in e-commerce sites, a page for every user in
which user saw a constantly updated list of their favorite Brands activities. Newsfeeds
highlights information that includes add new product, product price changes, upcoming

events, upcoming products and product launching events etc. News Feed feature provide
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easiness for users to track activities and updates of their favorite brands and people.

Every user has their own News Feed page that give updates and activates to user

according to only those brands and people which are following by user. When brand add

a new product then on user newsfeed page automatically user get that post then user

can comment on that product post can like the product and also can share that product

on his/her own timeline page, so their follower can see that product which he/her share.

2.4.6.2 Stimulus/Response Sequences

1)
2)
3)
4)
5)
6)

User need to login his account.
By clicking on home page link user can see news feeds.
Home page provide news feed interface.

User can share, comment, like and can add to cart products.

User can check detail of product by clicking on each specific product post.

Clicking on share button user can share post to his/her timeline.

2.4.6.3 Functional Requirements

REQ-SF6-1:

TAG: FOLLOWING NEED

DESC: To see posts of different brands you should need to follow that brand. Because

user can see only those brands posts that he is following.

REQ-SF6-2:

TAG: ESSIANTIAL ITEMS

DESC: Post has Product photo, Price, short description, brands profile photo, brand

name, comment section, like button, share button and add to cart button.

REQ-SF6-3:

TAG: CART ICON
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DESC: if user interested to buy any product then user can add product to cart by clicking

on cart icon button that available on every product post.

2.4.7 Follow BRAND
2.4.7.1 Description and Priority
This feature also has the highest importance and priority. If this feature not exist in brand
media then users will not get any update from brand pages. And no any customer will
use the brand media. By using this feature user can follow different brands to get
notifications and add new product post updates. Customers can also follow each other
accounts to share their favorite choices with each other and get feedback before buying

the product from friends, family, colleagues and follower circle.

2.4.7.2 Stimulus/Response Sequences user login his account.
1) User need to login his account
2) Open any user (brand) profile.
3) On profile page has a follow button.
4) Click on follow button to send request to that profile user.
5) If the second user accept following request then user successfully can be follower
of the second user.
6) After following user can get notify and see all updates of posts on news feed that

user can add upload in future.

2.4.7.3 Functional Requirements

REQ-SF7-1:

TAG: ACCURACY OF BRAND

DESC: User can follow only those brands that has profile in this system. User can send
follow request only those users which one not already follow by that user and only if user
can not sent already follow request.

REQ-SF7-2:
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TAG: FOLLOW NOTIFICATION
DESC: User can get notify that receive follow request. User get notify, when notification

occur from other user that will send the follow request.

REQ-SF7-3:
TAG: SUCCESSFUL FOLLOW.

DESC: After Successfully acceptation of follow request sender user also notify.

2.4.8 Unfollow user

2.4.8.1 Description and Priority

This feature has the high priority. By using this feature user can unfollow that user which
he/her not want to follow too longer. If user does not want to see updates from some
brands so he simply can unfollow that brand to stop see updates from that brand
product posts. Also, if user does not want to see choices of someone from friends and

family then simply unfollow that members.

2.4.8.2 Stimulus/Response Sequences
1) User need to login his/her account.
2) Go to profile page of user.
3) Profile has Unfollow button.
4) Click on unfollow button to unfollow that profile user.

5) User can get again an option to send follow request to user.

2.4.8.3 Functional Requirements

REQ-SF8-1:

TAG: UNFOLLOW ACCURACY.

DESC: User can unfollow only those users which one already follows by that user.
REQ-SF8-2:

TAG: NESWFEED REMOVE.
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DESC: User will no longer get notify and receive updates on news feed page from that
brand. Not receive choices of that person from his timeline shares.

REQ-SF8-3:

TAG: AGAIN FOLLOW:

DESC: User can follow again of that brand/user to receive notification and posts on news

feed page.

2.4.9 View follower list
2.4.9.1 Description and Priority
This feature has the medium priority. By using this feature user can check their followers
list and can check following list. By checking this list user can get to know about how
much users he/her following and to know quantity and identity of followers. By using this

list user can make decision and manage their followers.

2.4.9.2 Stimulus/Response Sequences
1) User need to login his account.
2) Go to profile page.
3) Click on view Followers link.
4) By clicking on View Followers link user can see list of followers.

5) User can check profiles and also can unfollow the users from this list.

2.4.9.3 Functional Requirements

REQ-SF9-1:

TAG: LIST ACCURACY.

DESC: List show only those brand/users that one follows by user or following to that user.
REQ-SF9-2:

TAG: UNFOLLOW IN LIST

DESC: User Can unfollow any user by clicking on unfollow button that show with every

user on list.
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REQ-SF9-3:
TAG: BLOCK IN LIST.
DESC: User can also block users by using this list. When user block the other user then

other user cannot view his profile.

2.4.10 Notifications
2.4.10.1 Description and Priority
This feature has the high priority. A notification is a message that displays on notification
tab Ul to provide the user with reminders, communication from other people, or other
timely information from app. Users can tap the notification to open that activity or take
an action directly from the notification. This system provide notification on major
activities like when user receive follow request, accepting follower request, when brand

upload a new product and on changing of profile photo of user.

2.4.10.2 Stimulus/Response Sequences
1) Brand user need to login his/her account.
2) Go to notification bar.
3) Click on specific notification to open activity of that notification.
4) User can remove notification by click on “X” button.

5) Only new notification will alert user by notification msg.

2.4.10.3 Functional Requirements

REQ-SF10-1:

TAG: NOTIFICATION ARRIVAL.

DESC: Notification Alert happen only when user update profile photo, receive follower
request to follow, when some accept follow request of that user, when following brand
upload a new product and price change on some products.

REQ-SF10-2:

TAG: NOTIFICATION DETAILS
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DESC: Notification bar display time of activity, title of notification, username and profile
photo of that user that perform activity.

REQ-SF10-3:

TAG: MUST FOLLOWED

DESC: User receive notification only from that brand products which he already

following.

2.4.11 Verified address using Map

2.4.11.1 Description and Priority

After clicking on checkout button user need to choose location where he wants to receive
package that he is going to order. By using Text field input for Shipment Address we are
also going to use Map to get shipment address of order. By getting longitude and latitude
of user selected location for order delivery we can deliver product at accurate place
without going to any wrong place and to find customer by making phone calls. This feature
is very helpful for user to easily tell us delivery location by placing marker in Map and this
is very helpful for delivery boy to reach at exact place to deliver order without wasting
their and customer time.

2.4.11.2 Stimulus/Response Sequences
1) User need to login his/her account.
2) Go to Shopping cart page.
3) Need to click on submit button after adding product in to cart.
4) After Click on Checkout Button user receive a page with Map.
5) User can set marker on the place where he/her want to receive deliver product.
6) After setting marker on favourite place user need to click on save location button.
7) After saving location user receive system generated message” Order Location has

been set Successfully”.

2.4.11.3 Functional Requirements
REQ-SF11-1:
TAG: SET MARKER.

DESC: User need to set marker on map every time when he places order.

Faculty of CS&IT, The Superior College Lahore, Pakistan 32



Project Report: Brand Media

REQ-SF11-2:

TAG: LOCATION SAVING.

DESC: Location save on the base of longitude and latitude on system database.
REQ-SF11-3:

TAG: CHECK MARKER.

DESC: Brand that receive order from user can also check marker on map to deliver

product on that marker.

2.4.12 Create customer account

2.4.12.1Description and Priority

This feature has the high priority. If this feature not exist in brand media then customer
users will not create their pages. And no any customer will use the brand media. So, for
use of the system user should required an account. If user already have an account then
he/she does not require to make a new account he/she can use account by using
credentials on login account page. For a new customer should require for making a new
account. Customer can easily create account by giving some information. This

information is secure by using encryption of data.

2.4.12.2 Stimulus/Response Sequences
1) User need to visit on Brand Media platform.
2) Go to Sign Up page to create new account.
3) Need to provide some information.
4) After Click on Sign Up button user can successfully create his account.

5) User receive “Account Created Successfully”.

2.4.12.3 Functional Requirements
REQ-SF12-1:
TAG: ESSIANTIAL ATTRIBUTES.

DESC: User must have to enter email, password, first name, last name, gender, photo.
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REQ-SF12-2:

TAG: CUSTOMER VERIFICATION.

DESC: User can create new account on base of their email address and activate his/her
account after verifying email, password, first name, last name, gender, photo that
provided during creating account.

REQ-SF12-3:

TAG: ACCOUNT ACCURACY.

DESC: User can create only one account with one email address. Two account does not
be create using one email address.

REQ-SF12-4:

TAG: PASSWORD ACCURACY.

DESC: User should need to enter minimum 8 character to enter password.

REQ-SF12-5:

TAG: EMAIL FORMAT.

DESC: Email address should provide in email format i.e. abc@gmail.com. If user will not

enter the email then system display message on same time.

2.4.13 Shopping Cart

2.4.13.1Description and Priority

This feature has the highest priority. If user interested to buy any product, then first of
all user need to add that product into cart. User can add more than one product into
cart. Shopping cart module have their own separate section in which user can manage
all their product which he\her add in shopping cart. User can also drop product items
from cart if he changed his decision. Shopping cart calculate the total price and quantity
of products that available in cart. Users can use different coupon codes, discount
numbers, and promotion codes if they have for getting product at low prices. By clicking
on checkout button users can follow next step (chose delivery location of order by using

map) to make a successful order of products.
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2.4.13.2Stimulus/Response Sequences
1) User need to login his account.
2) User can view his cart by clicking on Cart icon button on navbar.
3) User can add, delete and update product into cart.
4) Change quantity of products.
5) User can view unit price of each product and also sum of total cart.

6) There is checkout button to process next step of order.

2.4.13.3Functional Requirements

REQ-SF13-1:

TAG: SALE ACCURACY.

DESC: Only product can be added into cart that available to sale by brand.

REQ-SF13-2:

TAG: CHANGE QUANTITY.

DESC: User can change quantity of product under limit of given quantity of that product.
REQ-SF13-3:

TAG: DEATIAL DOCUMENT.

DESC: User can view quantity, price and total sum of products and also download the

detail report of order in pdf format.

2.4.14 Add to cart
2.4.14.1Description and Priority
This feature has the high priority. This feature will be performed on customer side. If user
interested to buy any product that available on brand media, then first step is to add that
product into cart. Without adding product into cart user cannot be able to place order of

that product. So, this feature is very important for system to sale product of brands.
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2.4.14.2Stimulus/Response Sequences
1) User need to login his account.
2) Go to newsfeed, timeline and search bar to find product that user want to buy.
3) Click on add to cart button available with every product.
4) After clicking on add cart button the product added into user cart.

5) User can that product into Shopping Cart page.

2.4.14.3Functional Requirements

REQ-SF14-1:

TAG: CART ACCURACY.

DESC: Only those products can be added successfully into cart that available for sale and
quantity of that product available.

REQ-SF14-3:

TAG: PRODUCT REMOVE

DESC: Before successfully place order product can be automatically removed from your

cart in case of end stock of that product which user added into cart for buy into future.

2.4.15 Product rating

2.4.15.1Description and Priority

This feature has the medium priority. This feature is performed on the customer side.
After 15 days of successfully buying product customer receive a form brand that take
review and rating from the customer about product that customer purchase. Customer
share personal experience about product after using it 2 weeks. Customer given review
and rating can be very helpful to new buyers to identify product quality and different
aspect of product by reading reviews from actual buyers. Rating and reviews only allow
for buyers after 15 days of successful purchase. No one can give review without

purchasing and using product.
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2.4.15.2 Stimulus/Response Sequences

1) User need to login his account.

2) Go to profile page.

3) There will user rating feedback form section available.

4) User can check that section or also user receive notification of rating form after
buying product successfully.

5) After filling product rating feedback form customer can click on submit form
button.

6) System store data into database successfully.

2.4.15.3 Functional Requirements

REQ-S15-1: Only customer that buy product can rate the product.

REQ-SF15-2:

TAG: ONE RATTING.

DESC: Only one rating form available for that product which one user successfully buy.
REQ-SF15-3:

TAG: RATTING NOTIFICATION.

DESC: if brand deliver the product then brand generate the ratting notification to
customer. After 15 days, then customer view the notification of the ratting. When
customer click on ratting notification, then a page will be opened and then customer rate
on product.

REQ-SF15-4:

TAG: STAR RATTING.

DESC: Form must be on star rating base or one question to answer.

2.4.16 Place Order/Checkout

2.4.16.1 Description and Priority
This feature has the high priority. After successfully adding product into shopping cart

the next step is to check out the cart or to place order. User can checkout cart to process
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order into next steps by clicking on Checkout button that available on shopping cart

page.

2.4.16.2 Stimulus/Response Sequences
1) User need to login his account.
2) Go to shopping cart page.
3) Manage all ordered product quantity and subtotal.

4) Click on checkout Button to process order into next step.

2.4.16.3 Functional Requirements
REQ-SF16-1:
TAG: CHECKOUT BUTTON

DESC: Every time user needs to click on Checkout button to place order.

REQ-SF16-2:

TAG: ORDER PROBLE.

DESC: If there is an issue with price and quantity of products in shopping cart then user
can’t be checkout the cart successfully.

REQ-SF16-3:

TAG: MASSAGE RECEIVING.

DESC: User receive system generated messages in case of any issue happen during

checkout of cart.

2.4.17 Register Brand
2.4.17.1 Description and Priority
This feature has the high priority. If this feature not exist in brand media then Brand
users will not create their pages. And no any customer will use the brand media. Every

brand should need to register their business page before using Brand Media. Brand can

Faculty of CS&IT, The Superior College Lahore, Pakistan 38



Project Report: Brand Media

easily create their business page by using signup form. Admin approval required to

activate business page.

2.4.17.2 Stimulus/Response Sequences
1) First brand user visits the brand media.
2) Brand user will create his business page.
3) If brand user would have register page then System generate the message to
brand
4) User as “please wait for approval”.
2.4.17.3 Functional Requirements
REQ-SF17-1:
TAG: REGISTERATION FORM
DESC: When brand register the page then he must provide the Brand Name, Email,

Password, Brand Type, Brand Information, Brand Photo, phone no, and Proof.

REQ-SF17-2:

TAG: CONFIRMATION

DESC: When user enter all information and enter register page. Then system will display
the confirmation of Brand Name, Email, Password, Photo, Proofs, Phone no, Business
Page Category. If brand user confirms the information, then system generate the

message to brand “Please Wait for Approve the Request”.

REQ-SF17-3:

TAG: REGISTERATION INVALID INPUT

DESC: When brand enter invalid proofs then the system generates the message to brands
please enter right proofs. If user enter characters in phone no field, then system

generate message “you must enter digits”. If user enter numeric digit in “Brand Name”
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the system should that generate the message to user for invalid input. Register should

not be done until user enter right inputs.

2.4.18 Manage Products
2.4.18.1 Description and Priority
This feature has the high priority. This feature available only for brand users. By using this
feature brands can manage all their products. A brand can add new product, update and

delete their products.

2.4.18.2 Stimulus/Response Sequences
1) Brand user login his account.
2) Go to product gallery.
3) Add new product.
4) Provide the valid information for new product.
5) System will add data into database.

6) System display the message as “New Product Has Been Enter Successfully”.

2.4.18.3 Functional Requirements

REQ-SF18-1:

TAG: PRODUCT GALLERY.

DESC: Product gallery must exist in brand media. Brand user must enter the data into
product name, price, quantity, description, and product photo.

REQ-SF18-2:

TAG: ERROR MESSAGE.

DESC: if user enter character into price field then system generate the message “please
the digits”.

REQ-SF18-3:

TAG: UPDATE QUANTITY.
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DESC: When will be the product enter successful then automatically “Total Products” will
be updated. When the brand user will go to his business page then new product must be

show on top.

2.4.19 Manage orders
2.4.19.1 Description and Priority
This feature has the high priority. Brand user can use this feature to manage all the
orders which they receive from customers when they place orders. Brand user can view
all delivered order and new order and all history of the orders. It shows all detail of order
like product name, quantity ,username , user profile photo and the address of customer

where the order will deliver.

2.4.19.2 Stimulus/Response Sequences
1) Brand user login his account.
2) Go to Manage Orders page.
3) View all orders that was delivered and new orders which one will deliver.
4) After deliver order successfully to customer Brand user mark that order as
Successfully delivered.
5) System will add data into database.

6) System display the message as “Product Has Been Delivered Successfully”.

2.4.19.3 Functional Requirements

REQ-SF19-1:

TAG: CHECKKING ORDER.

DESC: Brand user can check all their orders whether it is new, or it was delivered in past.
All type orders display in different lists.

REQ-SF19-2:

TAG: REMOVE ORDER.

DESC: User can view orders, delete fake orders.
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REQ-SF19-3:

TAG: ORDER DETAIL.

DESC: Brand user can get pdf file reports list of all their orders.

REQ-SF19-4:

TAG: RECENT LIST.

DESC: Recent orders will display at the top in list so brand can easily see new orders and

can take further steps to deliver product as soon as possible.

2.4.20 Deliver Products

2.4.20.1 Description and Priority
This feature has the high priority. Delivery of product is within time very necessary.
When customer place order of some specific product then this order will transfer to that
specific brand to the product. Brand receive new order from customer which contain one
product or bulk quantity of product. Here is the user need to deliver product and receive
cash from the home the customer in COD method of payment. So, we are providing a
new feature to get address of customer using map. Using this feature a brand can easily
transfer the product at customer destination.
2.4.20.2 Stimulus/Response Sequences
1) Brand user login his account.
2) Go to Manage Orders page.
3) View all new orders which will deliver.
4) Check deliver address and marker (Latitude, Longitude) on map where the order
will deliver.
5) After deliver order successfully to customer Brand user mark that order as
successfully delivered.
6) System will add data into database.

7) System display the message as “Product Has Been Delivered Successfully”.
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2.4.20.3 Functional Requirements

REQ-SF20-1:

TAG: ESSANTIAL DELIVERT.

DESC: Order must contain product name, price, quantity, description, and product photo
with customer name, customer email, customer photo, and customer location.
REQ-SF20-2:

TAG: DELIVERY DONE.

DESC: After successful delivery of order then brand mark order as order marked as
delivered order.

REQ-SF20-2:

TAG: DELIVERY DONE.

