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Our Project name is Pasarah Fashion which  means (Sasta Bazar )
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Chapter 1: Introduction

Pasarah Fashion means (Sasta Bazar ) Is a online shopping website on which we are giving large variety of Garments used in daily life like Men Wears, Women Wears, Kids items etc. It is not based on complex system so every one can use it easily.




1.1. [bookmark: _Toc505635096][bookmark: _Toc505635195][bookmark: _Toc505635294][bookmark: _Toc505635399][bookmark: _Toc505635605][bookmark: _Toc505637897]Background
[bookmark: _Hlk505614578]The  history  of  ecommerce  dates  back  further  than you might think.It was initially introduced  about  40  years ago in its earliest form .Since then, e-commerce has helped  countless  businesses grow with the help of new technologies, improvements in internet  connectivity,  and  widespread  consumer  and  business  adoption.

1.2. [bookmark: _Toc505635097][bookmark: _Toc505635196][bookmark: _Toc505635295][bookmark: _Toc505635400][bookmark: _Toc505635606][bookmark: _Toc505637898]Motivations and Challenges
Motivations
This is  technology  era  everyone  have  cell phones  and  laptops  that’s  why  I m  providing  them a  platform  to  buy  things  at  home.

Challenges
· Finding  the  right  products  to  sell. ...
· Attracting  the  perfect  customer. ...
· Generating  targeted  traffic. ...
· Capturing  quality  leads. ...
· Nurturing  the  ideal  prospects. ...
· Converting  shoppers  into  paying  customers. ...
· Retaining  customers.


1.3. [bookmark: _Toc505635098][bookmark: _Toc505635197][bookmark: _Toc505635296][bookmark: _Toc505635401][bookmark: _Toc505635607][bookmark: _Toc505637899]Goals and Objectives
The  objective  of  project  on  Pasarah  Fashion  is  to  developing  a  GUI  based  automated system,  which  will  cover  all  the  information  Related  to  the  all  electronic and  garments  products  which  is  used  in  our  daily  life . For  example  – Mobiles  Phones,  Laptops  and other  Electronic  Items, Men Wears, Women Wears, Kids Wears etc.  So  by  this  GUI  based  automated  system  a  user  want  to  purchase something  then  it  only  a  mouse  click  away  to  purchase  these  products. But right now we are starting with the Garments Catalog so we can get experience .




1.4. [bookmark: _Toc505635099][bookmark: _Toc505635198][bookmark: _Toc505635297][bookmark: _Toc505635402][bookmark: _Toc505635608][bookmark: _Toc505637900]Literature Review/Existing Solutions
There  are  different websites  working  In the  market providing different kinds of products including  garments  and  electronic products  but  we are providing a platform where user can buy  any  product  from  a  single  plat form  user  did  not go to buy  things on different sites they  can  get  anything  form  pasarah fashion.



1.5. [bookmark: _Toc505635100][bookmark: _Toc505635199][bookmark: _Toc505635298][bookmark: _Toc505635403][bookmark: _Toc505635609][bookmark: _Toc505637901]Gap Analysis
We  are  in  initial  spot  we  have  to  reached  to  final  spot  and  have  to  work  hard  to reduce  this  gap  to  get  customers.


[image: Gap-Analysis.png]Fig 2.1. Gap Analysis



1.6. [bookmark: _Toc505635101][bookmark: _Toc505635200][bookmark: _Toc505635299][bookmark: _Toc505635404][bookmark: _Toc505635610][bookmark: _Toc505637902]Proposed Solution
Pasarah  Fashion  is  developed according the current need in different Fields. This is online shopping website  which provides facility for purchasing  garments  and  many  more  items.  So  by  using  this  Online  Shopping  Portal  users  which want  to  purchase  some  products  will  first  Register  an  account  on  this  portal  then Login  through  their  Username  and  Password,  and  then  Select  items  which  they  want  to  purchase  and  add  them  to  cart  and  finally  checkout  by  giving  payment details. So  by  using  this  portal  users  can  easily  purchase  products  from  their  home.

[image: Depositphotos_31395529_l-2015-760x400]

Fig 2.2 proposed solution

1.7. [bookmark: _Toc505635102][bookmark: _Toc505635201][bookmark: _Toc505635300][bookmark: _Toc505635405][bookmark: _Toc505635611][bookmark: _Toc505637903]Project Plan
This project is divided into 9 modules:
2. 
· Registration Module
· Products Browse Module
· Products Search Module
· Shopping cart Module
· Shipping & Billing Module
· Order Tracking Module
· Admin User Management Module
· Admin Catalog Management Module
· Admin Order Management Module




2.1.1. [bookmark: _Toc505635103][bookmark: _Toc505635202][bookmark: _Toc505635301][bookmark: _Toc505635406][bookmark: _Toc505635612][bookmark: _Toc505637904]Work Breakdown Structure
[image: C:\Users\HP\Desktop\New e-commerce.jpg]
Fig 2.1.1 WBS

2.1.2. [bookmark: _Toc505635104][bookmark: _Toc505635203][bookmark: _Toc505635302][bookmark: _Toc505635407][bookmark: _Toc505635613][bookmark: _Toc505637905]Roles & Responsibility Matrix
[image: Screenshot (20)]
Fig 4.1.2 RRM chart





2.1.3. [bookmark: _Toc505635105][bookmark: _Toc505635204][bookmark: _Toc505635303][bookmark: _Toc505635408][bookmark: _Toc505635614][bookmark: _Toc505637906]Gantt Chart

[image: gammnttChart]





[bookmark: _GoBack]Fig 3.0 Gantt chart

2.2. [bookmark: _Toc505635106][bookmark: _Toc505635205][bookmark: _Toc505635304][bookmark: _Toc505635409][bookmark: _Toc505635615][bookmark: _Toc505637907]Report Outline
The  objective  of  project  on  Pasarah  Fashion  is  to  developing  a  GUI  based  automated system,  which  will  cover  all  the  information  Related  to  the  all  electronic and  garments  products  which  is  used  in  our  daily  life . For  example  – Mobiles  Phones,  Laptops,Men wears,Women Wears,  and other  Electronic  Items.  So  by  this  GUI  based  automated  system  a  user  want  to  purchase something  then  it  only  a  mouse  click  away  to  purchase  these  products.