DESC: After successful delivery of order then brand mark order as order marked as
delivered order.

REQ-SF20-2:

TAG: CUSTOMER LOCATION.

DESC: Brand open the map in the order. This map has the location of customer. By seeing

the customer location brand easily deliver the product on right address.

2.4.20 Dashboard Login

24.21.1 Description and Priority
This feature has the high priority. By using this feature admin of brand can get access and
authenticate himself into system. In dashboard admin can manage Brand Media platform
from backend. Admin can manage databases, performance and security of the system. So
the system work smoothly without interruption from external unauthenticated

resources.

2.4.21.2 Stimulus/Response Sequences
1) Admin visit brand media platform.

2) Go to login page of the system.
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3) Enter Credentials.

4) Click on login button.

5) System will add data into database.
6) Authenticate admin credentials.

7) System display the message as “Login Success”.

2.4.21.3 Functional Requirements

REQ-SF21-1:

TAG: ADMIN ACCOUNT.

DESC: Admin account must exist in system database to for login successfully into system
and admin user need to input the valid email address and password to authenticate

himself.

REQ-SF21-2:
TAG: LOGIN ERROR.
DESC: if admin user input invalid character into email field then system generate the

message “please enter email in valid format”.

REQ-SF21-3:
TAG: RECORD MATCHING.
DESC: Admin user email and password should be match with the email and password

that store in system database against admin role for login success.

2.4.22 Approve Brand

2.4.22.1 Description and Priority

This feature has the high priority. When brand user created his brand page for the first
time the approval of the business page is very important. Without approval of the brand
page user cannot use his account on Brand Media. Here admin user can approve every

business page after verifying proof given by brand. Admin check that whether the user
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which are going to create brand page that has an actual brand and the products. After
verifying all proof and information if the brand is eligible and meet with criteria of brand
media to create business page then admin allow user to use his new brand page

otherwise admin will reject the request to create a new brand page.

2.4.22.2 Stimulus/Response Sequences

1) Admin user login his account.

2) Go to approve brand section.

3) Check request of new brand pages.

4) Admin verify the brand media proof against brand media policy to create new
brand page.

5) If Brand user meet with criteria and fulfill brand media policy then admin
approved the page of brand .

6) System display the message as “Brand page has been approved successfully”.

24.22.2.1 Functional Requirements

REQ-SF14-1:

TAG: REQUEST GALLERY

DESC: A “request gallery” must be exist on the admin side. When the admin open
this request gallery then then all the request will be display in request gallery in

the form of list.

REQ-SF14-2:

TAG: VIEW PRODUCT.

DESC: When the admin view the request of brand then a “check proof” option
should be exist behind the request and admin will check the proofs. This proofs

must be in the forms of photo.
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REQ-SF14-3:
TAG: APPROVE PAGE.
DESC: If admin want to approve the request then a “approve button” must be

behind with request in request list.

REQ-SF14-4:
TAG: APPROVED LIST
DESC: An “Approved Brands” list must be exist in the request gallery. Approved

brand request must be showed in the list of “Approved Brands”.

2.4.23 Manage categories
2.4.23.1 Description and Priority
This feature has the high priority. This module will build to categories products according
to the nature of products. By using this section user can easily find different products and
brands by choosing those categories of products in which he\she interested and want to
buy. i.e. Electronics Category have Cameras, Laptops, and Mobiles and in Fashion
Category user find shirts, shoes, trousers etc. Only Admin has rights to manage

categories of products.

2.4.23.2 Stimulus/Response Sequences
1) Admin user login his account.
2) Go to dashboard.
3) Open Category section.
4) Admin can add, delete, update and modify categories.
5) After changing in categories admin need to click on “Save Changes” button.
6) System will add data changes into database.

7) System display the message as “Categories has been changed Successfully”.

Faculty of CS&IT, The Superior College Lahore, Pakistan 46



Project Report: Brand Media

2.4.23.3  Functional Requirements

REQ-SF23-1:

TAG: ADIM MANAGER.

DESC: Only admin user can manage all categories.

REQ-SF23-2:

TAG: CATEGORY MANAGEMENT.

DESC: For adding category admin must need to mention main category and sub category
name.

REQ-SF23-3:

TAG: CATEGORY LEVEL.

DESC: Each category has two level 15t one is Main Level(Main Category Name) and 2"

level(Sub Category Name).

2.4.24 Manage accounts
2.4.24.1 Description and Priority
This feature has the high priority. Admin has the right to manage accounts of
users(customers/brands). Admin has access to add, update, view and delete information

of all other user’s accounts.

2.4.24.2 Stimulus/Response Sequences
1) Admin user login his account.
2) Go to Dashboard.
3) Open accounts manage section.
4) Search user by his name, email and id to get his account information.

5) System will update all data changes into database.
2.4.24.3 Functional Requirements

REQ-SF24-1:

DESC: Only admin user can manage all accounts information.

Faculty of CS&IT, The Superior College Lahore, Pakistan 47



Project Report: Brand Media

REQ-SF24-2:

TAG: CHANGING ACCOUNT.

DESC: Admin can change all kind of information related to any account without any
permission.

REQ-SF24-3:

TAG: BLOCK ACCOUNT.

DESC: Admin can block any account in case of any illegal activity happened by users. If
account blocked, and then user login his/her account, then system display the message

to user your account has been block from admin.

2.4.25Delete Business Page

2.4.25.1 Description and Priority

This feature has the medium priority. For creating new brand page admin approval
should needed. So, admin also have rights to delete any business page in future due to
some reasons. If brand page can be created and approved by admin in some illegal

means so admin must right to delete this business page.

2.4.25.2 Stimulus/Response Sequences
1) Admin user login his account.
2) Go to Manage Account section.
3) Search business page by id, name or email.
4) Click on Deactivate account button to block that specific brand page for further
usage.

5) System will save all changes into database.

2.4.25.3  Functional Requirements

REQ-SF25-1: Only admin has right to delete business page of the brand.
REQ-SF25-3:

TAG: DEACTIVE ACCOUNT.
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DESC: By clicking on Deactivate Account button admin can successfully delete the brand

page.

2.4.26 Manage Reports

2.4.26.1 Description and Priority

This feature has the low priority. User can manage all reports of activities happened in
the system. Reports of all users with account information detail, how much activate users
of the months, list of all orders that placed by users to brands ,list of all sold product etc.
admin can check reports by daily base format, weekly base format, monthly base format
or yearly base format. All reports can be downloaded in pdf format or in excel sheet

format.

2.4.26.2 Stimulus/Response Sequences
1) Admin user login his account.
2) Go to Dashboard.
3) Open Reports Section.
4) System display all different section of reports with different format of reports.

5) Admin can view and download any report.

2.4.26.3  Functional Requirements

REQ-SF26-1:

TAG: PROPER FORMAT.

DESC: Reports can will be display data in ascending order by Date and Time. Reports
should be in daily, weekly, monthly and yearly base format to view and download.
REQ-SF26-2:

TAG: DOWNLOAD REPORT.

DESC: Admin can download that report in pdf or excel sheet format.
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2.4.27Reset Passwords
2.4.27.1 Description and Priority
This feature has the high priority. In case of any user forget password and also does not
have recovery email access. In this case user can contact admin for reset the password.

User must have some proof to verify that the account was registered with user email.

2.4.27.2 Stimulus/Response Sequences
1) Admin user login his account.
2) Go to dashboard.
3) Open account manage section.
4) Search user by id, name or email.
5) Reset the password of that user.
6) System will update data changes into database.

7) System display the message as “Password has been reset successfully”.

2.4.27.3 Functional Requirements

REQ-SF27-1: Only admin has right to reset password option.

REQ-SF27-2: Admin must have user name, id or email of that user to identify user

account.

REQ-SF27-2: Admin should need to click on reset password button to reset password.

New password has some specific character combination according to brand media policy

2.5 Other Nonfunctional Requirements

2.5.1 Performance Requirements

ID: NFR1
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FR: Search Item
TITLE: Prominent of search feature
DESC: The search feature must be prominent and easy to find for the user record.

RAT: In order to for a user to find the search feature easily.

ID: NFR2

FR: Search Item

TITLE: Usage of the search feature

DESC: The different search options should be evident, simple and easy to understand.

RAT: In order to for a user to perform a search easily.

ID: NFR3

FR: Managing Request

TITLE: Usage of the result in the list view into request gallery.

DESC: The results displayed in the list view into request Gallery should be user friendly and easy
to understand. Selecting a request in the request list should only take one click.

RAT: In order to for a user to use the list view easily.

ID: NFR4

FR: Delivery by using map.

TITLE: Usage of the result in the map view

DESC: The results displayed in the map view should be user friendly and easy to understand.
Marker of customer should be clear for brand.

RAT: In order to for a user to use the map view easily.

ID: NFR5
FR: Search Feature

TAG: Response Time
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GIST: The fastness of the search

SCALE: The response time of a search.

MUST: No more than 8 seconds 100% of the time.

WISH: No more than 1 second 100% of the time.

DESC: the search feature has the maximum speed to find the user profile. When user search

profile then result should be display quickly.

ID: NFR6

FR: View News Feeds.

TAG: Response Time

GIST: The fastness of the News Feeds

SCALE: The response time of a news feeds.

MUST: No more than 12 seconds 100% of the time.

WISH: No more than 5 second 100% of the time.

DESC: the view newsfeeds should have the maximum speed to display product with their

information.

ID: NFR6.1

FR: like product.

TAG: Response Time

GIST: The fastness of the like product.

SCALE: The response time of a like on news feeds.
MUST: No more than 1 seconds 100% of the time.
WISH: No more than 0.5 second 100% of the time.

DESC: the like product feature should have demands minimum time to like on the product.

ID: NFR6.2
FR: comment product.

TAG: Response Time
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GIST: The fastness of the comment product.

SCALE: The response time of a comments on news feeds.

MUST: No more than 5 seconds 100% of the time.

WISH: No more than 2 second 100% of the time.

DESC: The comment product feature should have demands minimum time to comment on the

product. When user comment the product then this comment should be displayed quickly.

ID: NFR6.3

FR: comment product.

TAG: Response Time

GIST: The fastness of the share product.

SCALE: The response time of a share the news feeds.

MUST: No more than 5 seconds 100% of the time.

WISH: No more than 2 second 100% of the time.

DESC: The share product feature should have demands of minimum time to share the product.

When user share the product then total shares should be displayed.

2.5.2 Safety Requirements

2.5.3 Security Requirements

2.5.4 Software Quality Attributes

Usability:

ID: QA1

TITLE: System Usability

DESC: The system should be usable to users so that user easily understand all the operations of
the user, learn the system easily, and use the system easily.

RAT: In order for use the system easily.
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Reusability:

ID: QA2

TITLE: System Reusability

DESC: The system should be capable of using his components to develop the other system. All
the components should be independent.

RAT: In order for system to use his components.

Flexibility:

ID: QA3

TITLE: System Flexibility

DESC: The system be capable for add more features of social media, ecommerce.

RAT: In order for system perform the required features.

Correctness:

ID: QA4

TITLE: System Correctness

DESC: The system must be perform that function for which system is developed.

RAT: In order for system perform the required features.

Portability:

ID: QA5

TITLE: Website Portability

DESC: The website should be easy to operate on other environment. The code should be
written in a way that the system should be portable on other OS.

RAT: In order for run the system on other OS.

Maintainability:
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ID: QA6

TITLE: System extendibility

DESC: The application should be easy to extend. The code should be written in a way that it
favors implementation of new functions.

RAT: In order for future functions to be implemented easily to the application.

Testability:

ID: QA7

TITLE: Application testability

DESC: Test environments should be built for the application to allow testing of the applications
different functions.

RAT: In order to test the application

Reliability:

ID: QA8

TAG: System Reliability

GIST: The reliability of the system.

SCALE: The reliability that the system gives the right result on a search.
METER: Measurements obtained from 1000 searches during testing.
MUST: More than 98% of the searches.

PLAN: More than 99% of the searches.

WISH: 100% of the searches.

Availability:

ID: QA9

TAG: System Availability

GIST: The availability of the system when it is used.

SCALE: The average system availability (not considering network failing).
METER: Measurements obtained from 1000 hours of usage during testing.

MUST: More than 98% of the time.
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PLAN: More than 99% of the time.
WISH: 100% of the time.

ID: QA10
TITLE: Internet Connection
DESC: The system should be connected to the Internet.

RAT: In order for the system to communicate with the database.

2.5.5 Business Rules
These system is developed for customers and brands there are some principles of Brand Media
as:

Customer, and Brands have some same functionalities. They can view notification and
newsfeeds, they can share, like, and comment on product. But some difference is that brands
can add product while customer can buy that product. Customer can order product while brand
view the customer’s order and can deliver product. Customer direct create his/her account
while the Brand create the account and cannot access the features that brand media provides

till admin approve the Brand request.

2.6 Other Requirements

We need a MYSQL database that perform as a central database. We use the APIs to access
the database in the android app. Website domain is also need to perform the MYSQL as a
central database. Website will be uploaded in server. The database will be provided in

database. Then this database will be performed as a central database.
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Chapter 3

Use Case Analysis
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Chapter 3: System Analysis

This chapter describes all the activities that performed by users with the system. This
defines the use case diagram in which Primary users are used system at left side and secondary
users are use system at right side. Use case diagram are usually referred to as behavior diagram
used to describe a set of actions (use cases) that some system or systems (subject) should or
can perform in collaboration with one or more external users of the system (actors). Also this
chapter include the fully dress use cases. Fully dressed use cases show more detail and are
structured; they are useful order to obtain a deep understanding of the goals, tasks, and

requirements.

Faculty of CS&IT, The Superior College Lahore, Pakistan 58



Project Report: Brand Media

3.1. Use Case Model
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3.2. Use Case Descriptions

Use case Name: Login Account.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Customer & Brand.
Stakeholders & Interest:
e Brand Media: wants to accurately user be login with the system and satisfy customer
interests. After login user perform his functions with no difficulty.
e Users: want to accurately login with the system. Users want to that their id must be

unique and password should be secure so that no anyone access their accounts.

Preconditions: Users is authenticated.
Post conditions:
The message will be generated as “Login Successfully” and users access all the services
provided by brand media.
Main Success Scenarios:
1. User open the Brand Media Website/Android App.
2. System display the message to users to login.
3. Users start the login function.
4. User enter the id with password.
5. After enter id with password, if user will be authorized then he/she will be login with the

system. And user proceed the user to perform functions.

Alternative flows:
1. User open the Brand Media Website/Android App.
2. User want to tries to login with the system.
3. |If user will be fail and receive errors then user send report to admin.

4. Admin will check the problem and solved the problem.
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If user forget his/her password then the user forget the password.
System send the email to user.
User check email, and in this email a code will be exist.

User will copy the code and paste into forget the password.

w 0 N o Wn

User enter the code.
10. System show the form.
11. In this form, user change his/her password.

12. And the login the account.

Failure Scenarios

e If internet connection is failed during the registration process then the login process

will not be done.

Special Requirements:
e User’s accounts must be secured.
e The maximum response time is 1 minute.
e Login feature is usable.

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists:

e Email and password will be entered through keyboard.

Frequency of Occurrence: Could be nearly continuous.

Open Issues: None.

Use Case Name: Create Account.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Customer & Brand.
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Stakeholders & Interest:

Preconditions: Brand media’ registration page must be opened in the website/ android app.

Customers: want to register his accounts with no difficulty. User wants to add his

account data in database successfully so that they can login with the system with no

difficulty and they can buy, search, check products. And wants to get some social media

functions.

Brand Media: want to add record of user accounts into the database. So that users use

the Brand Media and perform the brand media functions.

Post Conditions:

The user’s account record should be successfully recorded in database. And system take

user to main window/activity to perform the functions. After logout, if customer want to login

account then he/she will enter the Email with password to login the account.

Main Success Scenarios:

1
2
3
4.
5
6

User open the Brand Media Website/Android App.

Go to the Registration page or activity.

System display the message to users to register account.
Users start the registration function.

User enter all the required information.

After enter information, he/she will be able to perform functions on the system.

Alternative Flow:

1.

2
3
4.
5

User open the Brand Media Website/Android App.

User want to tries to register his account in brand media.

If user will be fail and receive errors then user give massage to admin.
Admin will check the conditions of errors of unsuccessful registration.

Admin will solve the problem of unsuccessful registration manually.

Special Requirements:

After registered account user’s accounts will be secured.

Faculty of CS&IT, The Superior College Lahore, Pakistan

62



Project Report: Brand Media

e Registration feature has the usability to users.

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists:
e User enter all the required information like first name, last name, email, and password
etc. using keyboard.
e If user registration has been done then system display the message “you are registered”

and then main/home page will be displayed.

Frequency of Occurrence: Could be nearly continuous.
Open Issues:

If user will not be registered then student will wait for register till the error is removed by
the admin.

Use Case Name: View Profile
Scope: Next Generation of Ecommerce with some Social Media Features.

Level: User Goal.

Primary Actor: Customer & Brand.

Stakeholders & Interest:
e Users: wants to view his/her profile. User want to view all his/her detail in profile. Users

want that he view own or other’s profile.

Preconditions: User must be login with the system.
Post Conditions:
User will view the profile and can manage the profile. All the user related data will be
fetched and displayed for that user.
Main Success Scenarios:
1. User open the Brand Media Website/Android App.
2. First he login his/her account.

3. Home activity will be opened.
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4. User go to view profile page/activity.

5. User will view his/her profile.

Alternative Flow:
1. If user open his/her profile then he get any issue in the profile data.
2. User send the report to admin.
3. Admin check the user data from database.
4. If admin find any error from database then admin will solve the problems.
5. Admin will send the email to user either for unsuccessful solving problem or successful
solving problem.
Special Requirements:

e Users communicate with the system in Global Language (English).

e User profile is secured.

Technology & Data variation Lists: None.
Frequency of Occurrence: Could be nearly continuous.
Open Issues:
If user’s profile will not be opened then student will wait for view the profile till the error
is removed by the admin. User will send report of error to the admin. Admin will remove the

error.

Use Case Name: Like Product.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Customer.
Stakeholders & Interest:
e User: wants to like the products of brand pages. If any type of product that is good for
user then user will want to like the product. User wants that if user like the product then

he also check the “like” in the product.
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e Brand Users: want that users like the products so that they can assess the level of

likeness of users. And they add the product on their pages which is good to users.