[bookmark: _Toc505635107][bookmark: _Toc505635206][bookmark: _Toc505635305][bookmark: _Toc505635410][bookmark: _Toc505635616][bookmark: _Toc505637908]Chapter 2
[bookmark: _Toc505635108][bookmark: _Toc505635207][bookmark: _Toc505635306][bookmark: _Toc505635411][bookmark: _Toc505635617][bookmark: _Toc505637909]Software Requirement Specifications















Chapter 2: Software Requirement Specifications

3. [bookmark: _Toc505635109][bookmark: _Toc505635208][bookmark: _Toc505635307][bookmark: _Toc505635412][bookmark: _Toc505635618][bookmark: _Toc505636641][bookmark: _Toc505636744][bookmark: _Toc505636847][bookmark: _Toc505636951][bookmark: _Toc505637055][bookmark: _Toc505637788][bookmark: _Toc505637910][bookmark: _Toc439994665][bookmark: _Toc441230972]
3.1. [bookmark: _Toc505635110][bookmark: _Toc505635209][bookmark: _Toc505635308][bookmark: _Toc505635413][bookmark: _Toc505635619][bookmark: _Toc505637911]Introduction
We Studied our competitors to gather our requirements to build our projects
3.1.1. [bookmark: _Toc439994667][bookmark: _Toc441230973][bookmark: _Toc505635111][bookmark: _Toc505635210][bookmark: _Toc505635309][bookmark: _Toc505635414][bookmark: _Toc505635620][bookmark: _Toc505637912]Purpose
The  main  purpose of study our opponent is to get our self better and learn from there mistakes what we have to avoid .

[bookmark: _Toc439994668][bookmark: _Toc441230974]
3.1.2. [bookmark: _Toc505635112][bookmark: _Toc505635211][bookmark: _Toc505635310][bookmark: _Toc505635415][bookmark: _Toc505635621][bookmark: _Toc505637913]Document Conventions
[bookmark: _Toc439994669][bookmark: _Toc441230975]SQL:  Structured Query Language
SRS:  System Requirement Specification
OS:    Operating System
DBMS: Database Management System

3.1.3. [bookmark: _Toc505635113][bookmark: _Toc505635212][bookmark: _Toc505635311][bookmark: _Toc505635416][bookmark: _Toc505635622][bookmark: _Toc505637914]Intended Audience and Reading Suggestions
[bookmark: _Toc439994670][bookmark: _Toc441230976]This  Document  plays  a  vital  role  in  the  development  and  It  describes  the  complete requirement  of  the  system. It  is  meant  for  use  by  the  developers  and  will  be  the basic  during  testing  phase. Any  changes  made  to  the  requirements  in  the  future  will have  to  go  through  formal  change  approval  process.

3.1.4. [bookmark: _Toc505635114][bookmark: _Toc505635213][bookmark: _Toc505635312][bookmark: _Toc505635417][bookmark: _Toc505635623][bookmark: _Toc505637915]Product Scope
[bookmark: _Toc439994672][bookmark: _Toc441230977]Online  Shopping  Portal  System  is  a  computerized, online  solution  to  the  various problems  faced  by  the  Product  buyer  and  seller.  In  this  system,  there  is  a  registration  process  each  for  the  Product  buyer  and  seller.  The  Administrator  of  the site  verifies  the  Provider  after  his  registration  and  if  satisfied,  assigns  him  a  user name  and  password. Our  site  can be  used  by  anyone  who  is  searching  for  Products whether  he/she  is  first  time  visiting  our  site.  Our  site  also  provides  some  discounted Products  as  same  u  get  on  any  shop. We also get review from our customers and give them new features as they required.

3.1.5. [bookmark: _Toc505635115][bookmark: _Toc505635214][bookmark: _Toc505635313][bookmark: _Toc505635418][bookmark: _Toc505635624][bookmark: _Toc505637916]References
[bookmark: _Toc439994673][bookmark: _Toc441230978]We get this template from our institute Superior University so if any one want it can contact the institute.
3.2. [bookmark: _Toc505635116][bookmark: _Toc505635215][bookmark: _Toc505635314][bookmark: _Toc505635419][bookmark: _Toc505635625][bookmark: _Toc505637917]Overall Description
3.2.1. [bookmark: _Toc439994674][bookmark: _Toc441230979][bookmark: _Toc505635117][bookmark: _Toc505635216][bookmark: _Toc505635315][bookmark: _Toc505635420][bookmark: _Toc505635626][bookmark: _Toc505637918]Product Perspective
[bookmark: _Toc439994675][bookmark: _Toc441230980][bookmark: _Toc505635118][bookmark: _Toc505635217][bookmark: _Toc505635316][bookmark: _Toc505635421][bookmark: _Toc505635627][bookmark: _Toc505637919]Pasarah  Fashion  gives  an  opportunity  to  user  to  buy  different   products  from  any corner  of  the  world. User  just  need  to  login  and  select  desired  product.  The  order will  confirmed  after  providing  contact details  and  payment  details. Number of users being supported by the system though the number is precisely not mentioned but the system is able to support a large number of online users at a time.Search is simply local search engine based on key words.
3.2.2. Product Functions
[bookmark: _Toc439994676][bookmark: _Toc441230981]Before Login
· Login
· Register
· Forget Password
· Administrator Login
· About Us
· Contact Us
After Admin Login
· Edit portal Details
· Add Brands
· Add Category
· Add Items
· Delete Brands
· Delete Category
· Delete Items
Manage User
· See Users
· Users Shopping
· Add Users
· Delete Users
· Logout
· After User Login
My Profile
· Edit Profile
· Change Password
Buy Products
· Categories (Controlled by Admin. Which can be add it dynamically according to their needs)
· Products in shopping cart
· Checkout
· Logout

3.2.3. [bookmark: _Toc505635119][bookmark: _Toc505635218][bookmark: _Toc505635317][bookmark: _Toc505635422][bookmark: _Toc505635628][bookmark: _Toc505637920]User Classes and Characteristics
[bookmark: _Toc439994677][bookmark: _Toc441230982]Our  website  will  be  intended  not  only  for  authorized  user  but  also  for  general  user.


ADMINISTRATOR
· Administrator should know how to access internet and must have good knowledge of English.
· He must be aware of how to respond feedback and queries fired by user.
· Only administrator will be able to make entries in the database and can modify it.

GENERAL USER
· We assume that user knows English & user need not be computer professionals.
· User should be aware of internet.
· User can access information through hyperlink such that navigation of various pages.
3.2.4. [bookmark: _Toc505635120][bookmark: _Toc505635219][bookmark: _Toc505635318][bookmark: _Toc505635423][bookmark: _Toc505635629][bookmark: _Toc505637921]Operating Environment
[bookmark: _Toc439994678][bookmark: _Toc441230983]Hardware Used
· Intel  Dual  Core  Processor
· 160 GB Hard Disk Drive.
· 2GB RAM.
· O.S. – Windows 8 or above
Software Used
· MS Visual studio
· MYSQL  Database
3.2.5. [bookmark: _Toc505635121][bookmark: _Toc505635220][bookmark: _Toc505635319][bookmark: _Toc505635424][bookmark: _Toc505635630][bookmark: _Toc505637922]Design and Implementation Constraints
[bookmark: _Toc439994679][bookmark: _Toc441230984]This  project  does  not  create  monthly,  yearly  Reports.
Website  does  not  support  third  party  to  login  for  a  new  user.
3.2.6. [bookmark: _Toc505635122][bookmark: _Toc505635221][bookmark: _Toc505635320][bookmark: _Toc505635425][bookmark: _Toc505635631][bookmark: _Toc505637923]User Documentation
[bookmark: _Toc439994680][bookmark: _Toc441230985]There is a video play when user signup for first time so it would help him to use our website.
3.2.7. [bookmark: _Toc505635123][bookmark: _Toc505635222][bookmark: _Toc505635321][bookmark: _Toc505635426][bookmark: _Toc505635632][bookmark: _Toc505637924]Assumptions and Dependencies
As we know some time traffic of user will be exceeded because of that our website should be worked slow to avoid that kind of challenges we check the traffic on daily basis so we know when the traffic is more then usually so we can prepare.
3.3. [bookmark: _Toc439994682][bookmark: _Toc441230986][bookmark: _Toc505635124][bookmark: _Toc505635223][bookmark: _Toc505635322][bookmark: _Toc505635427][bookmark: _Toc505635633][bookmark: _Toc505637925]External Interface Requirements
[bookmark: _Toc441230987]In  this  we  discuss  about  internal  interface  like  hardware  and  software.

3.3.1. [bookmark: _Toc505635125][bookmark: _Toc505635224][bookmark: _Toc505635323][bookmark: _Toc505635428][bookmark: _Toc505635634][bookmark: _Toc505637926]User Interfaces
[bookmark: _Toc439994684][bookmark: _Toc441230988]The  user  interface  for  the  software  shall  be  compatible  to  any  browser  such  as Internet  Explorer,  Mozilla  or  Google chrome  etc  by  which  user  can  access to the system. The  user  interface  shall  be  implemented  using  any  tool  or  software  package

3.3.2. [bookmark: _Toc505635126][bookmark: _Toc505635225][bookmark: _Toc505635324][bookmark: _Toc505635429][bookmark: _Toc505635635][bookmark: _Toc505637927]Hardware Interfaces
[bookmark: _Toc439994685][bookmark: _Toc441230989][bookmark: _Toc505635127][bookmark: _Toc505635226][bookmark: _Toc505635325][bookmark: _Toc505635430][bookmark: _Toc505635636][bookmark: _Toc505637928]Since  the  application must run over the internet, all the hardware shall require to connect  internet  will  be  hardware  interface  for the  system. As  for  e.g. Modem,  WAN – LAN, Ethernet  Cross-Cable.
3.3.3. Software Interfaces
[bookmark: _Toc439994686][bookmark: _Toc441230990]Pasarah Fashion  communicate with the content manager to get the product specifications, offerings and promotions.
Pasarah Fashion system shall communicate with bill Pay system to identify available payment  methods , validate  the  payments  and  process payment.
Pasarah Fashion system shall communicate to credit management system for handling financing options.
Pasarah  Fashion  system  shall  communicate  with shipping  system  for  tracking  orders and  updating  of  shipping  methods.
Pasarah Fasion shall communicate with external Tax system to calculate tax.

3.3.4. [bookmark: _Toc505635128][bookmark: _Toc505635227][bookmark: _Toc505635326][bookmark: _Toc505635431][bookmark: _Toc505635637][bookmark: _Toc505637929]Communications Interfaces
[bookmark: _Toc439994687][bookmark: _Toc441230991]The  Pasarah  Fashion  shall  use  the  HTTP  protocol  for  communication  over  the internet  and  for  the internet  communication  will  be  through  TCP/IP  protocol  suite.




3.4. [bookmark: _Toc505635129][bookmark: _Toc505635228][bookmark: _Toc505635327][bookmark: _Toc505635432][bookmark: _Toc505635638][bookmark: _Toc505637930]System Features
[bookmark: _Toc439994688][bookmark: _Toc441230992]Before Login
· Login
· Register
· Forgot Password
· Administrator Login
· About Us
· Contact Us
After Admin Login
· Edit portal Details
· Add Brands
· Add Category
· Add Items
· Delete Brands
· Delete Category
· Delete Items
· Manage User
· See Users
· Users Shopping
· Add Users
· Delete Users
· Logout
After User Login
· My Profile
· Edit Profile
· Change Password
· Buy Products
· Categories (Controlled by Admin. Which can be add it dynamically according to their needs)
· Products in shopping cart
· Checkout
· Logout
3.4.1. [bookmark: _Toc505635130][bookmark: _Toc505635229][bookmark: _Toc505635328][bookmark: _Toc505635433][bookmark: _Toc505635639][bookmark: _Toc505637931]System Feature 1
[bookmark: _Toc505635131][bookmark: _Toc505635230][bookmark: _Toc505635329][bookmark: _Toc505635434][bookmark: _Toc505635640][bookmark: _Toc505637932]User can change his/her password
3.4.1.1. Description and Priority
[bookmark: _Toc505635132][bookmark: _Toc505635231][bookmark: _Toc505635330][bookmark: _Toc505635435][bookmark: _Toc505635641][bookmark: _Toc505637933]User  login  or  register to website to buy products.
Priority  is  high  because  customer must need to login to buy something