Preconditions:
User must be login with the system and bran’s product is display on the front of

the users.
Post Conditions:

The product is “like” by the user. The data of like is stored in database. The “like” is
display to the user which he like the product.
Main Success Scenarios:

1. User open the Brand Media Website/Android App.

2. First he login his/her account.

3. Home activity will be opened.

User go to home page/activity.

4

5. User view the product.

6. User will like the product.
7.

Product status will be updated.

Alternative Flow:
1. User open the Brand Media Website/Android App.
2. First he login his/her account.
Home activity will be opened.
User go to others profile page/activity or brand pages.

3

4

5. User view the product.

6. User will like the product.
7.

Product status will be updated.

Special Requirements:
e The maximum response time is 1 minute.

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists:
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e The product will be shared using touch/mouse.

Frequency of Occurrence: Could be nearly continuous.
Open Issues:
If user’s “like” will not be added due to the poor internet and error then user will wait for

add “like” till the internet connection problem/error is removed.

Use Case Name: Process Comment.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Customer.

Stakeholders & Interest:

e User: wants to “comment” on the products of brand pages. If any type of product that is
good for user then user will want to “comment” on the product. User wants that if user
comment the product then he also check the “comment” in the product.

e Brand Users: want that users comment on the products so that they can assess the level

of likeness of users. And they add the product on their pages which is good to users.

Preconditions:
User must be login with the system and bran’s product is display on the front of
the users.
Post Conditions:
The user has comment on the product. The data of comment is stored in database. The
“comment” is display to the user which he comment the product.
Main Success Scenarios:
1. User open the Brand Media Website/Android App.
2. First he login his/her account.
3. Home activity will be opened.
4. User go to home page/activity.
5

User view the product.
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6. User will comment the product.

7. Product status will be updated.

Alternative Flow:
1. User open the Brand Media Website/Android App.
First he login his/her account.

Home activity will be opened.

2
3
4. User go to others profile page/activity or brand pages.
5. User view the product.

6. User will comment on the product.

7

Product status will be updated.

8. If user comment not enter then user will send the report to admin.
9. Admin will check the error conditions.
10. Admin will solve the problem.

11. Admin will send the email to user.

Special Requirements:
e The maximum response time is 1 minute.
e Users communicate with the system in Global Language (English).

e The comment feature has usability.

Technology & Data variation Lists:

e The product will be shared using touch/mouse.

Frequency of Occurrence: Could be nearly continuous.
Open Issues:

If user’s “comment” will not be added due to the poor internet and error then user will
wait for add “comment” on the product till the internet connection problem/ any error is

removed.
Use Case Name: Share Product.

Scope: Next Generation of Ecommerce with some Social Media Features.
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Level: User Goal.

Primary Actor: Customer.
Stakeholders & Interest:

e Customer: wants to “share” the products of brand pages. If any type of product that is

good for user then user will want to “share” the product to his friends. User wants that

other users will share products so that user will check the likeness of other users.

e Brand Users: want that users share the products so that many users like and comments

on their products and they can assess the level of likeness of users. And they add the

product on their pages which is good to users.

Preconditions: User must be login with the system and bran’s product is display on the front of

the users.

Post Conditions:

The share product record will be stored successfully. And the product will be displayed

on news feed for his/her friends.

Main Success Scenarios:

1.
2.

3
4.
5
6

7.

User open the Brand Media Website/Android App.

First he login his/her account.
Home activity will be opened.
User go to home page/activity.
User view the product.

User will share the product.

Product status will be updated.

Alternative Flow:

1. User open the Brand Media Website/Android App.

2.

3
4.
5
6

First he login his/her account.

Home activity will be opened.

User go to others profile page/activity or brand pages.

User view the product.

User will share on the product.
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7. Product status will be updated.

8. If user comment not enter then user will send the report to admin.
9. Admin will check the error conditions.
10. Admin will solve the problem.

11. Admin will send the email to user.

Special Requirements:
e Users communicate with the system in Global Language (English).

e The usability feature has usability.

Technology & Data variation Lists:

e The product will be shared using touch/mouse.

Frequency of Occurrence: Could be nearly continuous.
Open Issues: If product is not shared due to the poor internet and error then user will wait for

add “share” the product till the internet connection problem/ any error is removed.

Use Case Name: Manage Cart.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.

Primary Actor: Customer

Stakeholders & Interest:

e User: wants to use the shopping cart so that he/she can buy products. User want to get
the total price of products added in shopping cart. This shopping cart will calculate the
total price to user of products.

e Brand Users: want that users use the shopping cart for buy the products. So that they

sell products to users and earn more.

Preconditions: User must be login with the system and brand’s product is display in the brand’s
page on the front of the users.

Post Conditions:
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Product(s) will be added in shopping cart and total price of all products will be calculated

and showed.

Main Success Scenarios:

1.

2
3
4.
5
6
7

10.
11.

12.

User open the Brand Media Website/Android App.

First he login his/her account.

Home activity will be opened.

User go to brand’s page/activity.

User view the product.

User will add product(s) in the shopping cart.

Shopping cart will show the all products with their prices and calculate the total prices
of all the product(s).

User can change the quantity of product.

System update the price of that product and display the changed price.

User can remove the product from cart.

When user will remove the product then automatically product will be removed form
cart.

If user will not add product then it will view the shopping cart too.

Alternative Flow: None

Special Requirements:

The maximum response time is 1 minute.

Users communicate with the system in Global Language (English).
Shopping cart is usable.

Shopping cart will provide efficiency to users.

The usability feature has usability.

Technology & Data variation Lists:

The product will be shared using touch/mouse.

Frequency of Occurrence: Could be nearly continuous.

Open Issues:
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If product is not added in shopping cart due to the poor internet and error then user will
wait for add the product in shopping cart till the internet connection problem/ any error is

removed.

Use Case Name: Give Order.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Customer.
Stakeholders & Interest:
e Brand Users: want that users give order for buy products. So that they sell products to
users and earn more. And get the feedback of their products from users.
e Customer: wants to use the giving order of product for buy to brands so that he/she can

get products.

Preconditions: User must be login with the system and shopping cart page/activity is displayed.
Post Conditions:

User get the message of successful completion. Purchase order record will store in
database. And if brand user is online then it will receive the purchase order notification from
customer. And if brand user is offline so when he/she will login with the system, get the
notification of order from users.

Main Success Scenarios:
1. User open the Brand Media Website/Android App.
2. First he login his/her account.
3. Home activity will be opened.

User go to brand’s page/activity.

User view the product.

User will add product(s) in the shopping cart.
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Shopping cart will show the all products with their prices and calculate the total prices
of all the product(s).

8. User will give order to brands.
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9. User will view the view the map.
10. User will set the marker into map.
11. User confirm the order.
12. Brand Page users will get the notification of order from user.
Alternative Flow:
1. If user order not enter then user will send the report to admin.
2. Admin will check the error conditions.
3. Admin will solve the problem.

4. Admin will send the email to user.

Special Requirements:
e Users communicate with the system in Global Language (English).

e The usability feature has usability.

Technology & Data variation Lists:

e The product will be shared using touch/mouse.

Frequency of Occurrence: Could be nearly continuous.
Open Issues:
e If product is not shared due to the poor internet and error then user will wait for give
order to the brand users till the internet connection problem/ any error is removed.

e If brand user is offline then user will wait.

Use Case Name: Send Request.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Customer
Stakeholders & Interest:
e User: wants to make a friends so that he/she share the products to his friends. Friends

want to check other friends profile so that they can see the favorite brands of user.

Preconditions: User must be login with the system and other user’s profile should be open.
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Post Conditions:
The friend request record should be recorded into the database. The other user will

receive the request from user.
Main Success Scenarios:
1. User open the Brand Media Website/Android App.

2. First he login his/her account.
3. Home activity will be opened.
4. User go to other user profile.

5. User will send friend request to other user.

Alternative Flow:
1. If friend request will not be sent request.
2. Then user will send report to admin.
3. Admin check the error conditions.
4. Admin solve the problem.
5. Admin will send the email to user.
Special Requirements:

e The maximum response time is 1 minute.

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists:
e The first user send request to other using touch/mouse.

e The second user accept the request through touch/mouse.

Frequency of Occurrence: Could be nearly continuous.
Open Issues:

e [f second user will not accept the friend request then first user will not make the second

user a friend.

Use Case Name: Block User.

Scope: Next Generation of Ecommerce with some Social Media Features.

Faculty of CS&IT, The Superior College Lahore, Pakistan 73



Project Report: Brand Media

Level: User Goal.
Primary Actor: Customer.
Stakeholders & Interest:

e User: wants to block users so that blocked users cannot see his/her profile and cannot

follow him.

Preconditions: User must be login with the system and other user’s profile should be open.

Post Conditions:

The blocked user record should be recorded. And blocked user cannot be access user

profile. The blocked user list be updated.
Main Success Scenarios:
1. User open the Brand Media Website/Android App.

2. First he login his/her account.
3. Home activity will be opened.
4. User go to other user profile.
5. User will block other user.

Alternative Flow:

If any problem will be occur, during blocking user.
Then user will send report to admin.
Admin check the error conditions.

Admin solve the problem.

o > w0 e

Admin will send the email to user.
Special Requirements:

e The maximum response time is 1 minute.

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists:
e The first user send request to other using touch/mouse.

e The second user accept the request through touch/mouse.

Frequency of Occurrence: Could be nearly continuous.

Open Issues: none.
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Use Case Name: Decline Request.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.

Primary Actor: Simple Users (Buyers).

Stakeholders & Interest:

e User: wants to make a friends so that he/she share the products to his friends. Friends

want to check other friends profile so that they can see the favorite brands of user.

Preconditions: User must be login with the system and user open the notification.

Post Conditions: Friend request should be canceled of other user and friend request record

should be removed.
Main Success Scenarios:
1. User open the Brand Media Website/Android App.
2. First he login his/her account.
3. Home activity will be opened.
4. User view the notification.
5. User will decline the request of other user.
Alternative Flow: None.
Special Requirements:

e The maximum response time is 1 minute.

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists:
e The first user send request to other using touch/mouse.

e The second user accept the request through touch/mouse.

Frequency of Occurrence: Could be nearly continuous.

Open Issues: none.

Use Case Name: Accept Request.

Scope: Next Generation of Ecommerce with some Social Media Features.
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Level: User Goal.
Primary Actor: Simple Users (Buyers).
Stakeholders & Interest:
e User: wants to make a friends so that he/she share the products to his friends. Friends

want to check other friends profile so that they can see the favorite brands of user.

Preconditions: User must be login with the system and other user profile is opened or friend
request notifications must be display on screen.
Post Conditions:
The friend’s record will be stored in database. The user friend list will be updated. Both
user should get notification of followers.
Main Success Scenarios:
1. User open the Brand Media Website/Android App.
First he login his/her account.
Home activity will be opened.

2.

3

4. User go to other user profile.

5. Or User will see the notification.
6

User accept the friend request.

Alternative Flow: None.
Special Requirements:

e The maximum response time is 1 minute.

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists:
e The first user send request to other using touch/mouse.

e The second user accept the request through touch/mouse.

Frequency of Occurrence: Could be nearly continuous.
Open Issues:
e If second user will not accept the friend request then first user will not make the second

user a friend.
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Use Case Name: Remove Friends.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Simple Users (Buyers).
Stakeholders & Interest:
e User: wants to remove a friends so that he/she cannot share the products in user

profile. And other users not see the profile of user.

Preconditions: User must be login with the system and other user profile or friend list is opened.
Post Conditions:
The friend’s data will be updated in database. And user friend list will be updated.
Main Success Scenarios:
1. User open the Brand Media Website/Android App.
First he login his/her account.
Home activity will be opened.

2.

3

4. User go to other user profile.

5. User will unfriend the other user.
6

. The other user will be removed from user friend’s list.

Alternative Flow:
1. User open the Brand Media Website/Android App.
First he login his/her account.

Home activity will be opened.

2.

3

4. User go to his/her friend’s list.

5. User will unfriend the other user.
6

. The other user will be removed from user friend’s list.

Special Requirements:
e The maximum response time is 1 minute.

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists:
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e The first user unfriend the other through touch/mouse.

e The updated list will be display on screen.

Frequency of Occurrence: Could be nearly continuous.

Open Issues: None.

Use Case Name: Product Ratting.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Customer.
Stakeholders & Interest:
e User: wants to rate the products of brands so that by rate the product(s), user can
provide the feedback to brands.
e Brand Users: want that users provide feedback after buy products so that they can take
improvements in their products or product feedback is well then they want that they

increase the quantity of products.

Preconditions: User must be login with the system and Product is bought.
Post Conditions:
The ratting data will be recorded in database. And brand user get feedback of users by

ratting. This ratting status of product should be updated.
Main Success Scenarios:

1. User open the Brand Media Website/Android App.

2. First he login his/her account.

3. Home activity will be opened.
User go to brand page.
He/she give order of products.
Brand user deliver the product to user.

Customer will give cash to brand user.

©® N o v &

After using product, Brand send the feedback to customer and customer get the ratting

notification.

Faculty of CS&IT, The Superior College Lahore, Pakistan 78



Project Report: Brand Media

9. User provide the feedback by ratting the product.

10. Brand user get the ratting information from customers.

Alternative Flow: none.
Special Requirements:
e The maximum response time is 1 minute.
e Users communicate with the system in Global Language (English).

e Ratting windows is usable for user.

Technology & Data variation Lists:

e User provide the feedback by touch/ left mouse click on question’s choice.

e After completing the ratting user send feedback by touch/left click of mouse.

Frequency of Occurrence: Could be nearly continuous.

Open Issues: None.

Use Case Name: Register Brand.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.

Primary Actor: Brand

Stakeholders & Interest:

e User: wants that their favorite brands should be available on brand media. So that they

can view their favorite products and buy products easily.

e Brand User: wants that their market and promotion increase. They want that they

create their own business page and add products in business page so that customer will

see their brand information and buy products.

e Owners of Brand Media: want to add record of brand page accounts into the database.

So that brand users use the Brand Media and perform the brand media functions.

Preconditions: Brand business’s registration page must be opened in the website/ android app.
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Post Conditions:

The brand user’s account record should be successfully recorded in database. And system

take brand user to their created page.

Main Success Scenarios:

1.

2
3
4.
5
6
7

Brand User open the Brand Media Website/Android App.

Go to the Registration page or activity.

System display the message to brand users to register account.

Brand Users will start the registration.

Brands User enter all the required information.

After enter information, brand user’s record will be store in database.

And system will take brand user to their created page and show waiting message till

approval of page from admin.

Alternative Flow:

1.
2.

Brand User open the Brand Media Website/Android App.

Brand User want to tries to register his account in brand media.

If user will be fail and receive errors then user give massage in the form of report to
admin.

Admin will check the conditions of errors of registration.

Admin will solve the problem of unsuccessful registration.

Failure Scenarios

e If internet connection is failed during the registration process then the registration will

not be done.

Special Requirements:

e After registered account user’s accounts will be secured.

e The maximum response time is 1 minute.

e Registration feature has the usability to users.

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists:
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e Brand User enter all the required information like first name, last name, email, and
password etc. using keyboard.
e If user registration has been done then system display the message “you are registered”

and then main/home page will be displayed.

Frequency of Occurrence: Could be nearly continuous.
Open Issues:

If user will not be registered then student will wait for register till the error is removed by
the admin.

Use Case Name: Manage Order.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Brand
Stakeholders & Interest:
e Brand Users: want that they view the notifications of orders of customers and deliver
the product to customers.

e Customer: wants that brand deliver the product on right address.

Preconditions: User must be login with the system.
Post Conditions: All the customer’s order notification will be fetched from database. The
product details with details of right customer and their address should be fetched from database.
Main Success Scenarios:

1. User open the Brand Media Website/Android App.

2. First he login his/her account.

3. User open the all orders weather he delivered or new.

4. User can view/remove the order.

5. Also user check the customer details.

Alternative Flow: none.

Special Requirements:

e Users communicate with the system in Global Language (English).
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e The usability feature has usability.

Technology & Data variation Lists:

e The product will be shared using touch/mouse.

Frequency of Occurrence: Could be nearly continuous.

Open Issues: none.

Use Case Name: Add Products.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Brand
Stakeholders & Interest:
e Brand User: wants to add his product in his page. So that customer see and but his

product easily.

Preconditions:

Brand User must be login with the system and user must be open his brand business page.
Post Conditions:

The product of the brand will be added in database. And new product will be display on
his page.
Main Success Scenarios:

1. User open the Brand Media Website/Android App.

2. First he login his/her account.

3. Business page activity will be opened.
4. User add the product(s).
5

. Then his new product will always be show with previous product.

Alternative Flow:
1. If user fined any issue before add product or after add product.
2. Then user send report to admin.
3. Admin will view the report.
4. Admin will solve the problem.
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5. Admin will send the mail to user to inform about adding products.
Special Requirements:

e The maximum response time is 1 minute.

e Users communicate with the system in Global Language (English).

e Product record must be secured.

e Add product feature provide the usability.

Technology & Data variation Lists:

e Product will be entered through keyboard and mouse.

Frequency of Occurrence: Could be nearly continuous.
Open Issues:
If user’s status will not be opened due to the poor internet then user will wait for add

status till the internet connection problem is removed.

Use Case Name: Update Product.
Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Brand
Stakeholders & Interest:
e Brand User: wants to update his/her product. Brand User wants to that when customer

see his page then customer see his updated product.

Preconditions: Brand User must be login with the system and brand user must be open his page.
Post Conditions: The product of the brand will be updated in database. And updated product
will be show in his page.
Main Success Scenarios:

1. Brand User open the Brand Media Website/Android App.

2. First he login his/her account.

3. Business page will be opened.
4. User open the product.
5

User will update the product.
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6. Then his updated product will be show in the profile.

Alternative Flow:
e If user try to add irrelevant into photo field then it will be fail.

e And add the right file.

Special Requirements:
e The maximum response time is 1 minute.
e Users communicate with the system in Global Language (English).

e User status is secured.

Technology & Data variation Lists:

e Product will be updated through keyboard and mouse.

Frequency of Occurrence: Could be nearly continuous.
Open Issues:
If product will not be updated due to the poor internet then user will wait for update

product till the internet connection problem is removed.

Use Case Name: Remove Product.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Brand
Stakeholders & Interest:
e Brand User: wants to remove his product from page, if he will add product that is idle.

So that customer don’t see his idle product from his profile.

Preconditions:
Brand User must be login with the system and Business page must be opened.
Post Conditions:
The product of the brand will be removed in database. And page will be reload so that
idle status not show in profile.

Main Success Scenarios:
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Brand User open the Brand Media Website/Android App.
First he login his/her account.
Business page will be opened.

Brand User open the product.
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Brand User will remove the product.

Alternative Flow: None.
Special Requirements:
e The maximum response time is 1 minute.

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists:

e Product will be removed through mouse device or touch.

Frequency of Occurrence: Could be nearly continuous.
Open Issues: If product will not be removed due to the poor internet and error then user will

wait for remove product till the internet connection problem/error is removed.

Use Case Name: Deliver Product.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Brand
Stakeholders & Interest:
e Brand User: wants to deliver the product to customer fast. So that customer has no

problem.

e Customer: wants that brand deliver the product on relevant address fast.

Preconditions: Customer’s order will be opened. All the customer’s order details with his/her

locations must be opened.

Faculty of CS&IT, The Superior College Lahore, Pakistan 85



Project Report: Brand Media

Post Conditions:
A location of the customer will be show on the Map. And the brand’s location will be

show on the map. A way will be developed between the Brand and customer location.
Main Success Scenarios:

1. Brand User open the Brand Media Website/Android App.

2. First he login his/her account.

3. Business page will be opened.
Brand user will view the notification of the customer’s order.
User open the order.
User will check the details of customer and his order

Brand user will open the map.

© N oo U

By using the map brand will deliver the product on customer’s address.

Alternative Flow:

1. If map will not display any error.

2. User will send the report to admin.

3. Admin will see the report.

4. Admin will solve the problem.

5. After solving problem admin will send the mail to user.
Special Requirements:

e The maximum response time is 20 seconds.

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists: locations will be show on map and way will be created
between both.

Frequency of Occurrence: Could be nearly continuous.

Open Issues: If product will not be removed due to the poor internet and error then user will

wait for remove product till the internet connection problem/error is removed.
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Use Case Name: Approve Request.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.
Primary Actor: Admin
Stakeholders & Interest:
e Admin: wants to approve the request of brand. So that brand upload their products to

sell. If request is fake then it will not be approved by admin.

e Brand: wants that their page will be registered successfully.

Preconditions: Admin must be login with system.
Post Conditions: Brand’s data will be stored successfully. Brand Page will be registered
successfully.
Main Success Scenarios:

1. Admin login his account.

2. Then it will open the request gallery.

3. Admin will view the list of request coming from brands.
4. Admin will approve the request.
5

Brand page will be registered.

Alternative Flow:
1. If admin get any error or any problem.
2. Then admin will approve the request direct go to database.
3. Update the record of brand.
4. Then request will be approved.
Special Requirements:

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists: Status will be removed through mouse device or touch.
Frequency of Occurrence: Could be nearly continuous.
Open Issues: If admin will not view the request then brand user will wait till admin approve the

request.
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Use Case Name: Manage Reports.

Scope: Next Generation of Ecommerce with some Social Media Features.

Level: User Goal.

Primary Actor: Admin

Stakeholders & Interest:
e Admin: wants to view the reports of brands and customer. And solved their problems.
e Brand: wants that admin will solve their problems.

e Customer: wants that admin will solve their problems.

Preconditions: Admin must be login with system.
Post Conditions: A reports related data should be fetched in the form of list.
Main Success Scenarios:

1. Admin login his account.

2. Then it will open the reports.

3. Admin will view the list of reports coming from brands.
4. Admin view the reports coming from users.
5

. Admin solve all the user’s problems.

Alternative Flow: None.
Special Requirements:

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists: none.
Frequency of Occurrence: Could be nearly continuous.

Open Issues: If admin will not view the reports then users will wait till admin solve requests.

Use Case Name: Manage Customers.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.

Primary Actor: Admin

Stakeholders & Interest:

e Admin: wants to view and remove the reports of brands and customer.
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Preconditions: Admin must be login with system.
Post Conditions: customer/brand information should be fetched from database and details
should be displayed in the form of list.
Main Success Scenarios:

1. Admin login his account.

2. Admin will view the customer profile.

3. Admin check misbehaves of users.
4. Admin can send the email.
5

. Admin will remove the non-related data.

Alternative Flow: None.
Special Requirements:

e Users communicate with the system in Global Language (English).

Technology & Data variation Lists: none.
Frequency of Occurrence: Could be nearly continuous.

Open Issues: none.

Use Case Name: Manage Brand.

Scope: Next Generation of Ecommerce with some Social Media Features.
Level: User Goal.

Primary Actor: Admin

Stakeholders & Interest:

e Admin: wants to view and remove the reports of brands and customer.

Preconditions: Admin must be login with system.
Post Conditions: customer/brand information should be fetched from database and details
should be displayed in the form of list.
Main Success Scenarios:
1. Admin login his account.
2. Admin will view the brand profile.

3. Also admin will view the business page.
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4
5.
6
7

In page, admin will visit the products.
Admin check misbehaves of users.
Admin can send the email.

Admin will remove the non-related data.

Alternative Flow: None.

Special Requirements:

e Users communicate with the system in Global Language (English). (Readability).

Technology & Data variation Lists: none.

Frequency of Occurrence: Could be nearly continuous.

Open Issues: none.
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Chapter 4: System Design

This chapter is describe the design behavior of the system. This chapter defines the
design characteristics. This chapter defines the activities that how system perform the
activities. This chapter show the coding behavior of the system that develop generate the code
by following design document. This chapter describe the all system components, database

design that what is the database behavior of system, coding behavior and activity behavior.
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4.1. Architecture Diagram

Internet

Presentation Tier
Website

Html, css, ajax, jgery

Mobile Application(Android)

XML

/

A

Internet

ol

Business Tier

,javascript

Website

PHP(Codingniter)

T~

Mobile Application(Android)

JAVA

Data Tier

Figure 4.1 Architecture Diagram
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4.2. Domain Model

* Order-From 1
Customer Order
Elarssttt’;‘\laaTnee ShoppingCartinfo
S view % CustomerProfile Addressinfo
Email Userinfo *
Password Friends
BirthDate
Photo Order-To
FavouriteBrands
* 1 Follow-By
Product
Id
Buy * Name
Price
Description
Quantity
TotalProducts
*
ShoppingCart
Product Details 1 Owner-of
Products
TotalProducts 1
ProductPriceWithQuantity * g
TotalPrice Bran
BrandName
Products View 1 Category
Approval
* * Follwers 1
Approved-By 1 TotalProducts
BrandProfile ProductOrderFrom
NewsFeed ProductOrder
Productinfo Brandlnfo 1
""""""""""""""""""""" Productinfo
N - 1
Admin
BrandRequest
Message
isApprove

Products-of

Figure 4.2 Domain Model
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4.3. Entity Relationship Diagram with data dictionary

o = @»

have

@

Created_at

notifications

Cid >
@ — added

pro_likes
1

products

can

users ]

roles 1 @ 11 1 o
pname price
Croleid >
M M 1 1 M
1

@@

comments
S T
1

have

customer_data
M
brand_data i i M

! timeline add

> G

M M gives

follow — cart
Cype>

CwebD
s_active > follow_time >

Q
Q.
Q.

!

)

Figure 4.3 ERD Diagram
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Data Dictionary:

Customer
Entity Name | Customer_Data
Entity It uses to store complete customer account information.
Description
Columns Column Data Type Constraints | Reference
Description
Email It store email of | varchar(30) Primary Key,
customer Not null
Password It store Password | varchar(8) Not null
of customer
Name It store Name of | varchar(30) Not null
customer
Phone No It store Phone no | Int(15) Not null
of customer
Photo It store photo varchar(30) Not null
name of
customer
Address It store address Int(10) Not null Address

of customer

Table 4.1 Customer Table

Faculty of CS&IT, The Superior College Lahore, Pakistan

96



Project Report: Brand Media

Brand:
Entity Name | Brand_Data
Entity It uses to store complete Brand account information.
Description
Columns Column Data Type Constraints | Reference
Description
Email It store email of | varchar(30) Primary Key,
customer Not null
Password It store Password | varchar(8) Not null
of customer
Name It store Name of | varchar(30) Not null
customer
Phone No It store Phone no | Int(15) Not null
of customer
Photo It store photo varchar(30) Not null
name of
customer
Address It store address Int(10) Not null Address
of customer
Alternative It store varchar(30) Not null
Email alternative email
of customer
Activation It store true/false | boolean Not Null
of customer
Proof It store the name | varchar(30) Not Null
of proof

Table 4.2 Brand Table
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Product:

Entity Name | Product

Entity It uses to store complete Product information.

Description

Columns Column Data Type Constraints | Reference
Description

ID It store email of | varchar(30) Primary Key,
customer Not null

BEmail It store Password | varchar(8) Not null, Brand
of customer Foreingn key

Name It store Name of | varchar(30) Not null
customer

Quantity It store Phone no | Int(15) Not null
of customer

Photo It store photo varchar(30) Not null
name of
customer

Description It store address | Int(10) Not null
of customer

Date It store Date Not null
alternative email
of customer

Time It store true/false | Time Not Null

of customer

Table 4.3 Product Table
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Order:
Entity Name | Order
Entity It uses to store complete Order information.
Description
Columns Column Data Type Constraints | Reference
Description
ID It store id of varchar(30) Not null
customer
CEmail It store email of | varchar(8) Not null, Customer
customer Foreingn key,
Primary Key
CartID It store id of cart | varchar(30) Not null, Cart
Foreingn key,
Primary Key
Date It store date Date Not null
Of order
Time It store time Time Not Null
Of order
Table 4.4 Order Table
Cart:
Entity Name | Cart
Entity It uses to store complete customer’s shopping cart
Description information.
Columns Column Data Type Constraints | Reference
Description
ID It store email of | varchar(30) Not null

customer
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CEmail It store Password | varchar(8) Not null, Customer
of customer Primary Key,
Foreingn key
PID It store Name of | varchar(30) Not null, Product
customer Primary Key,
Foreingn key
Quantity It store Phone no | Int(15) Not null
of customer
Table 4.5 cart Table
Likes:
Entity Name | Pro_Likes
Entity It uses to store complete information of likes that done form
Description | customers on product.
Columns Column Data Type Constraints | Reference
Description
PID It store product | varchar(30) Primary Key, Product
id of like on Not null,
product by Foreingn key
customer
BEmail It store email of | varchar(30) Not null, Customer
brand Primary Key,
Foreingn key
Date It store date of Date Not null,
job started
Time It store date of Time Not null

job started

Table 4.6 Likes Table
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Share:
Entity Name | Timeline
Entity It uses to store complete information of share that done form
Description | customers on product.
Columns Column Data Type Constraints | Reference
Description
PID It store product | varchar(30) Primary Key, Product
id of like on Not null,
product by Foreingn key
customer
Userid It store email of | varchar(30) Not null, Customer
brand Primary Key,
Foreingn key
Date It store date of Date Not null,
job started
Time It store date of Time Not null
job started

Table 4.7 Share Table
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Comments:
Entity Name | Pro_Comments
Entity It uses to store complete information of comments that done
Description | form customers on product.
Columns Column Data Type Constraints | Reference
Description
PID It store product | varchar(30) Primary Key, Product
id of like on Not null,
product by Foreingn key
customer
BEmail It store email of | varchar(30) Not null, Customer
brand Primary Key,
Foreingn key
Date It store date of Date Not null,
job started
Time It store date of Time Not null
job started
Comment It store comment | Varchar(50) Not Null
of customer
from product

Table 4.8 Comment table
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Follow:
Entity Name | Follow
Entity It uses to store complete information of friends of customer.
Description
Columns Column Data Type Constraints | Reference
Description
id It store customer | varchar(30) Primary Key, Customer
email that accept Not null,
request Foreingn key
userid It store customer | varchar(30) Not null, Customer
email that send Primary Key,
request Foreingn key
Table 4.9 Friend Table
Notification:
Entity Name | CNotification
Entity It uses to store complete information of total notifications
Description | come to customer
Columns Column Data Type Constraints | Reference
Description
Userid It store email of | varchar(30) Primary Key, Customer
customer Not null,
Foreingn key
Date It store date of Date Not null,
job started
Time It store date of Time Not null

job started

Table 4.10 CNotification Table
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4.4. Class Diagram

Person

H#HEmail
#Password
#Photo
#Address
#FirstName
#LastName
#PhoneNo

+setEmail(e)
+setPassword(p)
+setPhoto(ph)
+setAddress(adr)
+getEmail()
+getPassword()
+getPhoto()
+getAddress()
+setFirstName(fn)
+setLastName(In)
+getFirstName()
+getLastName()
+setPhoneNo(phone)
+getPhoneNo()
+followUser(id)
+unFollowUSer(id)

+blockUser(id)

CustomerUser

+setFirstName(sn)
+setLasttName(In)
+setEmail(e)
+setPassowrd(p)
+setPhoneNo(pn)
+setBirtDate(bd)
+setPhoto(p)
+displayFriends()
+displayBrands()
+followUser(e)
+unFollowUser(e)
+blockUser(e)
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BrandUser

-Category
-Approval

-Follwers
-TotalProducts
-ProductOrderFrom
+ProductOrder
+Proof

+setCategory(c)
+getCategory()
+setApproval(a)
+isApproved()
+setFollower(f)
+getFollowers()
+setTotalProducts(tp)
+getTotalProducts()
+showOrder()
+setProductOrder(id)
+getProductOrder()

+setProductOrderFrom(id)
+getProductOrderFrom()

+setProof(proofs)
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1 J—
CustomerRegistration UserLogin
CustomerUser create account -isRegister -
-Email
-Customer
e ooty -Password
z +registerCustomerUser( "
+setFirstName(sn) 1 +endRegistration() +Set§mal|(e)d
+setlasttName(In) +gotoConfirmationPage() +|5etA a(jswor (p)
n 5 +login
+setEmail(e) +confirm() +viewNewsfeed()
+setPassowrd(p) 1
+setPhoneNo(pn)
+setBirtDate(bd) Manage 1
+setPhoto(p) .
+displayFriends() UserLikeness
+displayBrands() Productinfo
-Userinfo
1 +likeProduct(ue,pID)
+displayLikeOnProduct()
+CommentProduct(ue,plD,comments)
+displayCommentsOnProduct(user)
CustomerProfile +ShareProduct(ue,pid)
1 has
1 -Userinfo E3
-Friends
+getUserlnfo()
+setTotalFriends(s) MAP Product
+displayStatus(uid)
+displayFriends() -Letitude -ld
+updateProfile(id) -Logitude -Name
-setLetitude(la) -Pricev )
-setLogitude(lo) -Description
+getlatitude() -Quantity
+getLongitude() -TotalProducts
-TotalPrice
+setName(n)
BrandUser +setPrice(p)
) +setID(id)
-Category BrandProfile 1 +setDescription (desc)
-Approval 1 — 1 - +getName()
-Follwers o M SR
+getID()
-TotalProducts +showBrandInfo() * +getDescription()
-ProductOrderFrom 1 +showProductinfo() +showLikes(bid,pid)
+ProductOrder +showFollowers +setProductQuantity(q)
+Proof +getProductQuantity)
1 +showComments (bid, pid)
4 | TsetCategory(c) +addProduct()
+getCategory() NewsFeed +updateProduct(bid)
[ +setApproval(a) +removeProduct(bid)
+isAp proved() _Productinfo N1 +setTotalProducts(a, biu)
" " +viewProduct()
+setFoI|ower(f) +displayProductWithBrand() +getTotalProducts()
+getFollowers() -displayLikeCommentAndShare() getlota ro ucts
g +setTotalPrice(tp)

+setTotalProducts(tp)
+getTotalProducts()

+deliveredProduct(id)

+showOrder() 1
+setProductOrder(id)
+getProductOrder() Address
+setProductOrderFrom(id)
+getProductOrderFrom() -Street
+setProof(proofs) ~City
1 -Country
-Area
create account 1 1 +setAdress(s,c,co,a)
+getStreet()
BrandRegistration iztgmw()
T E—— +getArea()
-isRegister 1
- B d —
+registerBrandUser() Friend
+endRegisteration()
+gotoWaittingPage() -Friends

+setFriends(a)

* +getTotalFriends()
Admin +getFriends()
+removeFriend()

-BrandRequest
-Message
-isApprove
+setBrandRequest(id)

1 +getBrandRequest() ItemSerach
+setM ge(id)
+getMessage() -ltemSearch
+deleteBrandAccount(id) -ltem
+approveBrand(bid) isSearch
+viewBrandProfileAndPage(bid) +setltem(a)
+viewCustomerAccount(cid) +getltem()
+viewApprovedList() +setsltemSearched(a)
+viewNew() +getsltemSearched()
+deleteCustomerUserAccount(id) +search()

Notification

-Type

+openNotification()
+view(id)
-newActivityopen()

ShoppingCart

-Products

-TotalProducts
-ProductPriceWithQuantity
-TotalPrice

+showProducts WithPrice()
+setTotalProducts(tp)
+getTotalProducts()
+addintoCart(pid)
+getProductWithQuantityPrice()
+setTotalPrice(p)
+getTotalPrice()
+viewShoppingCart()

GiveOrder

-ShoppingCartinfo
-Addressinfo

L—— +giveOrderToBrands(id)
1 +viewAlINew()
+viewCustomerOrder(cid)
+viewAllDelivered()
+removeOrder()
+delivereOrder(bid)

Figure 4.4 Class Diagram
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4.5. Sequence / Collaboration Diagram

Register Brand Account:

@)

User br:BrandRegisteration br:BrandUser
I I I
| 1 |
| registerBrandUser() :

> —
: setBrandName() q
|

setEmail
| () q
[ setpassword(p) q
|
| setPhoneNo(ph) q
|
| setCategory(c) q
|
tPhot

: setPhoto(p) q
|
: endRegisteration()
| g
|
| ToWaitingPage() T
I goToWaitingPage I
C————— === ————— |
| |
| |
| |
| |
| |
| |
| |
| |

Figure 4.5 Register Brand Account
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Approve Brand Request

@

User :Requests bu:Brand
| Galllerv UsTer
| | |
| m |
[ openRequests [
| penReq () q |
| |
| |
[ viewAllINew [
| () > |
| |
| 1
[ viewRequest(id) >
[

: setNam.e(n) >
: setEmail(e) >
: setPhoto() >
: setPhoto() >
[ setProof(proofs) >
|
P View Request Details _ _ _ _ |
[ openProofs
| p () >
|
| Vi Proof H
| iew Proofs |
St e |
| |
| |
[ approveRequest(id) > |
| |
| |
| |
IK Approved Successfully [
______________________ |
| |
| T |

Figure 4.6 Approve Brand Request
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Add Product

©)

User p:Product
[ [
| |
[ [
| |
| il
: addProduct() >
|
|
: setName(n) >
[

I o

: setDescription(d) >
[

I .