.
3.4.1.2. Stimulus/Response Sequences
[bookmark: _Toc505635133][bookmark: _Toc505635232][bookmark: _Toc505635331][bookmark: _Toc505635436][bookmark: _Toc505635642][bookmark: _Toc505637934]Customer click the register button to intialize the process.
Customer fill the information to complete registeration process.
System validate the information
System then redirect the customer to home page

3.4.1.3. Functional Requirements
· User login
· Admin login
· Admin panel
· Select product
· View category
· Buy products
· Order status











[bookmark: _Toc439994689][bookmark: _Toc441230993]
3.4.2. [bookmark: _Toc505635134][bookmark: _Toc505635233][bookmark: _Toc505635332][bookmark: _Toc505635437][bookmark: _Toc505635643][bookmark: _Toc505637935]System Feature 2
[bookmark: _Toc505635135][bookmark: _Toc505635234][bookmark: _Toc505635333][bookmark: _Toc505635438][bookmark: _Toc505635644][bookmark: _Toc505637936]User  can  buy  products
3.4.2.1. Description and Priority
· [bookmark: _Toc505635136][bookmark: _Toc505635235][bookmark: _Toc505635334][bookmark: _Toc505635439][bookmark: _Toc505635645][bookmark: _Toc505637937]User  can  buy  different  products.
· Priority  is  low  because  some  customer  just  visit  the  website.
3.4.2.2. Stimulus/Response Sequences
· [bookmark: _Toc505635137][bookmark: _Toc505635236][bookmark: _Toc505635335][bookmark: _Toc505635440][bookmark: _Toc505635646][bookmark: _Toc505637938]User  open  the  products  page  to  view  products.
· User  then  click  desired  product  to  buy  it.
· Login  is  required  to  buy  the  product.
3.4.2.3. Functional Requirements


3.4.3. [bookmark: _Toc505635138][bookmark: _Toc505635237][bookmark: _Toc505635336][bookmark: _Toc505635441][bookmark: _Toc505635647][bookmark: _Toc505637939]System Feature 3 (and so on)
[bookmark: _Toc441230994][bookmark: _Toc439994690]
User can Select Quantity of products


3.5. [bookmark: _Toc505635139][bookmark: _Toc505635238][bookmark: _Toc505635337][bookmark: _Toc505635442][bookmark: _Toc505635648][bookmark: _Toc505637940]Other Nonfunctional Requirements
3.5.1. [bookmark: _Toc441230995][bookmark: _Toc505635140][bookmark: _Toc505635239][bookmark: _Toc505635338][bookmark: _Toc505635443][bookmark: _Toc505635649][bookmark: _Toc505637941]Performance Requirements
· [bookmark: _Toc439994691][bookmark: _Toc441230996]The performance of the product mainly depends on the speed of Internet connection. If the user wants hard real time response, then this is definitely not the product to go for.
· The system should be able to interface with the existing system .The system should be accurate.
· The system should be better than the existing system




3.5.2. [bookmark: _Toc505635141][bookmark: _Toc505635240][bookmark: _Toc505635339][bookmark: _Toc505635444][bookmark: _Toc505635650][bookmark: _Toc505637942]Safety Requirements
[bookmark: _Toc439994692][bookmark: _Toc441230997]This  is  e-commerce  website  we  are  providing  the  facility  of  online shopping  so  user  have to  buy  product by entering his credit card info so we have to work hard to hide this information from hackers






3.5.3. [bookmark: _Toc505635142][bookmark: _Toc505635241][bookmark: _Toc505635340][bookmark: _Toc505635445][bookmark: _Toc505635651][bookmark: _Toc505637943]Security Requirements
[bookmark: _Toc439994693][bookmark: _Toc441230998]We  aim  to  provide  high  security  features like encryption to the user accounts to provide security from illegal hacking and gaining access to the system. Payments and others details of users should be secured.




3.5.4. [bookmark: _Toc505635143][bookmark: _Toc505635242][bookmark: _Toc505635341][bookmark: _Toc505635446][bookmark: _Toc505635652][bookmark: _Toc505637944]Software Quality Attributes
· [bookmark: _Toc164477555][bookmark: _Toc439994694][bookmark: _Toc441230999]Graphical  User  Interface

· The  system  shall  provide  a  uniform  look  and  feel  between  all  the  web  pages.

· The  system  shall  provide  a  digital  image  for  each  product  in  the  product  catalog.

3.5.5. [bookmark: _Toc505635144][bookmark: _Toc505635243][bookmark: _Toc505635342][bookmark: _Toc505635447][bookmark: _Toc505635653][bookmark: _Toc505637945]Business Rules
[bookmark: _Toc439994695][bookmark: _Toc441231000]We will make our website easy to fine through keyword searching so every user can find it easily and we also show critics about our products so user can understand our product quality and delivery response towards them we never add hidden charges or any extra money we make it is and simple as we can to help and benefit our users.


3.6. [bookmark: _Toc505635145][bookmark: _Toc505635244][bookmark: _Toc505635343][bookmark: _Toc505635448][bookmark: _Toc505635654][bookmark: _Toc505637946]Other Requirements
User must enter all info asking by us by filling blank boxes so we can keep user data without mixing up with other some time more then one oerson have same name to avoid that kind of any mistake we ask user some security question which he/she must have to respond so we can make his/her account secure as possible
[bookmark: _Toc505635146][bookmark: _Toc505635245][bookmark: _Toc505635344][bookmark: _Toc505635449][bookmark: _Toc505635655][bookmark: _Toc505637947]                                                                             Chapter 3
[bookmark: _Toc505635147][bookmark: _Toc505635246][bookmark: _Toc505635345][bookmark: _Toc505635450][bookmark: _Toc505635656][bookmark: _Toc505637948]Use Case Analysis






































Chapter 3: System Analysis
In this chapter we show how we analysis  the system through diagrams.