: setQuantity(q) >
|

|

: setPrice(p) >
[

|

: addProduct(bid) >
[

|

N Product Added Successfully _ _ _____ __ |
|

|

|

|

[

|

Figure 4.7 Add Product
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Brand User Profile

User bup:BrandUserProfile bu:BrandUser p:Product
I I I I
[ o [ [
: viewBrandInfo() : :
: setBrandName(n) > :
: setCategory(c) > :
: setFollower(f) > :
l setTotalProduct()
| g
|
: viewProductInfo() T
| |
| - ) |
| ) |
I i < TotqIPfoduct .
| setName(n) >
|
| setQuantity(q) >
: setPrice(p) >
[ —
| setDescription(d)
| T >
[ [
| | T
| | |
| | |
| I I
| | |
| | |
: View Profile : :
K-——— === === ———=— | |
[ [ [
| | |
| T | |
| | | [

|
Figure 4.8 Brand User Profile
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Customer Registration

O

W

User

cr:CustomerR
egisteration

registerCustomerUser() »—

setFirstName(n)

cu:Custo

merUser
[
[

setlastName(n)

setEmail(e)

setPasswordl(p)

setBirdthDate(bd)

setPhoneNo(p)

setPhoto(ph)

alt

[endRegistration() == true]

goToConfirmationPage()

[
|
: confirm()
[
|

telsey
[

——qm— - ——

| account alredy registered

Figure 4.9 Customer Registration
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Follow User

@
cu:Customer

User

: Usler

' 1

[

[

[

[

: followUser(bid)

| P

[

I follow Successfully

:<_ _____________

Figure 4.10 Follow User

Unfollow User

cu:Customer
Usier
|

unFollowUser(bid)

|

unfollow Successfully

Figure 4.11 Unfollow User
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Block User
m
U cu:Customer
ser Usler

blockUser(id, type)

Like, S
O

I
|
|
|
[
|
[
|
|
:<_
|
|
|
[
|
[
[

blocked Successfully

Figure 4.12 Block User

hare, and Comment on Product

User

likeProduct(uid,pid)

I:Likeness

displayLikeOnProduct(pid)

commentProduct(uid,pid,c)

displayCommentOnProduct(pid)

shareProduct(uid,pid)

product shared

Figure 4.13 Block User
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Login

@

User l:Login nf:NewsFeed p:Product
I I I I
| | | |
| M | |
I setEmail(e) I I
| > | |
| | |
[ [ [
I setPassword(p) . I I
| | |
| [ |
| ) M |
I login() q 1
: displayProductWithBrand()
|
|
: loop setName(n)

: lisEnd]

! H setPrice(p)

b

| | >

| |

: : setDescription(d)

| | >

| |

: : setPhoto(ph)

| | >

[ [

: : viewProduct

| | >

[ [

: : View Product T

R-———————====—- B e T T T T T T m oo B

[ [ [ T

| | | |

[ [ [ [

[ [ [ I
|
|
[

Figure 4.14 Login
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View New Order:

)

W

User

:GiveOrder

viewOrders()

viewAlINew()

Figure 4.15 View New Order

View Delivered Order:

@)
User :GiveOrder
T T
| il
: viewOrders()
. »
[
[
| viewAllDelivered()
. P
|
: Order
K_ ______________
[
[ T

Figure 4.16 View Delivered Order
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Deliver Order

(©)

W

User

viewOrders()

viewAlINew()

viewCustomerOrder(cid)

Order Details

:GiveOrder p:Product
I I
| |
] [

g [
[
|
|
[

> |
[
[
|
> —
setName(n) ~
setID(id -
(id) )
setQuantity(q) q
setTotalPrice(tp) q

T openMap()

setLocation(lat,long)

Figure 4.17 Deliver Order
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Remove Order

W .
User :GiveOrder User .GiveOrder
T T
! L | |
| viewOrders() > : viewOrders()
I | >
I
I
I .
! viewAllNew() > ' viewAllDelivered()
| N Lt
I
I
: removeOrder(oid) o : removeOrder(oid)
o >
| I
I
:<_ _ _Oidir_Rinloze_d _____ : Order Removed
i €———m
! - | |
I I
Figure 4.18 Remove Orders
Notification
@
:Notifica
User .
| tltl)n
! i
: openNotification()
[ g
|
|
K —————————— list displayed —————————
|
I view(id) q
|
|
|
[ newActivityopen()
|
|
:< new page/activity opened of something
|
| T
| |
Figure 4.19 Notification
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Process Shopping Cart

@

User sc:S:aori)mg :Product
I I I
| | |
| ] |
[ addIntoCart(pid) [
| g |
| |
| |
[ viewShoppingCart() > [
| |
: loop —
: i < totalPeoduc]

: setNa.me(n) >
: setPrice(p) >
[ setTotalProducts(a, biu) q
|

[ setDescription(desc) q
I .

: setQuantity(q) q
|

| Display Product

| isplay Produc

S play Froduct_ _ _ _ _ _ |

|

|

|

|

|

|

|

|

|

-
I
I
I

Figure 4.20 Process Shopping Cart
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Ratting Product:

1) Brand mark the order as delivered.

User :GiveOrder

delivereOrder(id)

order deliver successfully

Figure 4.21 Ratting Product

2) Then Customer get Notification

(@)

:Notifica .
User tion p.Pr?duct :Ratting

setName(n)
setPhoto(ph)

I
view(id) :

[
»

Yy

|__________

viewRattingOption()

ratting(id)

\ 4

rate product successfully

B PR

Figure 4.22 Rating Product

Faculty of CS&IT, The Superior College Lahore, Pakistan 118



Project Report: Brand Media

Search:

@

User is:ltemSearch
I I
[ [
| ) ]
: setltem(i) q
|
|
| setltemSearched(a) q
|
[
[
: search() q
|
|
| Display ltem
'< _________________________
[
[
[
[ T
| |
| |
| |

Figure 4.23 Search
Give Order

@

User 0:Order map:MAP
T T T
' 1 i
: *[until total] giveOrderToBrands(id)_>
[
| openMap() q
[
[
| .
| setLocatlon(Iat,Iong)A
[
[
: setUserAddress(id) q
| Order Sent
- T e —
[
[
[

Figure 4.24 Give Order
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Update Product:

@)

User p:Product
I I
[ [
[ [
[ [
| 1
| update(id)
| >
[

[

[ viewPrevinfo(id)

K _________________________________________
[

[

[

[

I setName(n

| (n) >
[

[

| setDescription(d

| ption(d) >
[

|

| setQuantit

| y(a) q
[

[

| setPrice

| (p) q
[

[

| updateProduct(bid) q
|

[

[

[

[

. Product Updated Successfully _ _ _ __ __ __ __ I
[

| L |
|

Figure 4.26 Update Profile
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Remove Product

@

User p:Product
I I
| |
| |
| |
| 2
|
: removeProduct(bid)
| >
|
: Product Deleted Successfully
K _________________________________________
|
| T
|

Figure 4.27 Remove Product
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Customer Profile

Customerinfo:Cus
tomerIProfiIe

cu:Customer
User
[

getUserInfo()

setName(n)

setPhoneNo(n)

setBirdthDate(n)

setPhoto(p)

displayBrands()

VVVYVYY

setTotalFriends(f)

displayFriends()

dsiplayStatus()

-
|
|
|
|
|
|
|
|
|
|
|
|

Figure 4.29 Customer Profile

Update Profile

@
Customerinfo:Cus cu:Customer
User -
: tomerIProflle Usler
I 1 1
| L
! updateProfile(id) >
| setName(n)
| g
| setPhoneNo(n)
>
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Figure 4.30 Update Profile
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4.6. Operation contracts

Operation Contracts

User

1) Login Account
Operation: setEmail(e)
Cross References:
Use case: Login Account
Scenario: Login Account
Pre-Condition: none.
Post-Condition :

e ul.Email was initialized.

Operation: setPassword (p)
Cross References:
Use case: Login Account
Scenario: Login Account
Pre-Condition: none.
Post-Condition :

e ul.Password was initialized.

Operation: login ()
Cross References:

Use case: Login Account

Scenario: Login Account
Pre-Condition: login account is underway.
Post-Condition :
NewsFeed instance nf was created.

cup associated with Productinfo:Product.
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Operation: displayProductWithBrand() ()
Cross References:
Use case: Login Account

Scenario: Login Account

Pre-Condition: Customer User was registered.

Post-Condition:
The Attributes of BrandInfo was initialized.
The Attributes of Productinfo was initialized.

Product instance p was created.

Operation: setName(a)
Cross References:
Use case: login Account
Scenario: login Account
Pre-Condition: add product is underway.
Post-Condition:

p.Name was initialized.

Operation: setDescription(a)
Cross References:
Use case: login Account
Scenario: login Account
Pre-Condition: add product is underway.
Post-Condition:

p.Description was initialized.

Operation: setPrice(a)

Cross References:
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Use case: login Account

Scenario: login Account
Pre-Condition: add product is underway.
Post-Condition:

p.Price was initialized.

Operation: setQuantity(a)
Cross References:
Use case: login Account
Scenario: login Account
Pre-Condition: add product is underway.
Post-Condition:

p.Quantity was initialized.

Operation: addProduct()

Cross References:
Use case: login Account
Scenario: login Account

Pre-Condition: add product is underway.

Post-Condition: p was associated with BrandUser.

Operation: viewProduct()
Cross References:
Use case: login Account
Scenario: login Account
Pre-Condition: add product is underway.

Post-Condition: none.

2) Register Account
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Operation: registerCustomerUser()
Cross References:
Use case: Register Account
Scenario: Register Account
Pre-Condition: none.
Post-Condition:

e CustomerUser instance cu was created.

Operation: setFirstName(a)
Cross References:
Use case: Register Account
Scenario: Register Account
Pre-Condition: Customer User Registration is underway.
Post-Condition:

cu.FirstName was initialized.

Operation: setLastName(a)
Cross References:
Use case: Register Account
Scenario: Register Account
Pre-Condition: Customer User Registration is underway.
Post-Condition:

cu.LastName was initialized.

Operation: setEmail (a)

Cross References:
Use case: Register Account
Scenario: Register Account

Pre-Condition: Customer User Registration is underway.
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Post-Condition:

cu.Email was initialized.

Operation: setPassword (a)
Cross References:
Use case: Register Account
Scenario: Register Account
Pre-Condition: Customer User Registration is underway.
Post-Condition:

cu.Password was initialized.

Operation: setBirthDate(a)
Cross References:
Use case: Register Account
Scenario: Register Account
Pre-Condition: Customer User Registration is underway.
Post-Condition:

cu.BirthDate was initialized.

Operation: setPhoneNo (a)
Cross References:
Use case: Register Account
Scenario: Register Account
Pre-Condition: Customer User Registration is underway.
Post-Condition:

cu.PhoneNo was initialized.

Operation: setPassword (a)

Cross References:

Faculty of CS&IT, The Superior College Lahore, Pakistan 127



Project Report: Brand Media

Use case: Register Account

Scenario: Register Account
Pre-Condition: Customer User Registration is underway.
Post-Condition:

cu.Password was initialized.

Operation: setPhoto (a)
Cross References:
Use case: Register Account
Scenario: Register Account
Pre-Condition: Customer User Registration is underway.
Post-Condition:

cu.Photo was initialized.

Operation: endRegisteration()
Cross References:
Use case: Register Account
Scenario: Register Account
Pre-Condition: Customer User Registration is underway.
Post-Condition:

cr.isRegister was initialized.

Operation: gotoConfirmPage()
Cross References:
Use case: Register Account
Scenario: Register Account
Pre-Condition: registeration is underway.

Post-Condition: none
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Operation: confirm()
Cross References:
Use case: Register Account
Scenario: Register Account
Pre-Condition: registeration is underway.

Post-Condition: none

3) View Profile

Operation: getUserInfo()
Cross References:

Use case: View Profile

Scenario: View Profile
Pre-Condition: open profile is underway.
Post-Condition:
cp was associated with cu:CustomerUser.

Attributes of cu ware initialized.

Operation: displayFriends()
Cross References:
Use case: View Profile
Scenario: View Profile
Pre-Condition: none.
Post-Condition:
Friend instance f was created.

Attributes of f:Friend was intialized.
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4) Like Product
Operation: likeProduct(ue,pid)
Cross References:

Use case: Like Product

Scenario: Like Product
Pre-Condition: Like product is underway.
Post-Condition: none
Operation: displayLikeOnProduct(pid)
Cross References:

Use case: Like Product

Scenario: Like Product
Pre-Condition: Like product is underway.
Post-Condition: none.

5) Process Comment

Operation: commentProduct(ue,pid,comments)

Cross References:
Use case: Process Comment

Scenario: Process Comment

Pre-Condition: comment on product is underway.

Post-Condition: none
Operation: displayCommentsOnProduct(pid)
Cross References:

Use case: Process Comment

Scenario: Process Comment
Pre-Condition: Like product is underway.
Post-Condition: none.

6) Share Product

Operation: shareProduct(ue,pid)

Cross References:
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Use case: Share Product
Scenario: Share Product
Pre-Condition: share product is underway.

Post-Condition: none

7) Process Shopping Cart
Operation: addInToCart(pid)
Cross References:
Use case: Process Shopping Cart
Scenario: Process Shopping Cart
Pre-Condition: none.

Post-Condition: none.

Operation: viewShoppingCart()
Cross References:
Use case: Process Shopping Cart
Scenario: Process Shopping Cart
Pre-Condition: none.
Post-Condition:

P instance was created of Product class.

Operation: setName(n)
Cross References:
Use case: Process Shopping Cart
Scenario: Process Shopping Cart
Pre-Condition: none.
Post-Condition:

p.Name was initialized.
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Operation: setPrice(p)
Cross References:
Use case: Process Shopping Cart
Scenario: Process Shopping Cart
Pre-Condition: none.
Post-Condition:

p.Price was initialized.

Operation: setQuantity(q)
Cross References:
Use case: Process Shopping Cart
Scenario: Process Shopping Cart
Pre-Condition: none.
Post-Condition:

p.Quantity was initialized.

Operation: setDescription(d)
Cross References:
Use case: Process Shopping Cart
Scenario: Process Shopping Cart
Pre-Condition: none.
Post-Condition:

p.Description was initialized.

8) Give Order

Operation: giveOrder()
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Cross References:
Use case: Give Order
Scenario: Give Order
Pre-Condition: none.
Post-Condition:

GiveOrder instance go was created.

go was associated with ShoppingCartinfo:ShoppingCart.

go was associated with Addressinfo:Address.

Operation: giveOrderToBrands(cid)
Cross References:
Use case: Give Order
Scenario: Give Order
Pre-Condition: none.
Post-Condition:

map of ‘MAP was created.

Operation: setlLatitude(lat)
Cross References:
Use case: Give Order
Scenario: Give Order
Pre-Condition: none.
Post-Condition:

map.Latitude was intialized.

Operation: setLongitude(long)
Cross References:
Use case: Give Order

Scenario: Give Order
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Pre-Condition: none.
Post-Condition:

map.Longitude was intialized.

9) Search Item
Operation: setltem(a)
Cross References:
Use case: Search Item
Scenario: Search Item
Pre-Condition: search is underway.
Post-Condition:

Is.ltem was initialized.

Operation: setltemSearched(a)
Cross References:
Use case: Search Item
Scenario: Search ltem
Pre-Condition: search is underway.
Post-Condition:

Is.ItemSearch was initialized.

Operation: search()
Cross References:
Use case: Search Item
Scenario: Search Item
Pre-Condition: search is underway.
Post-Condition:

Is.isSearch was changed to true.
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Brand

10) Register Page
Operation: registerBrandUser()
Cross References:
Use case: Register Page
Scenario: Register Page
Pre-Condition: none.
Post-Condition:

e BrandUser instance bu was created.

Operation: setBrandName(a)
Cross References:
Use case: Register Page
Scenario: Register Page
Pre-Condition: Customer User Registration is underway.
Post-Condition:

bu.FirstName was initialized.

Operation: setEmail (a)
Cross References:
Use case: Register Page
Scenario: Register Page
Pre-Condition: Brand User Registration is underway.
Post-Condition:

bu.Email was initialized.

Operation: setPassword (a)

Cross References:
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Use case: Register Page

Scenario: Register Page
Pre-Condition: Brand User Registration is underway.
Post-Condition:

bu.Password was initialized.

Operation: setPhoneNo (a)
Cross References:
Use case: Register Page
Scenario: Register Page
Pre-Condition: Brand User Registration is underway.

Post-Condition: bu.PhoneNo was initialized.

Operation: setPassword (a)
Cross References:
Use case: Register Page
Scenario: Register Page
Pre-Condition: Brand User Registration is underway.
Post-Condition:

bu.Password was initialized.

Operation: setPhoto (a)
Cross References:
Use case: Register Page

Scenario: Register Page

Pre-Condition: Customer User Registration is underway.

Post-Condition:

bu.Photo was initialized.
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Operation: setCategory(a)
Cross References:
Use case: Register Page
Scenario: Register Page
Pre-Condition: Customer User Registration is underway.
Post-Condition:

bu.Category was initialized.

Operation: endRegisteration()
Cross References:
Use case: Register Page
Scenario: Register Page
Pre-Condition: Brand User Registration is underway.
Post-Condition:

br.isRegister was initialized.

Operation: gotoWaitingPage()
Cross References:
Use case: Register Page
Scenario: Register Page
Pre-Condition: Brand User User was registered.
Post-Condition:

BrandUser’s association was broken.

11) Add Product
Operation: addProduct()

Cross References:
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Use case: Add Product

Scenario: Add Product
Pre-Condition: none.
Post-Condition:

Product instance p was created.

Operation: setName(a)
Cross References:

Use case: Add Product

Scenario: Add Product
Pre-Condition: add product is underway.
Post-Condition:

p.Name was initialized.

Operation: setDescription(a)
Cross References:

Use case: Add Product

Scenario: Add Product
Pre-Condition: add product is underway.
Post-Condition:

p.Description was initialized.

Operation: setPrice(a)
Cross References:

Use case: Add Product

Scenario: Add Product
Pre-Condition: add product is underway.
Post-Condition:

p.Price was initialized.
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Operation: setQuantity(a)
Cross References:

Use case: Add Product

Scenario: Add Product
Pre-Condition: add product is underway.
Post-Condition:

p.Quantity was initialized.

Operation: addProduct()
Cross References:

Use case: Add Product

Scenario: Add Product
Pre-Condition: add product is underway.

Post-Condition: p was associated with BrandUser.

12) Update Product
Operation: update (id)
Cross References:
Use case: Update Product
Scenario: Update Product
Pre-Condition: none.
Post-Condition:

Product instance p was created.

Operation: setName(a)
Cross References:
Use case: Update Product

Scenario: Update Product
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Pre-Condition: add product is underway.
Post-Condition:

p.Name was initialized.

Operation: setDescription(a)
Cross References:

Use case: Update Product
Scenario: Update Product
Pre-Condition: add product is underway.

Post-Condition:

p.Description was initialized.

Operation: setPrice(a)
Cross References:

Use case: Update Product
Scenario: Update Product
Pre-Condition: add product is underway.

Post-Condition:

p.Price was initialized.

Operation: setQuantity(a)
Cross References:

Use case: Update Product
Scenario: Update Product
Pre-Condition: add product is underway.

Post-Condition:

p.Quantity was initialized.

Operation: updateProduct(pid)
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Cross References:

Use case: Update Product
Scenario: Update Product
Pre-Condition: add product is underway.

Post-Condition:
p was associated with BrandUser.

p.ld was initialized.

13) Remove Product
Operation: removeProduct(pid)
Cross References:

Use case: Remove Product

Scenario: Remove Product
Pre-Condition: remove product is underway.
Post-Condition:
p was associated with BrandUser.

p.ld was initialized.

14) View Brand Profile
Operation: viewBrandInfo()
Cross References:
Use case: View Brand Profile
Scenario: View Brand Profile
Pre-Condition: open profile is underway.
Post-Condition:
BrandUser instance bu was created.
bup was associated with bu:BrandUser.
bu.Name was initialized.

Bu.category was initialized.
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Bu.TotalProducts was initialized.
Bu.Followers was initialized.

p instance of Product was initialized.
p.name was initialized.

p.Quantity was initialized.
p.Description was initialized.

p.Name was initialized.

Admin

15) View Profile
Operation: openBrandProfile()
Cross References:
Use case: View Profile
Scenario: View Profile
Pre-Condition: none.
Post-Condition:

BrandUserProfile instance bup was created.

Operation: viewBrandProfileAndPage()
Cross References:

Use case: View Profile

Scenario: View Profile
Pre-Condition: open profile is underway.
Post-Condition:
BrandUser instance bu was created.
bup was associated with bu:BrandUser.

Attributes of bu ware initialized.
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Operation: showProductinfo()
Cross References:

Use case: view Profile

Scenario: view Profile
Pre-Condition: View Profile is underway.
Post-Condition:
Product instance p was created.

p.TotalProducts was initialized.

Operation: showFollower()
Cross References:

Use case: view Profile

Scenario: view Profile
Pre-Condition: View Profile is underway.
Post-Condition:

bu.Followes was intitialized.

Operation: openUserProfile()
Cross References:
Use case: view Profile
Scenario: view Profile
Pre-Condition: none.

Post-Condition: CustomerUserProfile instance cup was created.

Operation: viewCustomerAccount(cid)
Cross References:
Use case: View Profile

Scenario: view Profile
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Pre-Condition: open profile is underway.
Post-Condition:

CustomerUser instance cu was created.
cup was associated with cu:BrandUser.

Attributes of cu ware initialized.

16) Approve Brand
Operation: openRequests()
Cross References:
Use case: Approve Brand
Scenario: Approve Brand
Pre-Condition: none.
Post-Condition: none.
Operation: viewAllNews()
Cross References:
Use case: Approve Brand
Scenario: Approve Brand
Pre-Condition: Approve request is underway.
Post-Condition: none.

Operation: viewRequest(id)
Cross References:
Use case: Approve Brand
Scenario: Approve Brand
Pre-Condition: Approve request is underway.
Post-Condition:
brandUser instance bu was created.
Bu.Email was initialized.
Bu.Name was initialized.
Bu.Category was initialized.

Bu.Photo was initialized.
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Bu.Proofs was initialized.

Operation: openProfoos()
Cross References:

Use case: Approve Brand

Scenario: Approve Brand
Pre-Condition: Approve request is underway.
Post-Condition: none.

Operation: approveRequest(bid)
Cross References:

Use case: Approve Brand

Scenario: Approve Brand
Pre-Condition: approve brand is underway.

Post-Condition: adm.isApprove was changed to true.

17) Delete Brand
Operation: deleteBrand()
Cross References:

Use case: Delete Brand

Scenario: Delete Brand
Pre-Condition: delete brand is underway.
Post-Condition:

Admin instance adm was created.

Operation: deleteBrandAccount(id)
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Cross References:

Use case: Delete Brand

Scenario: Delete Brand
Pre-Condition: delete brand is underway.
Post-Condition:
BrandUser instance bu was created.

bu.Email was initialized.

18) Remove User
Operation: deleteCustomer()
Cross References:

Use case: Remove User

Scenario: Remove User
Pre-Condition: delete customer is underway.
Post-Condition:

Admin instance adm was created.

Operation: deleteustomerUserAccount(id)
Cross References:

Use case: Remove User

Scenario: Remove User
Pre-Condition: delete brand is underway.
Post-Condition:
CustomerUser instance cu was created.

cu.Email was initialized.
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4.7. Activity Diagram

F——————— 4 Login Account
: User must :

| have a G

: registerd :_

| account _)

L — — — vV

[ login screen

A

[ Enter Crdentials }

Verification NO ‘( Invalid Credentials
'k msg

Yes

[ Login Success ]

A

User Profile
Display
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Request to
reset
password

Figure 4.31 Login Account

Forget Password

[ input recovery W‘

email J

Verification NO ;k Invalid email ]

Yes

|

[ mail sent (reset 1

password code) J

v
[ enter code jiwrong—P[ Invalid code ]

A 4

[E nter New Pa sword]
Successfully
Q reset

password

Figure 4.32 Forget Password
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Update Profile

User need to
login
account

[Click to profile pagej

v

[ Edit Profile ]

. Chnage enterPersonal .
enter name enter email update Privacy
Password Info

[ Save Chnages ]
Profile
Q Updated

Successfully

Figure 4.33 Update Profile
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User need to
login his/her
account
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J
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S
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NO no record found j

N
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)

A
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A
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Figure 4.34 Search Engine
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Timeline

User need to
login his/her
account
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News feed

need to
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account
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Figure 4.36 NewsFeed
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Notifications
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Figure 4.38 Notification
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Figure 4.39 Verified Address Using Map
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Create Customer Account
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Product Rating
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Figure 4.44 Product Rating

Faculty of CS&IT, The Superior College Lahore, Pakistan 158



Project Report: Brand Media

Create Brand/Business Account
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Reset Password

I Admin need :

| tologsinto r-—-———-—---—-—-————-—

| system _)
L 2

Dashboard

A 4

search user data

Manage Accounts j
h
J

N Y

Validate user invalid4>[ no reset passwordj

valid

l

Email sent to user
L with default

password

@

Figure 4.53 (b) Reset Password

Faculty of CS&IT, The Superior College Lahore, Pakistan 169



Project Report: Brand Media

4.8. State Transition Diagram
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=l

Admin

4.9. Component Diagram

Approval

item 1D

Order

Order Detail

Brand
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Figure 4.54 State Transition Diagram
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4.10. Deployment Diagram

<<device>>
user PC1

Browser

g Web Server

<<LAN>>

<<LAN>> ISP/Proxy
TCP/IP

<<intenet>>
TCP/IP

<<tan>> NN
servers

<<device>>
user PC2

<<LAN>> g
TCP/IP

Browser

BRAND MEDIA

<<Database Server>> | _
mysql

A 4
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Figure 4.55 Deployment Diagram
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Chapter 5

Implementation
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Chapter 5: Implementation

It describes the implementation behaviors of system. It describes the important pseudo
code of the systems. It describes the components of system, libraries we used in coding, and
what web services we used to develop the system. It describes the tools and techniques that
we need to develop a system. What coding standard are used. What programing language’s

versions used, also mention in this chapter.

5.1. Important Flow Control/Pseudo codes

Register Brand

Start
READ BrandName, Email, Password, RePassword, Category, photo, Proofs
IF Password = RePassword THEN
VIEW Confirmation Page
IF isConfirm = TRUE
SAVE BrandName, Email, Password, Category, photo
DISPLAY waiting page
ENDIF
ENDIF
END

Login Account

Start
READ UserEmail AND UserPassword
IF UserEmail AND UserPassword Exist THEN
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GOTO Home Page
ENDIF
END

Register Customer

Start
READ FirstName, LastName, Email, Password, RePassword, Category, photo, Address
IF Password = RePassword THEN
VIEW Confirmation Page
IF isConfirm = TRUE
SAVE FirstName, LastName, Email, Password, Category, photo, Address
DISPLAY home activity
ENDIF
ENDIF
END

Add Product into Cart

START
READ ProductID, CustomerEmail
IF Sale = TRUE
SAVE ProductID, CustomerEmail
ENDIF
END

View Cart

START
TOTALPRICE =0
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WHILE FETCH DATA
READ ProductName, ProductBrandName, ProductQuantity, ProductPrice
DISPLAY ProductName, ProductBrandName, ProductQuantity, ProductPrice
TOTALPRICE = ADD TOTALPRICE AND ProductPrice
ENDWHILE
DISPLAY TOTALPRICE
END

Approve Request

START

WHILE FETCH
READ BrandName, Email, Password, RePassword, Category, photo
IF isApprove = FALSE

DISPLAY BrandName, Email, Password, RePassword, Category, photo, Proofs

ENDIF

ENDWHILE
VIEW Request
VIEW Proofs
Approve BrandName

END

View Notification

START
WHILE FETCH
READ Notifications FROM Database
DISPLAY Notification
ENDWHILE
END
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View Specific Notification

START
GOTO Specific Notification Page
WHILE FETCH
READ Data
DISPLAY Data
ENDWHILE
END

View News Feeds

START
WHILE FETCH
READ ProductPhoto, ProductName, ProductQuantity, ProductDescription,ProductPrice, PBN
READ likes, comments, shares
DISPLAY ProductPhoto, ProductName, ProductQuantity, ProductDescription, ProductPrice,
DISPLAY likes, comments, shares
ENDWHILE
END

View Customer Profile

START
WHILE FETCH
READ CustomerName, CustomerEmail, CustomerFriends, Timeline, AND ALL his/her data
DISPLAY CustomerName, CustomerEmail, CustomerFriends, Timeline, AND ALL his/her data
ENDWHILE
END
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ADD Product

START
READ ProductPhoto, ProductName, ProductQuantity, ProductDescription, ProductPrice
SAVE ProductPhoto, ProductName, ProductQuantity, ProductDescription, ProductPrice
UPDATE BRAND’s PAGE

END

View Order List

START
WHILE FETCH
READ OrderInformation
DISPLAY OrderIinformation in LIST
ENDWHILE
END

View Specific Order

START
GOTO Specific Order Page
WHILE FETCH
READ Order
DISPLAY Order
ENDWHILE
END
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5.2. Components, Libraries, Web Services and stubs

We use the map service from the google in both website and internet. Google provide
the all map related services. We make the APIs of map to get into our system.
In android studio we use the following dependencies to get all the features from
website. These dependencies are
compile 'com.squareup.retrofit2:retrofit:2.2.0'
compile 'com.squareup.retrofit2:converter-gson:2.2.0'
These dependencies are helpful to do transactions from database (MYSQL). We make the APIs
to do transactions from database and we use the built-in libraries to make a programs in both
website and android application. Also we use the “android.widget.*” libraries in android studio.

In PHP, we use the mysql library and his functions to do transactions with database.

5.3. Deployment Environment

Login:

\' ) BRAND

Signin

Figure 5.1 Login
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Category:

Admin Dashboard:

Brand Media

Home ! (] g E

Categories
Electronic Devices
Electronic Accessories
TV & Home Appliances
Health & Beauty
Babies & Toys
Groceries & Pets
Home & Lifestyle
Women's Fashion
Men's Fashion
Watches & Accessories
Sports & Outdoor

Automotive & Motorbike

&

Mobile Accessories
Audio

Wearable

Console Accessories
Camera Accessories
Computer Accessories
Storage

Printers

Computer Components

Network Components

e > Dashboard

Manage Brand
Requsts

Manage Customer
Accounts

Reset
Passwords

“ Google Store

408200

Layla in 30%Hinisme

0:00 pm | ® 50°F

( \
L
g0 e
Name: Pixel 2 Price: 90000-/Rs Rating: 7/10

O O ®

40 likes

Ammad Amjad Awesome

Figure 5.2 Category Diagram

Imtiaz Malik ~ g

Manage Brand Delete Business
Accounts Account
Manage Manage
Reports Categories
Emails Admin
Setting Settings

Figure 5.3 Admin Dashboard
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Add New Profile Photo:

Add New Profile Photo

Choose File | No file chosen

Upload % Cancel

Figure 5.4 Add New Product

Add New Product:

Add new product
Upload Product Photo
Choose File | No file chosen
Enter Product Name
Enter Price

Enter Description

Select Category
Warrenty In Years

Delivery Charges

Upload Product * Cancel

Figure 5.5 New Product Added
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Newsfeeds:
) & Add new product [@ Update products D Check Orders
Categories

Electronic Devices
Electronic Accessories ‘s Ro—
TV & Home Appliances

Health & Beauty
Babies & Toys
Groceries & Pets
Home & Lifestyle
Women's Fashion
Men's Fashion
Watches & Accessories
Sports & Outdoor

Automotive & Motorbike

Name: Google Home Price: 15000-/Rs Rating: 7/10

~ A~ N

Figure 5.6 NewsFeeds
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Profile:

Profle  Home ! (%]

S Google Store () * Edit Profile Change Cover

&+ Timeline & Manage Products & About
Q@ Intro

Look like a boy... Act like a Man... Think like
a Gentleman.... and Gaming like a Boss...!

“ Google Store

A Lives in Lahore, Pakistan

A Lives in Lahore, Pakistan

A

Figure 5.7 Profile

Search Result:

BRANDS USERS PRODUCTS
w Samsung Electronics & Foliow @ View Profile ﬁa Imtiaz Malik &+ Follow @ View Profile
«

‘ IWWWTSN &+ Foliow @ View Profile

Figure 5.8 Search Result
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Registration:

3a BRAND

WORLD FIRST BRANDS
COMMUNITY!

Figure 5.9 Registration

5.4. Tools and Techniques

Tools
Web Development
Front End
HTML5, CSS3, Ajax, JQuery
Backend
PHP, Codigniter
Centralized Database for web and Android
MySQL
Android Development
Java Native Android App using Android Studio
Developing Environments

Sublime, Notepad ++, Android Studio, Google Chrome
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Techniques

We used the object programming techniques to develop a system. In android
application we make standard algorithms to do transactions with MYSQL central database.

These algorithms includes the APIs that are useful to do transactions with MYSQL database.

5.5. Best Practices / Coding Standards

We use the PHP 7.x in website and we used JAVA 8.x in developing android application.
We use the object oriented programing languages for both website and android application.
We follow the good standard for coding. Class name is a noun, attributes of classes are nouns,
and method name start with verb. Like in class diagram one class name is “CustomerUser” class
the attribute is “Name” and their function name is “setName(n)”. Class name’s first letter start
with capital letter, the attribute’s first letter start with capital letter, and method name’s first
letter start with small letter. We use the relationship between classes. These relationships are
“association, inheritance, composition, and aggregation.” These coding standard are helpful for

us to generate a code for system components.
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5.6. Version Control

For Version control and management of our source code for the project (Brand Media) we are
using GitHub platform.

Repository name: brandmedia

Team members: (Imtiaz Malik, Faizan Anwar, Ammad Amjad)

Repository Link: https://github.com/iwwwtsn/brandmedia
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Chapter 6: Testing and Evaluation

First to understand more clearly you need to break a software product into several
parts. First to test software solution this involve the comparing the solution with the objectives
and design specifications of the original software idea. There are essentially two ways to test
this solution framework both black box and white box testing. Black box is also known as
functional testing the inputs and outputs are known but the processes are not. White box
testing is also known as structural testing which is a testing with the internal working of item.

There are four different types of testing these are unit testing, use case testing, data flow

testing, integration testing. There are many types of online and offline software to test and

evaluation of software project.