3.1. [bookmark: _Toc505635148][bookmark: _Toc505635247][bookmark: _Toc505635346][bookmark: _Toc505635451][bookmark: _Toc505635657][bookmark: _Toc505637949]Use Case Model
[image: Untitled Diagram (1)]Fig 3.1 use case








[image: ]
FIG 3.1.1


3.2. [bookmark: _Toc505635149][bookmark: _Toc505635248][bookmark: _Toc505635347][bookmark: _Toc505635452][bookmark: _Toc505635658][bookmark: _Toc505637950]Use Case Descriptions

Registration:
· If user is new he/she must have to registered before doing any other process.
Login:
· If user have a account he/she login to make any purchase .he/she enter name and password system verified it if system fount info user log in successfully.
Browse products:
· User can view products in categories.
Search product:
· User can search product in search bar if he/she needs something specific.
View shopping cart:
· User can see cart to know hoe many items he/she added in cart to confirm order.
Order status:
· User can know order status for example if order verified and deliver user can know its location by using tracking number.

 (
If New User Then User Is Authenticated
 (New Login ID is made by new User)
Log On to Website 
(if user exists
)
CUSTOMER
)
Fig 3.2  User login
[bookmark: _Toc505635150][bookmark: _Toc505635249][bookmark: _Toc505635348][bookmark: _Toc505635453][bookmark: _Toc505635659][bookmark: _Toc505637951]Chapter 4
[bookmark: _Toc505635151][bookmark: _Toc505635250][bookmark: _Toc505635349][bookmark: _Toc505635454][bookmark: _Toc505635660][bookmark: _Toc505637952]System Design














Chapter 4: System Design
Design is the first step in the development phase for any engineered product or system. The designer’s goal is to produce a model or representation of an entity that will later be built. Beginning, once system requirement have been specified and analyzed, system design is the first of the three technical activities -design, code and test that is required to build and verify software.

4.1. [bookmark: _Toc505635152][bookmark: _Toc505635251][bookmark: _Toc505635350][bookmark: _Toc505635455][bookmark: _Toc505635661][bookmark: _Toc505637953]Architecture Diagram
An architecture diagram is a graphical representation of a set of concepts, that are part of an architecture, including their principles, elements and components.
[image: ]
4.1 Fig: Architecture Diagram

4.2. [bookmark: _Toc505635153][bookmark: _Toc505635252][bookmark: _Toc505635351][bookmark: _Toc505635456][bookmark: _Toc505635662][bookmark: _Toc505637954]Domain Model
A domain model is generally implemented as an object model within a layer that uses a lower-level layer for persistence and "publishes" an API to a higher-level layer to gain access to the data and behavior of the model. In the Unified ModelingLanguage (UML), a class diagram is used to represent the domain model.

[image: adsssssssssssss]
4.1 Fig: Domain model

4.3. [bookmark: _Toc505635154][bookmark: _Toc505635253][bookmark: _Toc505635352][bookmark: _Toc505635457][bookmark: _Toc505635663][bookmark: _Toc505637955]Entity Relationship Diagram with data dictionary
An  entity  relationship  diagram  (ERD),  also  known  as  an  entity  relationship  model,  is  a graphical  representation of an information system that depicts the relationships  among people,  objects,  places,  concepts  or  events  within  that  system. Data dictionary  is  the textual description of data objects and their inter-relationships. It is commonly used in 
confirming  data  requirements  and  for database developers to create.








FIG 4.2 ERD
[image: New e-Commerce Database]




4.4. [bookmark: _Toc505635155][bookmark: _Toc505635254][bookmark: _Toc505635353][bookmark: _Toc505635458][bookmark: _Toc505635664][bookmark: _Toc505637956]Class Diagram
In software engineering, a class diagram in the Unified Modeling Language is a type of static structure diagram that describes the structure of a system by showing the system's classes, their attributes.

[image: w7QNN]4.4 Fig: Class Diagram








4.5. [bookmark: _Toc505635156][bookmark: _Toc505635255][bookmark: _Toc505635354][bookmark: _Toc505635459][bookmark: _Toc505635665][bookmark: _Toc505637957]Sequence / Collaboration Diagram
Sequence diagrams” render the specification of behavior. These  diagrams  describes  the  behavior  provided  by a  system  to  interactions. These diagrams contain classes that exchange messages  with  in  an  interaction arranged in time sequence. In  generic  form, These  diagrams  describe  a  set  of  message  exchange  sequences  among  a  set  of  classes. In  instance  form(scenarios), these  diagrams  describe  one  actual  message  exchange  sequence  among  objects  of  those  classes.
User activity

[image: ]Fig4.5 User activity:







Admin Login Activity
[image: ]
Fig4.5.1 Admin Login


4.6. [bookmark: _Toc505635157][bookmark: _Toc505635256][bookmark: _Toc505635355][bookmark: _Toc505635460][bookmark: _Toc505635666][bookmark: _Toc505637958]Operation contracts
The advent of new technologies such as the internet and other networks have changed the business world and provided the trading processes in e-business more efficiency. This technological Improvement has brought faster means of conducting business transactions, different from that of paper transactions as the steps that are necessary to conclude and form an e-contract is different and may be considered more technical than usual traditional contract

4.7. [bookmark: _Toc505635158][bookmark: _Toc505635257][bookmark: _Toc505635356][bookmark: _Toc505635461][bookmark: _Toc505635667][bookmark: _Toc505637959]Activity Diagram
Activity diagrams render the activities of a class participating in behavior.  These  diagrams describe  the  behavior  of   a  class in  response  to internal  processing  rather than  external  events. Activity diagrams describe the processing activities with in a class.
Activity diagrams render the activities of a class participating in behavior.  These  diagrams describe  the  behavior  of   a  class in  response  to internal  processing  rather than  external  events. Activity diagrams describe the processing activitiy

fig 4.7 Activity Daigram

4.8. [bookmark: _Toc505635159][bookmark: _Toc505635258][bookmark: _Toc505635357][bookmark: _Toc505635462][bookmark: _Toc505635668][bookmark: _Toc505637960]State Transition Diagram
4. State transition diagrams have been used right from the beginning in object-oriented modeling. The basic idea is to define a machine that has a number of states (hence the term finite state machine). The machine receives events from the outside world, and each event can cause the machine to transition from one state to another.

[image: Screenshot (16)]Fig4.8 State transaction Diagram
4.1. [bookmark: _Toc505635160][bookmark: _Toc505635259][bookmark: _Toc505635358][bookmark: _Toc505635463][bookmark: _Toc505635669][bookmark: _Toc505637961]Component Diagram
Component diagram is a special kind of diagram in UML. The purpose is also different from all other diagrams discussed so far. It does not describe the functionality of the system but it describes the components used to make those functionalities

[image: Screenshot (17)]fig 4.9 component diagram


4.2. [bookmark: _Toc505635161][bookmark: _Toc505635260][bookmark: _Toc505635359][bookmark: _Toc505635464][bookmark: _Toc505635670][bookmark: _Toc505637962]Deployment Diagram
Deployment diagram is a structure diagram which shows architecture of the system as deployment(distribution) of software artifacts to deployment targets. Artifacts represent concrete elements in the physical world that are the result of a development process.



[image: kklllllllllllll]
Fig 4.10 deployment diagram

4.3. [bookmark: _Toc505635162][bookmark: _Toc505635261][bookmark: _Toc505635360][bookmark: _Toc505635465][bookmark: _Toc505635671][bookmark: _Toc505637963]Data Flow diagram [only if structured approach is used - Level 0 and 1]
A data flow diagram is a graphical representation of the "flow" of data through an information system, modelling its process aspects
[image: New e-Commerce DFD]
Fig 4.11 data flow diagram









[bookmark: _Toc505635163][bookmark: _Toc505635262][bookmark: _Toc505635361][bookmark: _Toc505635466][bookmark: _Toc505635672][bookmark: _Toc505637964]Chapter 5
[bookmark: _Toc505635164][bookmark: _Toc505635263][bookmark: _Toc505635362][bookmark: _Toc505635467][bookmark: _Toc505635673][bookmark: _Toc505637965]Implementation







Chapter 5: Implementation
In this chapter you know the implimentation of our product.



5.1. [bookmark: _Toc505635165][bookmark: _Toc505635264][bookmark: _Toc505635363][bookmark: _Toc505635468][bookmark: _Toc505635674][bookmark: _Toc505637966]Important Flow Control/Pseudo codes
(Logging Via CustomerID)
                        |
        Product viewing/ Listing
                        |
    Selecting a Particular Product
                        |
      Selection through CheckBox   ---------> Temp order record record *
                        |
          Billing/ Shipping Info        ----------> Recording Customer's Data
                        |
 Shipping + Product Price Calculated  ----> If shipped via 3rd party then charge is
                        |                                     calculated from their linked server
 Order Confirmation & Accept Order  ----> Entry into main database including temp
                        |                                    records. *  Delete temp record
CCard/ PayPal/ Offline Pay Process     
       |               |                  |
 -----------    -----------     ----------
 ViaEmail      ViaEmail      ViaEmail
 -----------    -----------     ----------
      |                |                 |
Invoice to       Seller         Charge
Customer      Invoice        Amount
                ( in case of 
                3rd party 
                seller as Ebay)




5.2. [bookmark: _Toc505635166][bookmark: _Toc505635265][bookmark: _Toc505635364][bookmark: _Toc505635469][bookmark: _Toc505635675][bookmark: _Toc505637967]Components, Libraries, Web Services and stubs
In the current age of Service Oriented Architectures, more and more people are using Web Services to connect previously unconnected systems. Initially, Web services were considered to be just another way to do a Remote Procedure Call (RPC). Over time however, people found out that there is a big difference between RPCs and Web services.


5.3. [bookmark: _Toc505635167][bookmark: _Toc505635266][bookmark: _Toc505635365][bookmark: _Toc505635470][bookmark: _Toc505635676][bookmark: _Toc505637968]Deployment Environment
Following is a list of functionality of the system:
· Registration Screen: If the user is not registered, then registration screen should be available
· Products Order: This screen will show all the types of different product with their values and minimum quantity that should be ordered.
· Catalog Information: This screen contains the information about the orders for the user. Terms and Conditions – A Brief text on the website explaining terms and conditions and printable copy of it.
· Contact Information – Contact information regarding the office addresses with phones and faxes are provided on this screen
.Net Frame work class library:
The .NET Framework class library is a collection of reusable types that tightly integrate with the common language runtime. The class library is object oriented, providing types from which your own managed code can derive functionality. This not only makes the .NET Framework types easy to use, but also reduces the time associated with learning new features of the .NET Framework. In addition, third-party components can integrate seamlessly with classes in the .NET Framework.





5.4. [bookmark: _Toc505635168][bookmark: _Toc505635267][bookmark: _Toc505635366][bookmark: _Toc505635471][bookmark: _Toc505635677][bookmark: _Toc505637969]Tools and Techniques
4. [Tools used in development are:
5. MS visual studio
6. SQL Server
7. And different tools for testing the system e.g
8. N unit and x.unit

5.1. [bookmark: _Toc505635169][bookmark: _Toc505635268][bookmark: _Toc505635367][bookmark: _Toc505635472][bookmark: _Toc505635678][bookmark: _Toc505637970]Best Practices / Coding Standards
Basic industry level tools and coding standards are followed throughout the development.


5.2. [bookmark: _Toc505635170][bookmark: _Toc505635269][bookmark: _Toc505635368][bookmark: _Toc505635473][bookmark: _Toc505635679][bookmark: _Toc505637971]Version Control
The version release 1.0.0





[bookmark: _Toc505635171][bookmark: _Toc505635270][bookmark: _Toc505635369][bookmark: _Toc505635474][bookmark: _Toc505635680][bookmark: _Toc505637972]Chapter 6
[bookmark: _Toc505635172][bookmark: _Toc505635271][bookmark: _Toc505635370][bookmark: _Toc505635475][bookmark: _Toc505635681][bookmark: _Toc505637973]Testing and Evaluation







Chapter 6: Testing and Evaluation
In this Chapter we discuss about testing and evaluate them and what testing  we  done and how because testing is the important for every project.


6.1. [bookmark: _Toc505635173][bookmark: _Toc505635272][bookmark: _Toc505635371][bookmark: _Toc505635476][bookmark: _Toc505635682][bookmark: _Toc505637974]Use Case Testing

E-commerce application/sites are web applications or mobile application too. So, they undergo all the typical test types.
· Functional Testing
· Usability Testing
· Security Testing
· Performance Testing
· Database Testing
· Mobile Application Testing
· A/B testing.