6.1. Use Case Testing

Test Step Test Data Expected Actual Pass/
Case Datails Result Result Fail
Login Navigate Site should As Pass

to be open Expected

brandmed

ia.tk

Enter Email = Email can be | As pass

Userid iwwwtsn@gmail.c | entered Expected

om

Enter Pass =077 Password can | As pass

Password be entered Expected

Enter login should | As pass

login be successful | Expected
Account | Navigate Site/app As pass
Register | to should be Expected
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brandmed opened

ia.tk

Display Message As pass

registratio should be Expected

n message displayed

Enter First | Name = Faizan First name As pass

Name should be Expected
entered

Enter Last | Last Name= Anwar | Last name As pass

Name should be Expected
entered

Enter Email= Email should | As pass

email fa35@gamil.com be entered Expected

Enter Pass =123 password As pass

password should be Expected
entered

Enter Pass =123 Re pass As pass

again should be Expected

password match

Enter 03204835425 Phone should | As pass

Phone be entered Expected

Enter Registration | As pass

Register should be Expected
successful

Admin Navigate Site/App As pass
login to should be Expected

brandmed opened

ia.tk

Login Email Login should | As pass

account =fa35@gmail.com | be successful | Expected

Pass=123

Enter Account= Imtiaz Account As pass

Account Malik should be Expected

Name displayed in
search list

Search User profile | As pass

Account should be Expected
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opened
Navigate Site/App As pass
Manage | to should be Expected
Cart brandmed opened
ia.tk
Login Email Login should | As pass
account =fa35@gmail.com | be successful | Expected
Pass=123
Click on ld=1 Product with | As pass
“Add into price and Expected
cart” guantity
should be
displayed on
Cart
Remove Id=1 Product As pass
product should be Expected
From cart removed
from cart
Order Navigate Site/App As pass
to should be Expected
brandmed opened
ia.tk
Login Email Login should | As pass
account =fa35@gmail.com | be successful | Expected
Pass=123
Click on ld=1 Product with | As pass
“Add into price and Expected
cart” quantity
should be
displayed on
Cart
Order the Map should | As pass
product to be displayed | Expected
brand with current
location of
that user
User set Latitude =71 & Marker As pass
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the Longitude =73 should be Expected
marker displayed on
given
location
Place Order will be | As Pass
order sent and Expected
reached to
brand
account.
View Navigate Site/App As pass
Notifica | to should be Expected
tion brandmed opened
ia.tk
Login Email Login should | As pass
account =fa35@gmail.com | be successful | Expected
Pass=123
Enter Account= Imtiaz Account As pass
Account Malik should be Expected
Name displayed in
search list
Search User profile | As pass
Account should be Expected
opened
Follow Following As pass
User should be Expected
started
Check Followers As pass
Follow request Expected
Request displayed
Block Navigate Site/App As pass
Account | to should be Expected
brandmed opened
ia.tk
Login Email Login should | As pass
account =fa35@gmail.com | be successful | Expected
Pass=123
Enter Account= Imtiaz Account As pass
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Account Malik should be Expected
Name displayed in
search list
Search User profile | As pass
Account should be Expected
opened
Block User Account As pass
should be Expected
blocked for
blocked user
Follow | Navigate Site/App As pass
Account | to should be Expected
brandmed opened
ia.tk
Login Email Login should | As pass
account =fa35@gmail.com | be successful | Expected
Pass=123
Enter Account= Imtiaz Account As pass
Account Malik should be Expected
Name displayed in
search list
Search User profile | As pass
Account should be Expected
opened
Follow Following As pass
User should be Expected
started
Check Followers As pass
Follow request Expected
Request displayed
Decline Follower item | As pass
request should be Expected
removed
from list
Follow | Navigate Site/App As pass
to should be Expected
brandmed opened
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ia.tk
Login Email Login should | As pass
account =fa35@gmail.com | be successful | Expected
Pass=123
Enter Account= Imtiaz Account As pass
Account Malik should be Expected
Name displayed in
search list
Search User profile | As pass
Account should be Expected
opened
Follow Following As pass
User should be Expected
started
Check Followers As pass
Follow request Expected
Request displayed
Accept Follower As pass
Request should be Expected
displayed on
list
Unfollo | Navigate Site/App As pass
w User |to should be Expected
brandmed opened
ia.tk
Login Email Login should | As pass
account =fa35@gmail.com | be successful | Expected
Pass=123
Open Account=Faizan Account As pass
profile Anwar should be Expected
opened
Open List should be | As pass
Followers displayed Expected
list
Unfollow User must be | As pass
User removed Expected

from follower
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list
Register | Navigate Site/app As pass
Brand to should be Expected
brandmed opened
ia.tk
Display Message As pass
registratio should be Expected
n message displayed
Enter First | Name = Deni First name As pass
Name should be Expected
entered
Enter Last | Last Name= Zone Last name As pass
Name should be Expected
entered
Enter Email= Email should | As pass
email dz@gamil.com be entered Expected
Enter Pass =123 password As pass
password should be Expected
entered
Enter Pass =123 Re pass As pass
again should be Expected
password match
Enter 03204835425 Phone should | As pass
Phone be entered Expected
Manage | Navigate Site/App As pass
Orders |to should be Expected
brandmed opened
ia.tk
Login Email Login should | As pass
account =fa35@gmail.com | be successful | Expected
Pass=123
Open Account=Deni Account As pass
profile Zone should be Expected
opened
Click on New Orders | As pass
manage must be Expected
order displayed
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into list

User will ld=1 Order As pass

deliver marked to Expected

order delivered

Add Navigate Site/App As pass
Product | to should be Expected

brandmed opened

ia.tk

Login Email Login should | As pass

account =fa35@gmail.com | be successful | Expected

Pass=123

Open Account= Account As pass

profile Deni Zone should be Expected
opened

Click on Bid=1 Products As pass

Manage should be Expected

Products displayed

Click Add Product Form | As pass

Product should be Expected
displayed

Enter Image=galaxy Image should | As pass

Product if.ipg be entered Expected

Image

Enter Name=JF Name should | As pass

name be entered Expected

Enter Quantity=4 Quantity As pass

guantity should be Expected
entered

Enter Description=this is | should be As pass

descriptio | the good mobile. entered Expected

n

Enter 30000 Price should | As pass

price be entered Expected

Enter Mobiles Category As pass

category should be Expected
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entered
Click on Product As pass
Add should be Expected
stored and
displayed
into list
Update | Click on Bid=1 Products As pass
Product | Manage should be Expected
Products displayed
Click Pid=2 Product Form | As pass
update should be Expected
icon displayed
with previous
details
Enter Image=galaxy Image should | As pass
Product if.jipg be entered Expected
Image
Enter Name=JF Name should | As pass
name be entered Expected
Enter Quantity=4 Quantity As pass
quantity should be Expected
entered
Enter Description=this is | should be As pass
descriptio | the good mobile. entered Expected
n
Enter 30000 Price should | As pass
price be entered Expected
Enter Mobiles Category As pass
category should be Expected
entered
Click on Product As pass
Update should be Expected
updated and
displayed
into list with
updated
information
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Delete | Click on Bid=1 Products As pass
Product | Manage should be Expected
Products displayed
Click Pid=2 Product As pass
Delete should be Expected
Icon deleted
Approve | Navigate Site/App As pass
Brand to should be Expected
brandmed opened
ia.tk
Login Email= Login should | As pass
account admin@gmail.com | be successful | Expected
Pass=admin123
Enter Account= Imtiaz Account As pass
Account Malik should be Expected
Name displayed in
search list
Click on List must be | As pass
Request opened Expected
List
Approve Bid=1 Brand page As Pass
request should be Expected
approved
Open Bid=1 Page opened | As Pass
Page and brand Expected
should have
access to his
functions
Manage | View Uid=2 User message | As pass
Reports | Report will displayed | Expected
Delete | Delete Bid=1 Brand page As pass
Brand Brand should be Expected
deleted
Delete | Delete Cid=1 Customer As pass
Custom | customer page should | Expected
er be deleted
Process | Enter comment="thisis | Comment As pass
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Comme | Comment | nice product with | must be Expected
nt good features” entered
Click on Uid=4 Comment As pass
Comment should be Expected
icon displayed
into
comment list
Like Click on Pid=1 & uid=2 “liked” As pass
Product | Like should be Expected
Button/ico showed
n
Share Click on Pid=1 & uid=2 Shared As pass
Product | share product Expected
Button/ico should be
n stored on
timeline

Table 6.1 Use Case Testing

6.2. Equivalence partitioning

For customers Sing-up:

Attributes Valid Partition Invalid Partition
Name All characters between 1 to 50 | Below 1 and above 50 will not
accepted
Password Any type numbers and | Below 1 and above 50 will not
alphabet will be accepted | valid in the system or any
between 1 to 50 other slash, dot, comma will
not accepted
E-mail Must be write in @gmail.com | Alphabet or numbers invalid
Description Characters between 1to 250 | Below 1 or above 250 invalid

Phone number

11 numbers

Below 1 and above 11 invalid
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Login System:

Attributes Valid partition Invalid partition
E-mail Must write “@gmail.com” Incorrect e-mail is invalid
Password Password between 1 to 50 Incorrect password invalid

Manage orders:

Attributes Valid partition Invalid partition

Orders Between 1 to 10 in one day Below 1 or above 10 invalid

Price Between 100 to 100000 Below 100 and above 100000
is invalid for the system

Delivery Between 1 to 6 days Below 1 or above 6 days is

invalid for the system

For brand sign-up:

Attributes Valid partition Invalid partition

Name Characters between 1 to 50 below 1 or above 50 invalid
E-mail Must write in “@gmail.com” Alphabet and numbers invalid
Password text between 1 to 50 below 1 or above 50 invalid

Phone number

Must write 11 numbers

below 11 or above 11 invalid

Description

Characters between 1 to 250

below 1 or above 250 invalid
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Order manage by brands:

Attributes Valid partition Invalid partition
Orders Between 1 to 1000 below 1 or above 1000
Price between 100 to 1000000 below 100 above 1000000

Follow brands and friends by customer:

Attributes

Valid partition

Invalid partition

Follow brands and friends

Between 1 to 500

below 1 or above 500

Product upload by brand:

Attributes

Valid partition

Invalid partition

Product name

between 1 to 50

Below 1 or above 50

Product category

Between 1 to 50

Below 1 or above 50

Product image

Between 100 to 2500 kbs

Below 100 or above 2500 kbs

Description

Between 1 to 250

Below 1 or above 250

Stock

Between 1 to 1000

Below 1 or above 1000

product condition

New product

Old and refurnished

Product rating

Between 1 to 10

Below 1 or above 10

Table 6.2 Equivalence Partitioning
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6.3. Boundary value analysis

For customers Sing-up:

Attributes Invalid partition Valid partition Invalid partition
Name Below 1 char invalid Between 1 to 50 char | Above 50 char
Password Below 8 char invalid Between 8 to 50 char | Above 50 char
E-mail Below @gmail.com Must in @gmail.com | Above @gmail.com
Description Below 1 char Between 1 to 250 Above 250 char

Phone number

Below 11 char

Must write 11 char

Above 11 char

Login System:

Attributes Invalid partition Valid partition Invalid partition
E-mail Below @gmail.com Must in @gmail.com | Above @gmail.com
Password Below 8 char Between 8 to 50 char | Above 50 char

Manage orders:

Attributes Invalid partition Valid partition Invalid partition

Orders Below 1 dayisinvalid | Between 1 to 10 in | Above 10 days is
one day invalid

Price Below 100 is invalid Between 100 to | Above 100000 is
100000 invalid

Delivery Below 1 day is invalid | Between 1 to 6 days Above 6 days

For brand sign-up:

Attributes Invalid partition Valid partition Invalid partition
Name Below 1 char invalid Between 1 to 50 char | Above 50 char
Password Below 8 char invalid Between 8 to 50 char | Above 50 char
E-mail Below @gmail.com Must in @gmail.com | Above @gmail.com
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Description

Below 1 char

Between 1 to 250

Above 250 char

Phone number

Below 11 char

Must write 11 char

Above 11 char

Order manage by brands:

Attributes Invalid partition Valid partition Invalid partition

Orders Below 1 order is|Between1to 1000 Above 1000 orders is
invalid because 0 has invalid because it's
no order out of stock

Price Below 100 is invalid 100 to 1000000 Above 1000000

Follow brands and friends by customer:

Attributes

Invalid partition

Valid partition

Invalid partition

Follow brands

friends

and

Below 1 is invalid

Between 1 to 500

Above 500 is invalid

Product upload by brand:

Attributes

Invalid partition

Valid partition

Invalid partition

Product name

Below 1 is invalid

between 1 to 50

Above 50 is invalid

Product category

Below 1 is invalid

Between 1 to 50

Above 50 is invalid

Product image

Below 100 is invalid

Between 100 to 2500

Above 2500 kbs is

kbs invalid it’'s out of
range
Description Below 1 is invalid Between 1 to 250 Above 250 is invalid
Stock Below 1 is invalid Between 1 to 1000 Above 1000 is invalid

product condition

Old product

New product

Refurnished product

Product rating

Below 1 is invalid

Between 1 to 10

Above 10 is invalid

Table 6.3 Boundary Value Analysis
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6.4. Data flow testing

Modules
Step no: Step description Expected Actual result Status
result
01 Signup Fetch user | Show user | Pass
{function=user_signup()} data from | result
Through function database
02 Signup for brand Fetch brand | Show brand | Pass
{function=brand_signup()} data from | result
brand media
database
03 Login for brand and user Fetch e-mail | Show home | pass
{function=login()} and password | page
04 Upload product Insert data | Show Pass
{function=upload_product()} | into server | uploaded
and fetch info | product
05 Follow brand and user Fetch user id | Show all | pass
Function=follow_all() and brand id products on
newsfeed
06 Add to cart Fetch brand | Show only | Pass
Function=add_cart() products data | these product
that carted
07 Track orders Fetch orders | Show orders | pass
Function=orders() data to user track
order page
08 Notification Fetch Show all | pass

Function=notification()

numbers of

products on
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products data | notification

09 Logout Fetch logout | Show sign-in | pass

Function=logout() session data page

Table 6.4 Data Flow Testing

6.5. Unit testing

In the unit testing test each module of the software project individually. Follow a white box

testing that test the logic of the program it is done by developer.
Sign-up account testing:
User and brand have the signup page for enter the required information. Basically the user and

brand give the input to the system for entering the required information. After this system give

user and brand the output of login system for user and brand both.
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Sign Up

First Name
Last Name
Email
Phone
Password

Chose Acount Type
Customer Account
Business Account

| agreae to the Taerms of User

Prosarad ba 71— Dbt -

Login account testing:

When user and brand signup their account then after this the system automatically open the
login system for user and brand then user and brand enter the valid information to login their

account such as e-mail and password.
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Sign In

Email

Femember me

Figure 6.1 Login Account Testing

Navbar testing:
After login with valid information system open the home screen for the user and brand. So first

thing is navbar to show some option for user such as timeline, newsfeed, cart, track orders,

notification and settings for logout.

YouTube [ Gmail

a @A ®w W & o

Timedine Newsfeod Cart TrackOrders  Natifications Settings

@ thehistoyofyaho. @ NewTab [ Dedicated Request

BRAND MEDIA

Figure 6.2 Navbar Testing
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Categories:

In this function system will show the categories of shopping that what user want to buy the
products and categories have many option such as Electronics devices, accessories, TV & Home

appliances and more options. All these options system will show to the user home screen.

Categories
Electronic Devices
Electronic Accessories
TV & Home Appliances
Health & Beauty
Babies & Toys
Groceries & Pets
Home & Lifestyle
Women's Fashion
Men's Fashion
Watches & Accessories
Sports & Outdoor

Automotive & Motorbike

Figure 6.3 Categories Testing
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Follow brands and friends:

User can follow brands and friends. When user follow the brand and friends then system will

show all products of brand to the user’s home screen.

Levis Company &+ Following
Google Store &+ Following
Apple Store &+ Following
Ammad Amjad & Following
abdul jabbar &+ Following
Imtiaz Malik =&+ Following

Figure 6.4 Follow Testing
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Upload product:

When brand upload the product then the system will show the uploaded product to the
newsfeed page of user and brand. This will happen every uploaded product again and again. No

matter how many products uploaded by the brands.

‘ Google Store

Name: Samsung Camera Price: 18000-/Rs Stock: 4
O = BE

7 Likes

Figure 6.5 Upload Product Testing
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Add to cart testing:

When user click on the cart button then system will add product in the cart option page and
save it for the user. After the add to cart option user can order any product and buy it. And

system will calculate the amount.

DISCRIPTION BRAND UNIT PRICE QUANTITY SELECT ITEMS
Levis T-shirt
2019 Levis Company 700/-PKR 1 v
10
aood

Samsung Camera

Google Store 18000/-PKR 1v

Figure 6.6 Cart Testing

Order testing:

When user add the product in the cart system then system will give option to the user to buy
these type of product or not. Order system is totally work on calculation amount on the run

time and system give the total amount of product for the user

Location

Q@ Currently orders can be deliver only in
Pakistan

Order Summery

Subtotal (0 items) Rs.

Shipping Fee Rs.
Apply

Grand Total Rs. 0
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6.6. Integration testing

Integration Testingis defined as a type oftesting where software modules
are integrated logically and tested as a group. A typical software project consists of multiple
software modules, coded by different programmers. Integration Testing focuses on checking

data communication amongst these modules.

[ Brand Media ]

| Admin | | Customer | | Brand |
I
[Sign—up and signin] [Sign—up and signin] [Sign-up and Iogin]

Dashboard ] Home page ] Home page ]

—[Manage customer] —[ Customer own ] —[ Own profile

]
] H  newsfeed ] |~ Upload product |

—{ Adminsetting | |~ Addtocat | |—{ Manage orders |
] J J

J

—[ Brand request

—[ Manage accounts —[ Track orders —[ Deliver orders

—[ Notification

Figure 6.7 Integration Testing
Sign—up page:

In the sign-up page user can enter the required information for the sign-in their account

because its compulsory to enter information
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BRAND

WORLD FIRST BRANDS
COMMUNITY!

Sign-in page:

user and brand both have the valid e-mail and password to sign-in the dashboard

Signin

BRAND

WORLD FIRST BRANDS
COMMUNITY!
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Customer Dashboard:

System will show the customer dashboard after the sign-in the account now user can user these

functionalities and enjoy the dashboard. In this dashboard user can see the newsfeed and give

comments, like, share and add to cart to any product.

° A 2 ; &
BRAND MEDIA  [EERILHENIELCE Q Thostia ) ifead b ngden Notitications Sel?'s-

m Levis Company

Ammad Amjad
Categories

Electronic Devices

abdul jabbar

Imtiaz Malik

Levis Company

Google Store

Apple Store

0O0h D9

Name: Levis T-shirt Price: 700-/Rs Stock: 10

" O™ 0

2 Likes

Brand profile page:

Rs. 50000

iphone 6s
tock

Powered by (= 000webhost

System will show the brand profile after the sign in the account in this home page user can

upload product see others brand products and manage the cart board manage track orders and

many more feathers

::7\N (DR V|20Vl Find People,Brands

=

g Rs. 900

A\, G5 Watch
Ly tock
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Add to cart page:

In this feather when user will add any product to the cart then system will show all the carted

product on the cart board page and user can manage these products, delete it, edit it and order

° 48 : H o
BRAND MEDIA (TR - A & &
f— Newsfeed Ca rackOrders  Notifications  Settings

DISCRIPTION BRAND UNIT PRICE QUANTITY SELECT ITEMS
Location
: " Q@ Currently orders can be deliver only in
Levis T-shirt Pakiston
2019 Levis Company 700/-PKR 1
10 Order Summery
aood
Subtotal (0 iterns) Rs.
Shipping Fee Rs

Samsung Camera

s Apply
e z Google Store 18000/-PKR 1*
&\_ Grand Total Rs.0

Track orders:

When customer can order any product then user also track the order done by user and user will

see the distance between user and ordered product.

[ ] PN 2 2 o
BRAND MEDIA R Q - A W L & e
Timeline  Newsfeed cart TrackOrders  Notifications  Settings

Not Deliverd Orders Successfully Deliverd Orders

Order# Image Product Name Brand Name Unit Price ary Shipping Fee Sub Total Status

-
1 z Samsung Camera Google Store Rs. 18000 x4 300 72300 on
&\_ Pending
‘ g
\

=

Al G5 Watch

7] Pending
s 'g

o

Google Store Rs. 900 1x10 100 9100 on

3 g Pixel 2 Apple Store Rs. 90000 1 1000 91000 on
f Pending
4 — Google Home Apple Store Rs. 15000 x1 500 15500 on
- Powersd by [\ 000webhost S

Product specifications:
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When user click on the product then system will show all the specification of the products to

the user for the better satisfaction.

[ ] 2 3 o
BRANDMEDIA I - a W w & <]
Timeline  Newsfead Cart TrackOrders  Notifications  Settings

[

Samsung Camera G5 Watch
ce(PKR):18000 Price(PKR):900
PKR: 18000
by samsung + 300 shipping
Samsung Camera This item ships to anywhere in

13 Customers Reviews | 13 Answer & Questions the Pakistan. Get it in

In Stock: 4 left

Mode: Quantity:

MPN:

Color:

Features W Add to cart
»

» D Buy Now
»

»

»

Ships from and sold by

Price(PKR): 18000 + 300 shipping Samang

Deliver only within Pakistan

Add to Timeline

Product details:

In this feather user can like product, comment, share and also discuss the detail about product

and give rating to the product for better performance.

[ 2 2 o
EINNID V(o) Nl Find People,Brands Q - @« ® By 'y o
Timeline  Newsfeed Cart TrackOrders  Notifications  Settings

Q Apple Store ' @ E

abdul jabbar level

abdul jabbar good

Ammad Amjad Level

\

- \\
: —~ \
o \\\
\ (=] \
\ /
\ o

Imtiaz Malik nice
Mr Heart | Like it
Imtiaz Malik Nice

Mr Heart looking good

8 88D |

Name: Google Home Price: 15000-/Rs Rating: 7/10
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Add a new product:’

this is the main feather for brand. Basically this feather can use to upload the product and all
the information required to upload any product. When the brand upload any product then

system will add all the specification and show the product for the public view

Add A New Product
Mate T
Stock Quantity
Gender' .
[ [ oo

6.7. Performance testing

Performance Testing is defined as a type of software testing to ensure software applications
will perform well under their expected workload.

There are many tools for testing the performance of web application such as jmeter, USS, new
load and many more. To check performance testing by three types load testing, speed testing
and scalability testing. There are many tools to test the performance of website testing. We use

GTMetricx.
GTMetrix tool:

In this tool just enter the Url of any website and this will help you to test the performance of

every page of website also tells the speed performance and page size performance. That helps
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the performance testing of website. Basically this tool is very helpful for test the performance
of data, the backend languages like PHP, Ajax, Javascript also test the frontend of website and

test it correctly and generate the report of testing performance.

GTmet”X Features Resources Blog  GTmetrix PRO Sl Sion Up

Analyze your site’'s speed and make
it faster.

GTmetrix gives you insight on how well your site loads and provides
actionable recommendations on how to optimize it.

http://www.brandmedia.tk/ Analyze

&3 Another update to the Waterfall Chart - Filters, sorting,
design tweaks and more! Read about this release here

hitps:/t.coM7RE1AKPRZ

Psst - You can fullscreen Wate
hitps:/t co/xSGDI7qIBQ hitg

T @ 5 hy
Latest News Gr?lG metrix guide by @wp_rocket - Check it out here
View Chanoes =

hitps:/ co/KISAABQUIE

dv*  EeNawlokEimes SAMSUNG W2HMI)  Hew 414‘340%26 naaes analvzed so far

Performance score:

Latest Performance Report for:

BRAN D__ http:/www.brandmedia.tk/

Report generated: Tue, Jun 11, 2015 12:01 PM -0700
Test Server Region: I+l Vancouver, Canada
Using: @ Chrome (Desktop) 62.0.3202.94, PageSpeed 1.15-gt1.2, YSlow 3.1.8

Performance Scores Page Details

PageSpeed Score YSlow Score Fully Loaded Time Total Page Size Requests

A(94%)~  3(88%)~ 215~ 138KB~ 9~
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Page load speed:

PageSpeed YSlow Waterfall

RECOMMENDATION

v Leverage browser caching

~ Defer parsing of JavaScript
v Avoid bad requests

¥ Minify CSS

¥ Minify JavaScript

v Specify image dimensions

¥ Minify HTML

v Specify a Vary: Accept-Encoding header
~ Avoid landing page redirects
v Enable gzip compression

v Enable Keep-Alive

¥ Inline small CSS

¥ Inline small JavaScript

* Minimize redirects

¥ Minimize request size

Frontend testing:

Timings Video

GRADE
c(71)

B (89)

99]

7]
o

> > > > >
3 B = =
Gl = B

A (99)

=]

A (100)

A (100)

A (100)

A (100)

A (100)

A (100)

A (100)

[ b G5 s L ens | e | ove |

History

TYPE

SERVER

Js

CONTENT

Css

IMAGES

CONTENT

SERVER

SERVER

SERVER

SERVER

Css

CONTENT

O 2 0 O 4 > O 0 O O > O <K >

CONTENT

PRIORITY

HIGH

HIGH

HIGH

HIGH

HIGH

MEDIUM

LOW

LOwW

HIGH

HIGH

HIGH

HIGH

HIGH

HIGH

HIGH

BRAND MEDIA
URL Status Domain Size Timeline
®1 200 brandmedia tk EXTEY | . EE=
+ bootstrap.min.css 200 brandmedia tk 287 KB _ 531.1ms
+ utiless 200 brandmedia tk 15.1KB B 5o7ms
+ main.css 200 brandmedia tk 27KB B 2 oms
+ jquery.minjs 200 brandmedia.tk 345KB _ 533.7m:
+ bootstrap.min.js. 200 brandmedia.tk 18.4KB _
+ footer-powered-by 200 cdn com  21KB
+ bg-01,pg 404 brandmedia tk 11KB
+ favicon.ico 200 brandmedia.tc 316KB
9 Requests 138.1 KB (432.2KB 1,265 (Onload 1.14s)
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Timings of website pages:

PageSpeed YSlow Woaterfall Timings Video History

Page Load Timings

Registered users have access to performance timings!

_ 1 Access our unique visualization of advanced timings like TTFB, DOM interactive, First
paint, RUM Speed Index and more.

F‘lam(( Connect Badkend ’ )
Log in or Create an Account

RUM Speed Index: 1,611 2

Testing by waterfall:

PageSpeed YSlow Waterfall Timnings Video History

Waterfall Chart ¥ Download HAR

A request-by-request visualization of the page load. Learn how to read a waterfall chart.

epu SR —

- —r . 7 Registered users have access to Resource Usage Graphs!

aas S D
e | See how your page utilizes system resources and add more insight to your Waterfall Chart.
om0 comuono .

L 920 KBls Login or Creste an Acoount

[ 55| s Lo s e | v

BRAND MEDIA -
URL Status Domain Size Timeline

+ newsfeed 307 brandmedia tk sss6 [ . Exs
+ home 200 brandmedia tk 38KB I 00 5ms

“+ bootstrap.min.css 200 brandmedia.t 287 KB - 194.4ms

« util.css 200 brandmedia tk 15.1KB | | 267ms

+ main.css 200 brandmedia tk 27K8 I 191.2ms

+ Jquery.min js 200 brandmediatk 345KB - 272ms

+ bootstrap.min.js 200 brandmedia.tk 18.4KB - 271ms

+ footer-powered-by-000webhost... 200 €dn.000webhost.com 21KB I- 336.4ms.

+ bg-01jpg 404 brandmedia tk 11K8B

+ Poppins-Regularttf 200 brandmedia tk 1422 KB [ 275.5ms
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6.8. Stress Testing

In stress testing website take a load of user data brand data and many more such that orders,
carted products. In mysql database just 25gb data can enter and after this database cannot
handle this load and our website only handle 1 gb data because of free hosting and limited
bandwidth that is 20 Gb. So when 10000 users and 10000 brands will enter our platform then
its working great but when its exceed the data then system will slow.

Now for checking stress testing we have online platform that is loadimpact.com that show the

performance of the website load and stress performance

@ LOAD IMPACT PRODUCT v FORDEVELOPERS v  FORBUSINESS v PRICING  COMPANY v SUPPORT v LOGIN SIGNUP FOR FREE

Nocre

Deliver high performance websites,
apps and APIs faster

A SaaS performance testing solution for modern DevOps teams
Get automated Performance Alerts to quickly find issues

PERFORMANCE ISSUE
http://www.brandmedia.tk/ RUN FREE TEST @ Performance Alert algorithms w

Load 25 virtual users for 3 mins. See results in Loadimpact Insights.

Next Generation Performance Testing

Reduce development costs, improve customer satisfaction and grow your revenue faster

A new approach that supports performance testing throughout the development lifecycle.

Stress result:

> > Jun12 0113
GET STARTED

@ FINISHED VUs: 25 Duration: 3mis Ended: Jun 12 01116 Regions: %= Ashburn

Performance status

@ Response time @ VUs @ Requests rate

WHY TO SIGN UP?
o PERFORMANCE ALERTS

Our automated algorithms have analyzed the test results and have found some issues.

TEST HEALTH
High HTTP failure rate detected
SIGN UP FOR FREE

Log in
Filters

@& LOAD IMPACT
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Chapter 7

Summary, Conclusion and
Future Enhancements
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Chapter 7: Summary, Conclusion & Future Enhancements

7.1. Project Summary

We have Facebook for social media/community (A community where people interact with
other peoples) and Amazon for e-commerce that is the largest Internet retailer in the world as
measured by revenue and market capitalization and also LinkedIn that is a business and
employment-oriented service. All of these platform have different functionalities, services and
features. By inspiration all of these we are going to introduce a new online
community/platform that is Brand Media. In Brand Media we give services (entertainment,
ecommerce and professional networking). Basically we are going to combine (Amazon
+Facebook + LinkedIn) in this project. The intention will to bridge the gap between Consumer
and Brand and also to help Pakistani Entrepreneurs (start-ups) to promote their products and
brands.

Many platforms like daraz.pk, olx.com, goto.pk. They provide shopping services in their website
but not any Social services like Facebook. Actually people want to like, comment, share their
favorite brand products and also to see the choice of other peoples like friends, family
members and colleagues. In Brand Media community we have not allow to any whole sellers to
sale products. Only Manufacturer /owner of the product can sale the products to consumer so
people can facilitate with original quality and actual price of product. It will become World first
brand community, where a consumer can fully engage with their favorite brands.

A community/platform of official brands where all brands can directly communicate with their

consumers. A platform for consumers where they can meet with their needs and demands and
get high quality products at one click. A community where quality is more important than
money. To facilitate 193.2 million Pakistan’s people with high quality product at low price. This
platform will become very helpful for Pakistani Entrepreneurs and especially helpful for
Superior Technopreneurship program. All students who will make innovative products in
Technopreneurship event can be easily promote their product at global level and easily get
customer attraction. This platform will be going very helpful to make Pakistan economically

superior.
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7.2. Achievements and Improvements

During this process of website development we learnt a lot of skills like :-
e Html3 and css5 for frontend
e Java script for more value able for frontend
e Also learn Ajax for run time data entering into the data server
e We learn how to create a social website
e We learn how to create the E-commerce website
e Also learn the creativity to combine the functionality of social web feather and E-
commerce web feathers use in the same brand media platform
e We learn also how to create the dynamic website and load data in run time

e It's a great opportunity for us to learn a lot from this brand media platform

7.3. Critical Review

Brand media is the first platform to provide the functionality of social website and e-commerce
website on the same platform. Also the first platform who gives the user free hand to achieve
the goals and enjoy the shopping on the same platform so that we provide the best platform to
user and brand. Brands have also the biggest opportunity to sell their products directly to the
user not sell their product by any other market seller. This platform is very helpful for customer

and brands to communicate with each other.

7.4. Lessons Learnt

We absorb very much from this project. This project sharpens our skills in the web
development such that web designing tools and many management concept as well as how to
deal with the problem and how to stick for finding the solution of any problem until you found.
As well as technical skills this project also enhance our personal development skills such as
team working, dedication. We learnt various types of techniques in web development for the
creation of website. Our passion of making a unique website that contains the enjoyment

element in an innovative environment and we succeeded it. We continue our work after this to
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make it through worldwide. This project is a stepping stone for us in the beginning we don’t
even know that if we accomplished it or not but due to our hardworking and research we do it

and it’s an achievement for us that motivates us to do better and more.

7.5. Future Enhancements/Recommendations

Use Artificial intelligence in our website and android application

e To search brand and user because of more data use of statistics and analysis of
algorithm

e We will improve the performance of our platform

e We will improve the load time and speed of website and android application

e We will add more feathers in the future for better user friendly platform
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Appendices
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Appendix A: User Manual

In the appendix section we describe the different phases of user interface and also describe
how user can use our project. Secondly we describe our promotional plan and promotional
materials like broacher, banner, standee and other marketing materials. We also describe other

interfaces of our game project.

Appendix A: Login
Authorization

This is the first activity of brand media. In which user first login the account for do his/her

functions provided by the Brand Media. If user has not account then he/she will create their

accounts.

Signin
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A.1. Create Account

If brand want to create the account then he create the account. When he created the account
then he will wait for approval from brand. If Customer want to create the account for buying
the products of brand then he/she will create account. Customer account will be registered

without approval.

#& ERAND MEDIA x 4+ - X
< C @ Notsecure | brandmedia.tk/home/signup r
i1 Apps %3 Dropbox - BSSE-7B D Uplozd Image in A.. @ Android Custom Lis.. B Firebase Chat App. @ VYouTube @ Design Defects Det.. @& FYP-Google Drive @ Whatis the average.. 8 VouTube

AND

Customer Account
Business Account

A.1.1. Newsfeed

When user create his/her account then he will go to the home page. This page provide the
news feed for users. In this newsfeeds user will be updated for new products of his/her

followers. Also user will like, share, comment and put products into the cart.
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BRAND MEDIA x +

|
& C ® Notsecure | brandmedia.tk/t

@ Firebase Chat App.

© Upload Image inA.. @ Android Custom

BRAND MEDIA  [EFERSI-ETEH Q

Rs. 50000
Name: Samsung Camera Price: 18000-/Rs Stock: 4 'Ph?'?e 6s
O
7 Likes
Ammad Amjad geart
Ammad Amjad keri pp
view all comments

Powered by (\* 000webhost v

3 40 AM
H O Type here to search snzae A

A.1.1.1. Profile

In profile user can view the time line. Also user can view his/her bio data and can change the

bio data. User can change the profile and cover photos.

B BRAND MEDIA X + - X
& > C ©® Notsecure | brandmedia.tk/brandprofile e
3 Apps 33 Dropbox- BSSE-7B.. @@ Upload ImageinA.. @ Android Custom Lis.. @@ Firebase Chat App. @ YouTube @ Design Defects Det. »

a @ o] L) b

Timeline Newsfeed AddProduct Manage Orders Ncﬁﬁo‘onms Settings

12127.\\ DNV |SD/V:Nll Find People,Brands Q

w

# Edit Profile

Ammad Amjad

&
i\r abdul jabbar
a

@ Change Cover

Imtiaz Malik

Q@ Overview
Apple Store
Apple Inc. is an American

multinational technology company
that designs, develops, and sells
consumer electronics, computer
software, and online services.

B Headquarter in California United
States

‘ Google Store

s Electronic Devices Industry

oo
b _]th Layla in 30/inme 2 Levis Company
' B10:00 om | & 50°F
-

& Founded 1976-04-21

-
-
1 Private Organization - m ‘

.
8% 100000+ Employees >

© www.apple.com

ﬂ O Type here to search
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Appendix B: Administrator Manual

Admin manage all the components of brand media. Admin will approve the request of brand

pages. Admin can change or delete the accounts of users. Admin can add the categories of

products.

B.1. Login-Dashboard

Admin login his account. Admin will see the dashboard. In dashboard admin will manage the

accounts of users

Brand Media

> Dashboard

Manage Brand
Requsts

Manage Customer
Accounts

Reset
Passwords

B.1.1. Second level heading

N/A

B.1.1.1. Third level heading

N/A
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Manage Brand Delete Business
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Appendix C: Information / Promotional Material

This chapter describe the promotional material for out project which name is Brand Media.

C.1. Broacher

BRAND

WORLD FIRST
BRANDS
COMMUNITY!
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Flyer

SignIn

Email

BRAND-

Remember me

WORLD FIRST
BRANDS
COMMUNITY!

Pomerdty [ 000vehost v
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C.2. Standee

I find People,Brands
Apple Store
Ammad Amjad & Follo

e
Fd
=

»

@
»;

gl

—
e
Rs. 700
Name: Google Home Price: 15000-/Rs Stock:

Levis T-shirt

00®

abdul jabbar level
abdul jabbar good

View all comments
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C.3. Banner

BRAND MEDIA Find People,Brands

& ) Apple Store
VENOM

@ Overview

Apple Inc. is an American
multinational technology company
that designs, develops, and sells
consumer electronics, computer ith Layla in 30inms

software, and online services. NG00 om | ® 50°F

40500

B Headquarter in California United
States

s Electronic Devices Industry .
i Founded 1976-04-21 ’; ‘
i Private Organization m ‘

] .

2+ 100000+ Employees

© www.apple.com

C.4. First Level heading

N/A

C.1.1. Second level heading

N/A

C.1.1.1. Third level heading

N/A
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