6.2. [bookmark: _Toc505635174][bookmark: _Toc505635273][bookmark: _Toc505635372][bookmark: _Toc505635477][bookmark: _Toc505635683][bookmark: _Toc505637975]Equivalence partitioning

Equivalence partitioning is like black box testing.We use  our  website on different platforms to check its responds.Like laptop, mobile.





6.3. [bookmark: _Toc505635175][bookmark: _Toc505635274][bookmark: _Toc505635373][bookmark: _Toc505635478][bookmark: _Toc505635684][bookmark: _Toc505637976]Boundary value analysis
In this testing code is not visible to tester we test our website according to documentation requirements and check the respond is our website is working according to requirements .




6.4. [bookmark: _Toc505635176][bookmark: _Toc505635275][bookmark: _Toc505635374][bookmark: _Toc505635479][bookmark: _Toc505635685][bookmark: _Toc505637977]Data flow testing

Data flow testing is a family of test strategies based on selecting paths through the program's control flow in order to explore sequences of events related to the status of variables or data objects.




6.5. [bookmark: _Toc505635177][bookmark: _Toc505635276][bookmark: _Toc505635375][bookmark: _Toc505635480][bookmark: _Toc505635686][bookmark: _Toc505637978]Unit testing
Unit testing is a software development process in which the smallest testable parts of an application, called units, are individually and independently scrutinized for proper operation. Unit testing can be done manually but is often automated.





6.6. [bookmark: _Toc505635178][bookmark: _Toc505635277][bookmark: _Toc505635376][bookmark: _Toc505635481][bookmark: _Toc505635687][bookmark: _Toc505637979]Integration testing
Integration Testing is a level of software testing where individual units are combined and tested as a group. The purpose of this level of testing is to expose faults in the interaction between integrated units. Test drivers and test stubs are used to assist in Integration Testing.







6.7. [bookmark: _Toc505635179][bookmark: _Toc505635278][bookmark: _Toc505635377][bookmark: _Toc505635482][bookmark: _Toc505635688][bookmark: _Toc505637980]Performance testing
This process of evaluating of the quality or capability of a product. How it perform we test our website in different laptops to see how to looks like what result we get when we search our website etc.


6.8. [bookmark: _Toc505635180][bookmark: _Toc505635279][bookmark: _Toc505635378][bookmark: _Toc505635483][bookmark: _Toc505635689][bookmark: _Toc505637981]Stress Testing
We have stress testing of our web application by different Performance tool. We test web application in Nibbler Testing tool which highly recommended for website performance testing.
We have done Optimization and Load performance of web application which is now in better load performance.




[bookmark: _Toc505635181][bookmark: _Toc505635280][bookmark: _Toc505635379][bookmark: _Toc505635484][bookmark: _Toc505635690][bookmark: _Toc505637982]Chapter 7
[bookmark: _Toc505635182][bookmark: _Toc505635281][bookmark: _Toc505635380][bookmark: _Toc505635485][bookmark: _Toc505635691][bookmark: _Toc505637983]Summary, Conclusion and Future Enhancements








Chapter 7: Summary, Conclusion & Future Enhancements
Identified key requirements that an efficient resource management system that
needs to support.
• Identified important design considerations for efficient resource management
system.
• Compared with the traditional resource management frameworks.
• Identified and included several features not available in the other popular
resource management frameworks.
• Developed a distributed resource management framework called Grid
Management Information Server (GMIS).
• Designed resource discovery algorithms with three different strategies i.e.,
dynamic, event based and user based discovery.
• Developed monitoring and data collection manager services to provide users with
wide range of options to select resources based on their capabilities and
historical performance.
• Developed push and pull based algorithms for gathering resource information, to
ensure that the grid users will have latest status about the resources as well as
submitted jobs.
• GMIS provides support for activation graph creation based job submission and
execution i.e., submitted jobs can be divided into multiple tasks and results can
be analyzed at each task level.


7.1. [bookmark: _Toc505635183][bookmark: _Toc505635282][bookmark: _Toc505635381][bookmark: _Toc505635486][bookmark: _Toc505635692][bookmark: _Toc505637984]Project Summary
The objective of project on Pasarah fashion is to developing a GUI based automated system, which will cover all the information Related to the all electronic products which is used in our daily life. For example – Mobiles Phones, Laptops and other Electronic Items and garments products. So by this GUI based automated system a user want to purchase something then it only a mouse click away to purchase these products.





7.2. [bookmark: _Toc505635184][bookmark: _Toc505635283][bookmark: _Toc505635382][bookmark: _Toc505635487][bookmark: _Toc505635693][bookmark: _Toc505637985]Achievements and Improvements
China’s e-commerce kept a rapid growth with the market scale expanding and the number of consumers online growing rapidly during the first half of 2014. According to the initial estimates of research institutions, the trade volume of China’s e-commerce in the first half year reached 5.66 trillion yuan, up 30.1% year on year. Online retail market reached 1.1 trillion yuan, up 33.4% year on year, and up 7.9% compared with that of the second half year of 2013, accounting for 8.4% of the total retail sales of consumer goods of the first half year. Driven by new technology and model innovation, e-commerce has penetrated into all sectors of national economy through various channels, and become an important social and economic pattern and way of circulation, playing an increasingly important role to the national economy and social development. Generally, online shoppers fall under three different categories based on an individual’s expectations, intentions and needs. It includes the following People who already knows what they are looking for. Shoppers who know exactly what they want will go directly to the product search bar. When strategically placed, your customers will easily find what they are looking for. You may also want to incorporate auto complete so you can assist shoppers who can’t remember the exact product name. This significantly improves the customer experience.People who are browsing your ecommerce website. Shoppers who browse your site need a variety of sorting options such as brand, color, price and size. You should allow them to personalize the search experience. We were learning from our competitors and improving our self.






7.3. [bookmark: _Toc505635185][bookmark: _Toc505635284][bookmark: _Toc505635383][bookmark: _Toc505635488][bookmark: _Toc505635694][bookmark: _Toc505637986]Critical Review
Offers a preliminary assessment of electronic commerce. Rarely has the retail and consumer services sector been faced with a strategic challenge of such significant complexity and uncertainty that is growing so rapidly. Suggests that the academic world is lagging behind the world of practice in terms of supplying rigorous analysis of the topic. Deals with four discrete areas of the new economy as it affects retailers. Explores the extent to which the emergence of new electronic channels to market has led to distinctive means of business differentiation, with particular reference to branding and pricing. Secondly, looks at how business‐to‐business companies can use electronic channels to improve supply chain and productivity requirements. Thirdly, assesses how far we understand some of the organizational change issues. Finally considers the future of e-Commerce.






7.4. [bookmark: _Toc505635186][bookmark: _Toc505635285][bookmark: _Toc505635384][bookmark: _Toc505635489][bookmark: _Toc505635695][bookmark: _Toc505637987]Lessons Learnt
The main lesson learnt is how to fulfill need of society and how to satisfied customers need. The second biggest thing we learn how to work as a team to complete the task.






7.5. [bookmark: _Toc505635187][bookmark: _Toc505635286][bookmark: _Toc505635385][bookmark: _Toc505635490][bookmark: _Toc505635696][bookmark: _Toc505637988]Future Enhancements/Recommendations
We collect reviews and comments from user and our customers and add features in our website according to recommendations.
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[bookmark: _Toc505637990]Appendix A: User Manual
UC Duties. Each UC Location will provide its Users with initial contact and system support assistance on all functionality and use issues for eProcurement (including links to the Supplier Site). When known, UC will promptly notify Supplier of any such issues relating to the Catalog, the Supplier Site and/or other Supplier materials/systems.

Supplier Duties. Supplier will provide all customer support relating to the Catalog, Supplier Goods and/or Services and Supplier Sites in a manner consistent with the customer support that Supplier provides to other customers, and at least as good as the customer support that Supplier provides to customers who are purchasing through means other than websites.




Appendix A: Defination

Catalog(s) refers to the list of detailed product information, agreement pricing, manufacturer part numbers and/or service descriptions relating to the Goods and/or Services to be offered either as a Punch-Out Catalog, a Hosted Catalog or in a combination.  This may include the creation of multiple Hosted Catalogs.

eProcurement and eCommerce are used interchangeably to mean UC’s electronic web-based purchasing and catalog systems. Each UC location has a branded eProcurement site.



ESTABLISHMENT/MAINTENANCE OF CATALOG; SITE RESPONSIBILITY; LICENSE
The parties agree to electronically link the functionality of their respective systems, using commercially reasonable efforts.  Supplier will provide its Catalog(s) to UC in a file format that will interface seamlessly with UC’s eProcurement systems. These Catalog files will be in compliance with each UC Location’s eProcurement system and Order Data will be transmitted according to the appropriate cXML or xCBL standards as the case may be.  For Hosted Catalogs, Supplier must provide UC with updated versions of the Catalog file with, at a minimum, full descriptions and images that Supplier currently utilizes for items offered in its proprietary websites and Punch-Out Catalogs. The parties will update each other regarding e-Commerce specifications as needed from time to time.
Supplier must notify UC’s Contract Administrator at least three  weeks in advance of the proposed Go Live Date if it will be requesting additions, deletions or modifications to the Catalogs.  After such advance notification, Supplier must provide UC with Catalog files containing the requested additions, deletions or modifications with no less than the lead time directed by UC’s Contract Administrator; provided, however, that for all Catalogs that Supplier requests to have a January 1 Go Live Date, Supplier must submit proposed files no later than December 1. Upon UC’s approval of the new Catalog file, Supplier will make the updated version of the Catalog file effective on the Go Live Date on which UC and Supplier agree. If UC rejects a Catalog more than once because it does not meet UC’s acceptance criteria, the Contract Administrator will suspend Supplier’s price/content change until the date of Supplier’s next contracted change.

If there is a conflict between a price in a Hosted Catalog and a Punch-Out Catalog, UC will be invoiced at the lower price. If the price discrepancy is due to UC’s failure to timely update a Hosted Catalog, Supplier may charge the higher price and UC will work with Supplier to rectify the problem as quickly as possible.

All Supplier-provided pricing in any Catalogs, whether Hosted or Punch-Out, will be inclusive of all shipping, handling, fees and charges of any sort, except applicable taxes.

Supplier is responsible for providing UC with Catalogs that contain accurate pricing and data in accordance with the Agreement.  If UC determines there are errors in the pricing or data attributes of a Catalog, UC will notify Supplier of those errors in writing and reject the Catalog.  Supplier will have no more than ten (10) business days to review and correct the errors. Supplier agrees that UC may block customized Catalogs at the SKU and/or category level.

UC’s Terms and Conditions of Purchase state that the Goods and/or Services must be exactly as specified in the Agreement.  For the avoidance of doubt, this means that Supplier may not,



A.1.1. Site Responsibilty
Except as otherwise set forth herein, each party will be responsible, at its own expense, for:    (i) developing, operating and maintaining its website
      (ii)acquiring and maintaining its server hardware and software.
      (iii) maintaining Internet connectivity.

License
Supplier hereby grants to UC, at no additional cost, a limited, non-exclusive, royalty-free right to link to and access the Supplier Site from the e-Procurement sites, subject to the terms and conditions herein and solely for the purpose of permitting Users to access the Services. All Supplier Marks will remain the sole property of Supplier.

[bookmark: _Toc505637991]Appendix B: Administrator Manual
Admin panel is a panel where admin the fully control of the website. It is the most important for the website. Admin panel is the most important part of  the website. Our admin panel has new profile, change password, change product, change price manage shipping payments, invoices, sizes etc

B.1. See profile
Admin can see profile and detail of user through admin panel.

B.1.1. Confirm Order
Admin confirm order through admin panel.

B.1.1.1. Invoices
Admin generates invoices through admin panel.
[bookmark: _Toc505637992]Appendix C: Information / Promotional Material
We promote our website through different methods like facebook pages ,groups and do digital advertisement and some manual advertisement like Broacher, Flyer etc

C.1. Broacher
[bookmark: _Hlk505637651]As needed
C.2. Flyer
As needed

C.3. Standee
As needed

C.4. Banner
As needed

C.5. Advertisment
Without Advertisment people did not know about our website so its necessary for us to advertise our wesite.

C.1.1. Digital
We can play commercial of our website on electrical bilboard


C.1.1.1. Pamphlet
We distribute them to homes.
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